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MOSTLY PERSONAL 


By JOHN T. BARTLETT, Co-Publisher 


“HUCKSTER Writes Best Sell- 
er’ would have been a suitable 
caption for our cover photo this 
month, for Frederic Wakeman is 
an advertising man, and his nov- 
el, about advertising men or 
hucksters, was a Book-of-the- 
Month selection and has been a 
top best seller all summer. He 
has a brilliant advertising mind; 
as an account executive, conceiv- 
ing ideas which would sell soups 
(Campbell’s), motor cars (Ford), cigarettes (Lucky 
Strike) and other products, he earned a presidential 
salary. 

He became a novelist by accident; with time on 
his hands in a naval hospital, he wrote the successful 
“Shore Leave.’ His present book is his second. (He 
is now at work in Bermuda on a third. “The Huck- 
sters’’ (Rinehart & Co.) is in the manner of so many 
modern best sellers; its lengthy absorption with sex 
begins on the first page. It is professional and clever. 
Always the advertising man, Wakeman thinks and 
writes in terms of mass appeal and sales. 

Frederic Wakeman was born December 26, 1909, 
in Scranton, Kans. (pop. 538), and graduated from 
Park College (near Kansas City), where he came to 
know the girl he married in 1934. The Wakemans 
have 3 children. 

“He does his first draft in pencil,’ wrote John Sel- 
by, “and most of it is illegible to all but the author. 
Then he does a second draft on the typewriter, which 
is very close to the finished product. Nevertheless 


John T. Bartlett 


he can revise (and will) at the drop of a gold-ribbed 


Dunhill lighter. He will answer questions di- 
rectly, and he always knows why he wrote a given 
scene a given way. He will stand like a granite grave 
marker on this scene if he really believes he’s right, 
and if he doesn’t, he will rewrite it before your eyes 
with no self-consciousness whatsoever, and with quite 
remarkable skill. This may come from years spent 
piecing together radio scripts for radio hams with 
cauliflower brains: Or it may just be that he has an 
objective, nimble mind. He sees his books as a suc- 
cession of scenes acted out by people, not as ‘mes- 
Sages. .. 
vvyv 

Walt Munson based a New Haven Register cartoon 
on our item on Caleb O'Connor, who wrote ‘March 
On Down The Field’ (‘Mostly Personal,” July, 
1946); . . . George S. McCue (‘‘First Aid Without 
English Grammar,” page 8) is associate professor of 
English, Colorado College. He wrote his article after 
reading Miss de Ford’s “First Aid to the English 
Language” (July issue). . . . Sydney Vereker, author 
of our lead article this month, lives in New York 
City. He is the only writer we know who prepares his 
manuscripts on a Varityper, a super-typewriter which 
uses several different kinds and sizes of type... 
Our favorite newsdealer comments: ‘My returns are 
the heaviest they have ever been, but my sales are the 
heaviest, too. Publishers are sending us more copies 
than we need.” 


Ziff-Davis, the first publishing house to meet con- 
tract requirements of Mystery Writers of America, 
launches this fall a new Mystery Division, Clayton 
Rawson, editor, with titles by such MWA writers as 
Brett Halliday, Bruno Fischer, Charles Greene, Vin- 
cent Starrett, Virginia Rath, and Edward D. Redin. 
The Ziff-Davis terms not only conform to MWA’s 
Minimum Basic requirements, but in several respects 
—notably an extra 25% of reprint and book club 
royalties and a guaranteed advertising budget—are 
superior. We offer our personal congratulations to 
the entire MWA group, but to Brett Halliday, chair- 
man of the contract committee, in particular; and to 
Ziff-Davis, a house we admire much “Mystery 
Cavalcade,” a compilation of short mystery fiction 
by MWA authors, published by Duell, Sloane and 
Pearce, is having an excellent sale (which it cer- 
tainly merits). 

vvyv 

“Toy Books for Children,’ by Marjorie Barrows, 
author of “Jojo,” “Waggles,”’ ‘Fraidy Cat,’ and 
other great sellers, will be a feature of the October 
A. & J. Alexander Gardiner, editor of The 
American Legion Magazine, writes he is “buying 
practically nothing except occasional fillers and one 
short story a month,’ because of the magazine's paper 
crisis. “We had hoped to be producing a 96-page 
magazine at this time; instead, we are reduced to a 
48-page book—and this doesn't solve our problem. 
Most of our 3,000,000 subscribers get an abridged 
edition.” . . . Norman A. Fox, who discusses series 
fiction in this issue, is an old contributor; he lives in 
Great Falls, Mont. 

AA 


Harold S. Kahm collaborated on a Satevepost article 
with Maurice Zolotov a few months ago. He is the 
author of numerous articles and several non-fiction 
books. Kahm’s home town is Minneapolis, but he 
has wandered about in the best literary tradition, to 
Mexico on one jaunt, to New York City for several 
months of Bohemian life on another. (He wrote an 
article on how to live in New York on 45 cents a day 
or some other incredible amount!) He discusses in 
this issue an occupational hazard of the writing trade. 

AAA 


Family notes: August has been a happy month at 
Boulder, where we have had the first general reunion 
in years. Forrest arrived from 21 months with Press 
Wireless in the Philippines. Margaret came home on 
terminal leave from the Waves, a Lt. j.g. (she will 
go to the University of Chicago for graduate work 
this fall). John and his family were up from Den- 
ver, where he is on the staff of the Colorado Depart- 
ment of Revenue. On the 26th, Dick will arrive from 
a year of teaching at Texas A. & M. College; he, too, 
will be at Chicago for graduate study the coming 
year. The family is larger than it used to be. Ruth, 
Wanda, and Marie, the daughters-in-law, and the 
grandsons, Sonny (Forrest, Jr.), and Jackie (John T.., 
3rd), multiply our enjoyment. 

Speaking of children: We practiced rigid econ- 
omies when we were getting our start in free-lance 
writing. Margaret was barber for the family (and a 
good one!), and her skill at fine needlework made 
of the endless patching a work of art. When my 
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One Dollar Starts You 
on the road to 


A WRITING CAREER 


Would you pay just one dollar to own an entire 
month’s text and assignments of the valuable Mag- 
azine Institute course in writing, without further 
obligation? Of course, you would. But you may say, 
“That simply isn’t possible.” 

Well, that opportunity is possible, and it’s available 
to you right now with this absolutely unique “dollar 
offer’’ on MI’s famous writing course, which teaches 
you to use spare time in preparing stories, articles, 
and sketches that will sell. 

This means that you can get, for a dollar, one com- 


“The future belongs to those who prepare for it.” 


Maren Elwood 


Authors’ representative, literary collaborator. 
Author of the current non-fiction best seller, 
CHARACTERS MAKE YOUR STORY, published 
by Houghton, Mifflin, recommended by the 


Book-of-the-Month Club. plete section of the famous text ‘‘Modern Writing,” 
plus a valuable extension lecture by an experienced 
FICTION writer which is full of specific editorial suggestions. 
a In addition, you get the first two writing assignments 
Professional RADIO so that you may see exactly what sort of work the 
course offers, plus a self-examination quiz and reading 
ARTICLE and home practice suggestions that you can — at 
* 6 once to improve your written expression. is is 
Training FEATURE material you simply can't ——_ elsewhere, worth 
SCREEN many times the price you will pa 
ACT 4 ISAPPOINTMENT. This is an 
° experimental offer which ma ave to be withdrawn at any 
for Writers JOURNALISM rong We believe that so aaiy will want to go on with 
the course after seeing it that we can afford this unusual 
ENGLISH plan. Whether you decide to go on with the course or not, 
however, the material we send is yours to keep without 
— a Simply fill out the coupon and mail 
Study by mail. Studio lectures. Individual 


The } Magazine Institute, Inc., 459-D, meer Plaza. 
Rockefeller Center, New York 20, N. 

I enclose one dollar for sample lk wi course material 
with the understanding I am under no further obligation. 


manuscript criticism. ... Personal, directed 
writing. For information write: 


MAREN ELWOOD 
6362 Hollywood Blvd., Hollywood, Calif. 


Name 


Address 


(Correspondence confidential. No salesman will call.) 


We're soliciting business, but 
IF YOU'RE A “CHRONIC READING FEE” 


CLIENT, PLEASE PASS US BY. 


This agency which has never before advertised, has decided to extend its list . . . and will 
now accept promising beginners as well as professionals who have not worked with us before. 


Our terms are simple. 

PROFESSIONALS: If you have sold $500 worth of fiction or articles to national magazines, 
or one book to a major publisher, in the past year, we will be happy to discuss handling your 
output on a straight commission basis of 10% on all American sales, 15% on Canadian and 
English sales, and 20% on all other foreign sales. 

BEGINNERS: As recompense for working with beginning writers until they sell and earn their 
keep, our reading fee is one dollar per thousand words or fraction; $25 for novels. Minimum 
fee, three dollars. A stamped self-addressed envelope, please, with all submissions. If your 
story is salable, your reading fee will be returned; after several sales, all reading fees will be 
dropped and you will enter our professional lists on commission basis. 

But if you're a ‘‘chronic reading fee’’ client, preferring payment of fees to the hard work of 
making the grade, please take note. This agency until now has handled only selling, profes- 
sional writers. We are, therefore, concerned with adding part- or full-time writers whose 
eventual earnings will make handling of their work worthwhile. Reading fees, which pay 
merely for overhead and expenditure of time, bring no profit. 

Unless you are willing to work hard, tackle and correct any story flaws we may uncover, and 
HELP us turn you into a selling writer, please avoid waste of your time and ours, and pass us by. 


SCOTT MEREDITH LITERARY AGENCY 
115 West 44th Street, New York 18, N. Y. 
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WHEN CONSCIENCE 


SPEAKS 


By SYDNEY VEREKER 


IF you live outside New 
York City, it’s a million to 
one you've never heard of me. 
Yet if you’ve read anv of the 
confession magazines any 
month, during the past two 
years, it’s more than probable 
that you've encountered my 
work. I’m Vereker, The Voice 
of Conscience! Af six cents a 
word. 

Maybe you're one of those 
lofty persons who tosses off 
reams of deathless prose and 
thinks that writing for money 
is degrading to your literary 
soul. If so, then you'll want no part of me! But if 
you're a poor, bewildered son of a gun, trying to 
pound out an honest buck, like me, then, maybe, I 
can help; for I earn from eight to ten thousand dol- 
lars a year writing confessions. 

Yet three years ago I knew absolutely nothing 
about writing or the business of writing. I'd never 
met a writer in my life and such things as writer's 
magazines, confession magazines, slanting, flashbacks 
and what-nots had never appeared on the topsy turvy 
horizon of my life. I had a typewriter; a laughable 
old relic that someone had left in an apartment I 
rented many years ago. On this I learned to pick 
and punch with one finger and, five years before I 
ever thought of being a writer, I’d picked and punched 
my way into publication with a book. 

I'll tell you about that book and the screwy way | 
went about getting it published. Back in 1937, I 
was one of those discarded actors getting $23.86 a 
week on the Federal Theatre Project of the WPA. 
With a wife and two kids to support, we weren't 
exactly living high, wide, and handsome. Then one 
night I switched on the radio and heard Edgar Ber- 
gen and Charlie McCarthy. I was interested. Years 
before I’d annoyed people all over the world by being 
a ventriloquist. 

So-o-o! For three days and nights I pounded the 
reiic, putting down what I knew about ventriloquism. 
When I finished I had 140 pages of badly spelled 
words, exed out mistakes, and a lot of information 
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Sydney Vereker 


on how to be a ventriloquist, and get money for it. 
I got through on a Sunday morning, slept the clock 
round till Monday, then went forth with the manu- 
script under my arm. 

Having sold vacuum cleaners, washing machines, 
correspondence courses, and goodness knows what 
all, during times of stress, I started out to peddle my 
book in the good old door-to-door fashion. Yes, my 
hearties, I did—strictly from hunger. 

I tore the publishers’ names out of the telephone 
red book and went down the line playing no favor- 
ites. All I wanted them to do was read the manuscript 
while I waited! 

By Thursday afternoon I was getting a bit dis- 
couraged. Not a soul had offered to drop everything 
and read my book. I’m telling you, guys and gals, 
selling refrigerators in Kansas City during the de- 
pression was easy compared to that. 

Then I wandered into Modern Age, a house which 
at that time put out a swell book at 25 cents. It was 
lunch time and no dragon guarded the sacred portals 
within. I browsed around and found a lovely white- 
haired lady very busy staring into space. By that time 
I'd concocted a swell sales talk on the advantages of 
publishing my book at once. She smiled sympathetic- 
ally, so I said, “I expect you think I’m crazy?” 

“This is a crazy business,’ she replied, “but if 
what you say about there being nothing published 
on ventriloquism is true, perhaps you've got some- 
thing hot at that!’” She took the manuscript, read it 
through, then left the room. 


She came back in half an hour. “We just held a 
conference about this,” she said. “It’s good. But we 
can’t publish it because we have to get out 50,000 
copies of a first edition at 25 cents in order for it to 
pay. The opinion here is that it would sell only 
20,000 copies, being a limited subject.” Then she 
talked to me in her quiet way and advised me to get 
an agent. 

Next morning, Friday, I was out early with the 
Literary Agent list from the phone book. I took them 
alphabetically. The first one wasn’t up yet. The 
second was Grace, Aird. I told her what the white- 
haired lady at Modern Age said. This dear soul /urved 
Charlie McCarthy. (No kidding.) She read my manu- 
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script, shuddered now and again at the English, then 
lifted the phone and talked to some “all powerful’’ 
in the Great Beyond. The following Friday she rang 
me up to say that Harper & Bros. had accepted the 
book and the contract and advance were ready. In 
two weeks I'd written a book and had it accepted. 
I promptly spent the advance on a furniture cleaning 
business and, three months later, I was back on the 
WPA. 

Yet it mever occurred to me that I might be a 
writer! I'd always had a hazy idea that writers were 
beings with vast knowledge, who wallowed in Uni- 
versity degrees and dallied with the Great of the 
earth. It wasn’t till five years later that I tried again. 

I was in my normal state of financial embarrass- 
ment one day, when I came across an old edition 
of Macfadden’s Physical Culture. It gave a great play 
to health, and sunshine, and fresh air. So I typed 
a story about an experience I’d had while trying to 
cure T.B. on the desert in Arizona. It told of my 
own battle with the White Plague. I was in show 
business at the time and the beautiful girl I was 
engaged to jilted me for someone healthier and hand- 
somer. (No fooling.) I put my love troubles into 
the story and sent it to Physical Culture. They sent 
it right back to me with the first printed rejection slip 
I'd ever seen. 

But the girl I eventually married, and still have, 
was determined to let the world see the kind of 
women I mixed with before she reformed me. She 
showed the story to a neighbor who was a rabid 
devotee of the confession magazines. Unbeknown to 
me, they sent it to Romantic Story. Some weeks later, 
I got a letter from Beatrice Lubitz, at that time ed- 
itor of True Confessions. ‘Would I come in and 
discuss the story?” Would I? But what the h— was 
it doing in True Confessions? A magazine I'd never 
even heard of. I didn’t know at that time that Faw- 
cett’s published both magazines. 


One look at the chic little lady sitting behind a 
very busy-looking desk, and I knew it was no use 
trying to kid her. She tapped my manuscript. ‘‘This 
is the first confession story you've written?” 

“It’s the first story I’ve ever written of any kind,” 
I blurted out. “I’m not a writer.” 

“You can always write for my money,” she re- 
plied. That little speech of hers kept me in the game 
when things looked hopeless. She went on, ‘‘Between 
us, we'll get a good story out of all this verbiage. 
The ending’s all wrong and .. .” 

“But it’s true! That’s what really happened!” I 
cried. 

“The first thing you’ve got to remember, Mr. 
Vereker, is that truth is stranger than fiction, and 
has to be twisted so that it becomes a perfectly logical 
thing to our readers.” 


That was Beatrice Lubitz’s first lesson to me and if 
only I had learned it at the outset, I wouldn’t have 
had the headaches that followed during the coming 
months. 

By the time I came out of her office with my manu- 
script and a whole list of revisions, I'd decided to 
become a writer. A block away was 6th Avenue, land 
of second-hand book shops. I went searching for 
books on how to write. There were thousands of 
‘em; but they were far too deep and mysterious for 
my limited education. Then I came across the first 
writer's magazine I'd ever seen. In it some bloke told 
of the tough time he'd had getting started. He told it 
in two-syllable words that even I could understand! 
I went home with forty-one of those magazines at 
three for a quarter, and locked myself up for two 
days, while I read every blessed thing in ‘em. They 
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taught me that writer-fellers were just ordinary guys, 
like me, and, maybe, like you. 

Then I started in on my first revision, feeling that 
I knew all about writing. Four times I rewrote that 
6500-word story and how Beatrice Lubitz put up 
with me I don’t know. The check came in October 
of 1942. It was for $130 at two cents a word and 
it was published in the April, 1943, issue of True 
Confessions under the title “All Our Yesterdays.”’ 

Immediately I got the check I came to the conclu- 
sion that I was a writer and chucked up my forty- 
dollar-a-week job. “It’s a cinch, honey!’ I argued 
with the wife. ‘I’ve learned the secret now and I can 
knock out a story every week! At two cents a word; 
7000 words; $149 a week! Better get a bigger apart- 
ment.” 

And I did write a story every week. And as fast 
as I wrote ‘em Beatrice Lubitz slapped them right 
back at me always with a long letter telling me why. 
“Too melodramatic! Too unreal!’ The kids grew 
thin and pale; the wife got sore; the relations waxed 
sarcastic and the cormer grocer’s eye grew fishy. 
Christmas loomed and then the wife issued an ulti- 
matum: “Get a job or else . 

Then the Edison Company cut off the gas and 
ight. 

Secretly, I went and hocked the home with a Fi- 
nance Company for $300 and told the wife I'd sold 
another story. She told the neighbors. The Com- 
munity throbbed and thrilled. ‘It must be wonderful 
to write, Mr. Vereker! What are you writing now, 
Mr. Vereker? He writes!’ they whispered as I 
walked apart from the poiloi. 

I began to get letters as well as rejection slips from 
other editors. badly plotted! Unsympathetic 
main character! Too melodramatic! Too unreal!” 


“But damn I'd yell. “They're all stories!” 
I'd forgotten Bea Lubitz’s first lesson: Truth is 
stranger than fiction! Twist truth till it becomes 
logical! 

Then something happened down our street that put 
me on the right track. A man kept a restaurant which 
used to do well till the war came. Then his business 
faded away. But he hung on to his business, figuring 
that he'd still have it when the war was over. His 
wife, who used to be the best-dressed woman on the 
street, began to look shabby. She wanted new clothes 
and went to work in a defense plant against her hus- 
band’s wishes. He demanded she stay at home and 
look after their fourteen-year-old son. Well, the boy 
got in with a gang of juvenile auto thieves and was 
pinched. The disgrace gave the husband a stroke. 

“Why don't you write a story about that?” the 
gossipy woman next door said as she dished out the 
dirt in our kitchen. So I did and sent it to Miss 
Lubitz. 

She sent for me. “I’m not going to let you ruin 
this idea,” she said. ‘Make that motivation stronger. 
Let someone, who didn’t dress so well as the mother 
before the war, look better dressed through working 
in a war plant. Put the boy in a serious jam and 
point out the moral that women should know their 
children are being properly cared before they leave 
them to go to work.” Well, I wrote that one four 
times before it was right. But in doing it, I dis- 
covered the meaning of those dollar-getting words 
sympathetic motivation. It’s one of the secrets of con- 
fession writing. 

Even as I was working on my first revision of the 
Mother Story, Helen, my young daughter's sixteen- 
year-old girl-friend, ran away from home. She'd lost 
three years school through sickness when she was a 
child, and hadn’t been able to make it up since. “I 
can’t bear to sit among the babies in the 6th grade 
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“Good Lord! 


I’ve misplaced that personal rejec- 
tion from the Saturday Evening Post!” 


any longer!” she told my kid. There was sympathetic 
motivation! You can find out what happened to 
Helen, who masquerades as Dora Blaneym in “Run- 
awev Girl,” published in Real Romances, April, 1944. 

But these acceptances were to come later. In the 
meantime, life was pretty desperate. The Finance 
Company’s attorney started writing letters that were 
short and to the point. The wife got hold of them 
and the secret came out. I was forced to get a part- 
time job in a bake shop where I worked six hours 
at night. 1 figured we'd, at least, have bread and 
cake to eat. 

During my hours as a cake salesman I remembered 
the time I ran away from home to join a circus at 
the age of nine. So, one night, I started to write a 
circus story in the back of the bake shop. It was 
three o'clock in the morning when a cop pounded 
on the door and wanted to know why all the lights 
were on and the door locked. I’ve written many 
circus stories since then and they all sold. Maybe 
you've read “Big Top Madness;” “Heartbreak Under 
the Big Top;” “Tiger Girl;” ‘Confessions of a Big 
Top Girl;” “Tinsel and Tanbark;” etc., etc. 

I got canned from the bakery the next day for 
neglecting the business and leaving the lights on half 
the night. But the day following, Bea Lubitz wrote, 
“Well, at last you’ve done it! If you care to accept 
$187.50 for ‘Blind to a Mother’s Duty’. . .” To heli 
with the bakery! Within the next month, Hillman’s 
accepted “Runaway Girl;” Bea Lubitz accepted 
“Heartbreak Under the Big Top” without revision, 
and Hazel Berge of Dell's bought two others, each 
of which I had to rewrite. Nearly a thousand dollars 
in five weeks! 

I thought I was in. Then came misfortune. Bea 
Lubitz, who had petted, prodded, bullied, cajoled, 
and taught me all I knew about the game, left 
Fawcett’s to become editor of Columbia Pictures in 
Hollywood. The new editor of True Confessions 
didn’t have the patience that Bea Lubitz had and I 
couldn’t sell her a thing. 
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But by that time, Mary Rollins of Hillman’s had 
got used to my stuff; and so had Hazel Berge of 
Dell's. Both these ladies took time out to help me. 
I’m telling you, brothers and sisters, these confession 
editors will bend over backwards to help a tryer. 

By the end of 1943, I was a dyed-in-the-wool con- 
fession writer. Then the editor, who took Bea 
Lubitz’s place on T. C., left and Florence N. Cleve- 
land came in. Here, in my humble opinion, is the 
Queen of ’em all. Dainty, petite, and pretty, with a 
world of wisdom lurking in her grey eyes, she’s a 
hundred pounds of dynamic energy, generating a 
knowledge of confession writing which is second to 
none. She took up my education where Beatrice 
Lubitz left off. Some of her letters of criticism, and 
markings on my scripts, are the most illuminating les- 
sons a writer in this field could wish for. 

I now began to search around for sympathetic mo- 
tivation. It had proved the open sesame for me. 
Hazel Berge gave me the tip when she told a re- 
porter of one of the writer's magazines: “Look in 
the papers. They’re full of human interest stories!” 

Oh, I know you've all heard about the newspaper 
gag before but I’m going to tell you about two stories 
I've dragged out of the papers within the past five 
weeks. They are only two of scores of news items I 
have made money from. A story appeared last fall 
on a young soldier who had come back from the war 
to his wife and two children. The first night he was 
home he’d been shot by a hold-up thug, who had 
escaped and the police hadn’t found him at the time 
of this writing. 

I looked at it from the wife’s angle. I imagined 
her, all through the war years, praying to God to 
send her man home safe and sound. Her great joy 
when at last he came home without a scratch. Then 
her grief and bitterness at the police; at God; at the 
whole world. Research showed that this woman and 
her two children would receive from pension and 
G. I. insurance, along with child allowance, only 
$33.89 a month. How could she bring her children 
up in the way she’d dreamed of, with the high cost 
of living that prevailed? 

There is motivation for almost any method she 
took to solve her problem. You can see the misery 
and heartbreak she caused, before she came to her 
senses and realized she’d taken the wrong way, if you 
look up “Escort Lady,” in March, 1946, True Con- 
fessions. 

In the middle of writing ‘Escort Lady’’ my wife 
came in and showed me a piece in the Sunday News 
that told of a G. I.’s English bride who had stowed 
herself away on a ship to join her husband. There is 
good human motivation for committing the crime of 
entering the country illegally. My mind clicked. Sup- 
posing she hadn't found her husband! Suppose she 
was going to have a baby! Alone in a strange coun- 
try, a hundred handicaps could confront a girl in this 
position. No money! A job! Social Security? You 
can see what I cooked up from that clipping, in 
True Confessions last April, under the title of 
“Stowaway Bride.” 

I could go on for many pages giving examples like 
the above. But perhaps the idea will hit you harder 
when I tell you that those two news items got me 
$850 and it took me only three weeks to write both 
of the stories, including revisions. Yes, I still have 
to revise. 

Formula? No, I don’t think so. But I do have 
a few cardinal rules. (1) See that your motivation 
is strong and sympathetic enough to alibi the sin the 
hero or heroine commits. (Sex is absolutely out.) 
(2) If she profits for a time by the sin she’s com- 
mitting, see that she loses everything in the disaster 
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she causes and is punished accordingly. (3) It’s good 
policy to have your confessors working at their jobs. 
But whatever job you place them in see that your 
facts about it are authentic. Remember: Two wrongs 
don’t make a right; so the wrong she does doesn’t 
absolve her in her own mind, no matter how the 
reader sympathizes with her, which is why she con- 
fesses. If she’s suffered deeply throughout the story, 
and her motivation was strong and sympathetic 
pane, you can end up happily, or with a note ot 
ope. 

No one realizes more than I do that I’m an acci- 
dent in the writing game. I had practically no equip- 
ment to start with except my imagination and a sense 
of drama. The latter is still a slight handicap as I 
haven’t learned to control it properly yet. If I'd tried 
to write for the ordinary magazines, my lack of vocab- 
ulary, and utter ignorance of plotting would have 
barred me. No, boys and girls, I’m no whiz, believe 
me. That first year I worked 16 to 18 hours a day, 
every day, and I still have to write every story at 
least three times before I send it out. This last year 


I've sold every story I’ve written, 29 of ‘em, and the 
price has been from $300 to $500 each. 

To my mind, the confessions are the best approach 
to the slicks and successtul novel writing. They pay 
decent checks; they teach you to write human, down- 
to-earth stories. They teach you to get right inside 
your characters, and to master the hardest form of 
writing, i. e.: The first-person story. I’ve seen writ- 
ing in the confessions that was as good as anything 
in the slicks, and many a well-known slick writer. 
particularly women, learned their stuff writing for 
the confessions. 

S-o-0-o! If you think you'd like to try my game, 
come on in; the water’s fine. But let me add a word 
of caution: Never, never write a confession with 
your tongue in your cheek, or with the feeling that 
such stuff is beneath your talent. You're bound to 
flop if you do. These editors know their stuff and 
can spot the condescension approach right away. 
Sincerity! That’s the key note of the confessions. 
That’s why the rates are so good. Three cents a 
word—minimum. 


ENGLISH GRAMMAR 


By GEORGE S. McCUE 


HE FIRST AID WITHOUT 


ARTICLES and books ex- 
horting sinners who use “‘bad”’ 
English to repent and reform 
so that they can enjoy the 
salvation that with 
“good” English always re- 
mind me of an encounter I had 
a few years ago with a high- 
school teacher in a Mid-west- 
ern city. “No matter how 
hard I try,’’ she said, “I just 
can’t get the youngsters to say 
‘Go slowly;’ they come from 
low-class homes, you know; 
they’re used to saying ‘Go 
slow’.”” I confessed to using 
“Go slow” myself and got a good thrashing for my 
admission. And when my denouncer learned that I 
taught English in college, her indignation knew no 
bounds. 

These holier-than-thou pulpit-thumpers for the 
cause of pure English naively believe that language is 
something fixed—something handed down from the 
authorities, something which the ordinary person 
deviates from under penalty of eternal damnation. 
The truth is, of course, that language is a set of con- 
ventions that changes from generation to generation, 
from place to place, and from situation to situation. 
There are no eternal Ten Commandments of Lan- 
guage. The usage of literate people in Queen Eliza- 
beth’s time was fit and proper for that age, and the 
usage of literate people today is fit and proper now. 
To admit that no one knows about the apie nctive 
mood in English today is to admit that the awe 
mood is not worth knowing anything about for com- 
munication today. Anyone who thinks this is heresy 
should look into Perrin’s ‘“Writer’s Guide and Index 
to English’ (a good book for any writer to own, in- 
cidentally) or Jespersen’s ‘Language’ or Fries’ 
“American English Usage.” 


George S. McCue 


This is not to say that anything goes, or that one 
construction is as good as another. There are accepted 
conventions. No literate person would say, “My 
Mother and Father is dead.’ He has always heard 
this thought expressed, “My Mother and Father are 
dead.” And it is because he has always heard it this 
way that are is to be preferred to /s in this context. 
The objection to ‘‘firstly” is not so much that it is not 
to be found in the dictionary, but rather that it is a 
needlessly long variant of ‘first,’ which does nothing 
that its shorter form will not do. The same can be 
said of ‘ ‘secondly,” a useless variant of ‘“‘second’’ and 
of “thusly” for the direct, curt “thus.”’ 

To be sure, a writer needs to know all possible 
variations. When you are trying to reproduce the con- 
versation of an inflated, pompous person, you would 
do well to consider using “thusly” and “firstly.” 
When you want to introduce a hide-bound pedant 
you might consider having him ask, “Whom were 
you talking of ?”’ An English teacher of the old school 
might declare, “It is I." Otherwise you might do well 
to use normal, every-day expressions like ‘“‘thus’’ and 
“first” and “Who are you talking to?” and “It is 


e. 

Aside from sounding like a translation out of Latin, 
the most lamentable feature of prescriptive (you-must- 
say-it-this-way) grammar is that it gives writers a 
conviction of sin. A victim of this terror gets so 
frightened over the possibility of using the indicative 
in place of the subjunctive that he thinks no salvation 
is possible and spends a large part of his life being 
chased by imaginary devils. He winds up strangu- 
lated by two constructions, neither of which is ‘more 
accurate” than the other. He hears double negatives 
at night and begins to shy away from “Don’t you 
think I won't go!” He even begins to think Shake- 
speare must have been crazy when he wrote, “the most 
unkindest cut of all.’ He spends so much time con- 
fessing “‘sins” like the use of ‘‘loaned’’ for “lent’’ that 
he ceases to write naturally. He may even cease to 
write at all. 


The Author & Journalist 
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Good writing is difficult. It requires nice discrimi- 
nations between words; it requires a good ear to hear 
what is going on about you, and a good eye to note 


By HAROLD S. KAHM 


AFTER fifteen years of making my living at writ- 
ing—and a pretty good living, too—I find myself 
taking time out to discuss an occupational hazard. 
The hazard I speak of has no specific name, but it 
does have an ancient and honorable description: 
“When Everything Goes Dead Wrong,” which should 
be set to music, preferably the strains of Chopin's 
Funeral March. 

Here’s what generally happens, in my case at least: 
I go along smoothly for months, selling articles, 
stories, books, and reprint rights. The checks roll in. 
I buy things like fifty-dollar sport jackets, Russian 
caviar, Norwegian Aquavit, and have my car com- 
pletely overhauled. I invest in a few stocks, here and 
there, and consider building a rather handsome lake 
cottage for the summer. I price motor cruisers. My 
bank account gets bigger and bigger, my parties larger 
and noisier, and my ego only slightly smaller in size 
than the ill-fated Hindenburg. 

Then suddenly—Zam! Zowie! Smash! The Post 
sends back an article which I was positive it would 
buy, and which, in fact, it had ordered. One manu- 
script after another is flung back into my face—and 
this after I had become so unaccustomed to rejections 
that a single one could depress me for a week. 

I am stunned, flabbergasted, outraged and dis- 
gusted. I sit down at my typewriter, slightly dazed, 
and try to turn out something that w// sell, dammit! 
And then, after good behavior for weeks, the people 
in the apartment upstairs-decide to blast their radio 
loud enough so that the people in the next block can 
share their enjoyment. I ask them, please, tone it 
down a bit, so I can concentrate on my work. They 
oblige by turning the thing down to a mere rumble, 
which is slightly worse. 

I stare at the blank paper in my typewriter for an 
hour, and nothing happens. All I can think about is 
the $2000 worth of time I have wasted. Of course, 
I send out my rejected manuscripts again, but back 
they come with awe-inspiring speed. 

I have some money due me for stuff previously ac- 
cepted. I write, now, to speed up the checks. No 
answers. No checks. 

Now I am, at last, too dejected to think clearly. I 
am no longer in a mood for writing. My usual river 
of ideas has dried up like an Arizona brook in July. 
I try everything under the sun to get me out of the 
doldrums. I go for long walks, and all that happens 
is I step into a mud puddle up to my ankles. I take 
a short trip, hoping that the change of scene will put 
some heart into me. All that happens then, is that I 
find there was a mistake in my hotel reservation, and 
I have to spend a miserable six hours hunting a bed. 
And to top it all, I get sick in the plane. 

Days go by. I haunt the mailman. Surely, there 
must be some good news from somewhere! No soap. 
Either it’s no mail at all, or bad news. 

Now I become a little panicky—or very panicky. I 
stop spending money, as much as possible. I spend 
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what is conventional usage. Don’t make it harder 
for yourself by getting the idea that there are hundreds 
of pages of grammar to be learned before you can 
write well. 


WHEN EVERYTHING 
GOES WRONG 


hours doing little more than mope. I contemplate 
going into some other business. I am washed up. 
I'll never sell another thing. I won't even be able to 
write anything. The end has come! 

Well, that gives you an idea. It’s a pretty awful 
thing to happen to a writer, but let me tell you this 
much: Happen it does, and it continues to happen 
at intervals to every writer worth his salt, be he a 
novice or the possessor of a name as familiar to the 
public as Ivory Soap. 

In other words, there comes a time in the life of 
every writer when everything goes dead wrong, when 
everything he writes is sour, every manuscript is re- 
jected, ideas stop flowing, and there seems to be 
nothing much left but to turn on the gas—or get a 
job selling cheese. 

Only when you get down that low, you haven't 
even got the energy to look for a cheese-selling posi- 
tion. 

But now, let’s consider the bright side of the pic- 
ture: These black, hateful periods seldom last long. 
I believe two months is about tops for the average 
professional writer, with the average period much 


shorter. Sometimes just a few days. The beginning 
writer has an easier time of it. He’s used to rejec- 
tions, and they don’t shock him into an early grave. 
He hasn’t been depending entirely, for years, on writ- 
ing as a means of livelihood. 
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“Postage due? Y’ see why we writers get so dis- 
couraged?” 
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TOWNSEND 


“Things could be worse. Your Mother could come 
to live with us!” 


According to my own record, these black and de- 
pressing periods have occurred to me on an average 
of once a year. They are marked in my account book 
by months when my income hit lows of a most painful 
nature. 

But—and here’s the kernal of the happy thought— 
they disappear. They vanish in about the same way 
that storm clouds disperse after a storm. Something 
happens, now, to bring a first ray of new sunlight 
into the unhappy writer's life. A letter with a check 
enclosed arrives from somewhere. An editor offers 
an easy and profitable assignment. The people up- 
stairs move to California, and take their blasted radio 
with them. The skies grow brighter, not all at once, 
but slowly, day after day. There are still little flurries 
of rain, small squalls, but the sunlight grows stronger 
and stronger. 

Then, at last, comes that clear, beautiful, perfect 
day when my literary engine is once again clicking 
on all cylinders. My ideas flow brilliantly, and I 
write so rapidly I nearly sprain a finger. It’s full 
speed ahead, and a best-seller just around the corner! 

I have gone through many of these grim and ter- 
rifying periods, but they have never failed to prove 
that it is always darkest before the dawn. In fact, the 
darker it gets, the more certain I am that the dawn 
will be lovely. This knowledge, based on long ex- 
perience, has sustained me. It has cost the cheese in- 
dustry a good salesman. 

Why do these things happen? Is there any pos- 
sible reason why a competent, established, successful 
writer should strike periods when he can’t write, 
can’t sell, can’t think, can’t do anything but groan in 
mortal agony? Yes, there is a reason. It’s psycho- 
logical, primarily, and what it means is that the crea- 
tive mind needs an occasional rest of some kind, and 
that if the owner of that mind won't or can’t provide 
it, nature will. 

Perhaps you wouldn't call a period of worry, 
anxiety, a general misery a mental vacation. But 
you can’t tell how nature regards it, except by the 
results. The average writer emerges from this illness 
as bright as a new button, and rarin’ to go. 

If a writer could discover a way to give his mind a 
total rest for, say, two to four weeks each year, it’s 
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quite possible he might avoid this business of going 
stale, or running into similar difficulties. But al- 
though I've tried it, I've thus far been unable to turn 
the trick. A writer’s mind is trained like an old-time 
firehorse. The fire horse hears a bell, and he’s off 
to the fire. A writer, trying to rest his brain, gets an 
idea for a story or an article, and his self-imposed 
mental vacation comes to an abrupt halt. 

Nature’s method, painful though it may be, is ef- 
fective. 

My best advice to my fellow scribes, who may at 
the moment be in the throes of depression and unable 
to snap out of it, is this: Don’t even bother to try! 
Take it easy. Declare yourself an unlimited vacation. 
Cut down your expenses, if you don’t have a big 
bank account, or sponge off the old man if need be, 
but have yourself as good a time as possible. Go fish- 
ing, or read books, or hitch-hike to Canada. It doesn’t 
make any difference, so long as you can manage to 
have enough fun to take your mind off your troubles. 

And above all, have faith. A faith based squarely 
on the proved experience of hundreds of other writers 
—that in due time, you'll be clicking again, bigger 
and better than ever, and that you haven't a thing in 
the world to worry about! 

When everything goes dead wrong, you can be 
absolutely sure that before very long everything will 
be going dead right! 

And that’s a promise! 


MOSTLY PERSONAL 
(Continued from Page 3) 

father-in-law was through with his Gillette blades, I 
would use them for months. We did without ex- 
pensive canned fruit (but found prunes and dried 
apricots a satisfactory substitute), and learned dozens 
of other ways to get along on little. Throughout that 
period, however, it was never said, or thought, ‘““We 
can’t afford to have children.” Neither of us ever 
said, “Where will we get the money to take care of 
them?” It sounds rather illogical and foolish, doesn’t 
it? But we are very glad it was that way. 
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Rural Family Journal is being brought out by Moss 
Publications, 1275 Boscobel Ave., New York. “We 
are in the market for short-short stories,’ writes Ar- 
thus S. Moss, editor. “Stories should be from 1000 
to 1500 words in length, and slanted toward the 
rural and small-town housewife.” Rates paid were not 
mentioned. 

The American Family Magazine, 53 W. Jackson 
Blvd., Chicago 4, has sufficient fiction to meet its 
needs for several months, since it will publish only 
one child story and two selections of adult fiction 
each issue. The editor, John W. Mullen, will an- 
nounce when next The American Family Magazine 
will be in the market for fiction. 

Mammoth Western, 185 N. Wabash Ave., Chicago 
1. is currently using a rejection slip which reads: 
“We are returning to you today your manuscript en- 
titled , not eatin we do not like it, but 
because we have been forced to stop buying all man- 
uscripts for at least 90 days. If you have this man- 
uscript available at that time, however, we shall be 
glad to look it over once more.” 

Wallpaper Magazine, 12 E. 40th St., New York 
16, is paying 1 cent a word on publication, and $5 
each for photos, for illustrated articles on outstand- 
ing wallpaper stores or departments and their mer- 
chandising methods, and for stories on new or un- 
usual applications of wallpaper. Effie Young is the 
editor of this revived trade journal. 


The Author & Journalist 
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C-U-M --ING 


By NORMAN A. FOX 


alk KEEPING A SERIES 


MR. Sherlock Holmes, I’m told, is the most widely 
known fictional character in the whole, cock-eyed 
world; and running the sleuth of Baker Street a close 
second for this distinction is the indestructible John 
Clayton, Lord Greystoke, alias Tarzan of the Apes. 
Dr. Fu Manchu—no man to call in an emergency— 
probably places third in this race for immortality, and 
though any effort to enumerate the runners-up in 
proper order would probably bring the wrath of the 
statisticians upon my head, it is a safe bet that Hopa- 
long Cassidy, Scattergood Baines, and Dr. Kildare 
are familiar names in most American households. 

So what? The point, as I see it, is that all these 
fictional folks who have carved themselves a place 
in Our consciousness were developed not in a single 
story, but in a series. It follows, then, that a series, 
bringing the same character or characters before the 
public time and again, is the writer’s best means of 
making a lasting impression. And if you are prac- 
tical-minded to the point where you've concluded 
that this sort of immortality has little cash value, and 
is a fleeting thing at best, I can only counter that the 
above-mentioned series characters all brought their 
creators a sizable bale of what is popularly known 
as pocket lettuce. 

It can be argued that every one of the characters 
I've listed has been portrayed in the movies and that 
a good deal of their popularity has hence accrued from 
this medium. True, but there can be no Which-Came- 
First-The-Chicken-Or-The-Egg controversy in this case. 
All these characters had their birth in print and built 
up a reader following that attracted the calculating 
eye of the movie moguls. See what I mean, Mac? 

Granting, then, that doing a series is not a bad 
idea, the question arises as to how to go about it. 
Just what does a character have to have in the way 
of attributes to keep him coming again and again? 
My line is Western pulp, and though I've perpetrated 
two series in my time, I can hardly qualify as an 
authority on the subject. Tom Blackburn, for example, 
has three series currently, running in various Western 
magazines—his priceless Pepe Amalia, cousin of the 
great Pancho Villa, his Juan Poker, and his colorful 
Christian Defever, ex-Shakespearean actor. Nor can I 
claim any laurels for sustaining a series to record- 
breaking lengths. L. L. Foreman’s Preacher Devlin, 
who is still going strong, was appearing in the West- 
erns back in the days when I was wondering if editors 
actually did give checks for stories—any kind of 
stories. But in following along in the footsteps of my 
more prolific brethren, I’ve learned a little about 
getting a series started and keeping it c-u-m--ing. 

You say you don’t spell coming thataway, pard? 
You do if you've got a series in mind. For there are 
three things worth keeping in mind about your series 
character, and those letters, c, u, m, are the keys. 
Colorful’. . . unencumbered . . . mobile. 

Let’s see how they work, Several years ago I wrote 
a short-story, labeled it “Trigger McKeever’s Gun- 
Gospel,” and sold it to Rogers Terrill for 10 Story 
Western, which he was then editing. Trigger Mc- 
Keever was a sawed-off little outlaw with a knack 
for poking his nose into other people’s affairs, and 
though he was only one jump ahead of a possé, he 
tarried by the wayside to help an unfortunate in need. 
This he continued to do, for, after that first McKeever 
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yarn, others followed, and every one I wrote—eight 
in all—sold to Rogers Terrill. Then I dropped Mc- 
Keever. Popular Publications’ demand of those days 
was for the emotional type character yarn for their 
Westerns, and McKeever apparently fitted to a T. But 
the change came, the trend demanded greater realism 
and more sweep, and McKeever, as delineated, became 
obsolete and lost favor in my eyes. But the fact re- 
mains that no McKeever yarn ever drew a rejection 
slip. ’ 

My second series, and one which I’m still sustain- 
ing, got its inception a couple of years ago in a’story, 
“Doc Comanche’s Gunsmoke Debt” which I placed 
with Burr at Western Story. Doc was, and is, a pitch- 
man, a vendor of a concoction known as Doc Co- 
manche’s New & Improved Indian Medicine which is 
compounded of pink pills and creek water; and Doc 
wends his way across the West in a sway-backed old 
Conestoga drawn by a crowbait team of horses. Doc 
is shrewd, quick of tongue, and prone to have an eye 
open for a reasonably honest dollar. Accompanying 
him is his foil, Big Oscar Lund, who is strong as an 
ox and just about as bright. This precious pair have 
wandered through some seven stories—shorts and 
novelettes—and all of these have placed with Western 
Story Magazine, and—time out 'till I knock on wood! 
—not a single story has garnered a rejection slip. 

Again, so what? A little knowledge gleaned the 
hard way, Mac. Somewhere between Trigger. Mc- 
Keever and Doc Comanche, I picked up some notions 
about series, and those notions went into the shaping 
of Comanche and can go into the shaping of your 
series. They’re contained in those three words: Color- 
ful, unencumbered and mobile. Let’s take them apart, 
one at a time, and see what makes them tick. 
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Colorful? After all, characters need to be colorful 
even if they are going to live out their literary exist- 
ence in a single story. That’s righter’n rain, but a 
series character has to have an extra special something 
about him that will make readers anxious to meet him 
again and again—and be able to recognize him when 
they do. Trigger McKeever’s tags were mostly char- 
acter traits, and Doc Comanche has these, too—but 
Doc is rigged out in a fringed, buckskin suit, wears a 
creamy sombrero atop flowing, shoulder-length hair, 
and is an exhibitionist of the first water. Doc, I 
think, makes a greater impact upon the memory than 
did my forlorn little outlaw with the Samaritan in- 
stincts. Doc is colorful. 

And unencumbered. That's essential, too. Your 
hero in your straight yarn is going to be comfortably 
fixed at the finish, his problem solved and his future 
assured. If it’s a longish story, he will most likely 
be headed for a parson’s to get himself hitched to 
that gal whose lips are like the flutter of a dove’s 
wings. But Mr. Series Character is going on to new 
adventures, so there are no shoes and old rice for 
him. He’s got to be free as the air. 

Trigger McKeever qualified in this manner; he 
became involved with minor characters in each story, 
but once he’d solved his—and their—current problem, 
he left unencumbered to ride on to the next adventure. 
Doc Comanche likewise carries nothing with him but 
memories when he shakes the dust of a particular 
setting at the end of each episode. This means that he 
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is unencumbered, and so is the reader. After all, a 
person picking up my next Doc Comanche story might 
be meeting Doc for the first time. That reader doesn’t 
want to be plagued with references to other characters 
in other stories which he hasn’t read. A series is a 
series—not a serial. 

In the Comanche stories, a character known as 
Federal Marshal So-Sad McCracken puts in intermit- 
tent appearances, popping up in one yarn, lying low 
in the next, but McCracken is only incidental and in 
no way worries the new reader by having his mind in 
the past. Whenever he and Doc Comanche meet, 
something new is brewing. 

Mobile? This is probably the least important of 
the three, and that is why I place it last. A mobile 
character gets around, and thus the reader who follows 
his adventures has frequent changes of scenery. Trig- 
ger McKeever was extremely mobile since the law 
was dogging him, and Doc Comanche, always in 
search of a new place to set up his stand, make a 
pitch, and sell a little medicine, lets no grass grow 
under his feet. A series character with a good excuse 
to be heading over the hill has a greater chance at 
literary longevity because he can be cast against various 
backgrounds. But I rate mobility last because there 
are some notable exceptions to the rule that it is im- 
portant to a series character. 

Take Scattergood Baines, for instance, who scarcely 
ever hauls himself out of a chair. Or Dr. Kildare 
who is usually confined to a certain hospital in a 
certain city. Yet observe, too, how the creators of 
those characters get around that mobility point. They 
reverse the idea by bringing other characters to their 
immobile heroes. What better place than a hospital 
for Dr. Kildare to be continually meeting new and dif- 
ferent people? 

And so, having considered the merits of a series 
character who is colorful, unencumbered and mobile. 
let’s see if it really works. You'll recall that I claimed 
to be no authority. But put the test to every series 
story you read from now on. Is the character colorful, 
unencumbered and mobile? Probably the longest sus- 
tained series in Western pulp—any statisticians in 
the underbrush?—is Bart Cassidy’s Tensleep Maxon 
series. Have you met that little horsethief who has 
been dodging the law from the Canadian to the Mexi- 
can border, in the pages of Dime Western for at least 
a dozen years? Is he colorful, unencumbered and 
mobile? Bet your life he is. 

Doing a series has many advantages. When you 
tackle a new series story, you're off to a good start 
before you roll the first page into the old mill. You've 
got your character already created, and you've learned 
to know him so intimately that you have no difficulty 
in judging just what he’d do in a given situation. 
You're off to the races in no time at all. And if the 
readers have come to like your brainchild and are 
clamoring to the editor for more of the same, your 
series story is going to get a greater welcome in the 
editorial sanctum than would a straight story. 

And he’ll carry you places, that series character. 
It's a sad, sad fact, that a great many readers do not 
pay particular attention to author's names, but they 
do remember characters when they meet them again 
and again, and they look forward to seeing those 
characters. Want proof? Ask your friend who reads 
the Saturday Evening Post to name you ten authors 
whose stories he’s liked in that magazine in the last 
few years. Then, while he’s scratching his head, ask 
him if he enjoys those Earthworm Tractor stories 
about Alexander Botts. Watch his face light up. 

Have I sold you a bill of goods? Then get yourself 
a series started. And once the first story is shaped 
up and launched, keep ‘em C-U-M--ing. It pays. 
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THE AMERICAN AUTHORS’ 
AUTHORITY 


JAMES A. Cain described in The Screen Writer, of- 
ficial publication of the Screen Writers’ Guild, a 
theoretically air-tight plan for unionizing the principal 
branches of the writing trade, and, through a copy- 
right-holding superbureau, the American Authors’ 
Authority, wielding enormous power over publishers, 
motion picture studios, radio stations, and play pro- 
ducers. Press stories have brought an avalanche of 
letters to our editorial desk. To quote Mr. Cain— 

“If we shall conceive the thing launched it would 
work like this: The writer will send all works to 
the Authority to be copyrighted in its name for his 
benefit. The Authority will then say, ‘We shall copy- 
right for assignment no works except from writers 
who have become members of the proper guild.’ This 
will take care of the outlaw contributor who became 
so menacing to ASCAP at the time of its fight with 
the radio studios. 

“It will also say we shall lease no rights except to 
lessors who comply with the basic agreements of the 
guilds. The Screen Writers’ Guild and the Radio 
Writers’ Guild will say, “We shall permit our writers 
to work on no material not leased through the Au- 
thority,” and this will compel every writer in the 
country hoping for picture or radio sale to send his 
work to the Authority for copyright before the mag- 
azines or publishers get it.’ (The italicized words 
were in bold face in Mr. Cain’s article.) 

.The Authors’ Guild will say to the maga- 
zines and the publishers, ‘We will not permit our 
members to dispose of any material to you except 
they copyright first through the Authority,’ and the 
Dramatists’ will say the same to the producers. 

“Now here, it is manifest, if the guilds only stick 
together and act tough, is a potential source of in- 
calculable strength. For the Authority, naturally, is 
not going to perform this service, this intricate job of 
keeping track of contracts, titles for nothing. 
It will charge a fee, and it will assess this fee, not 
against writers, but against the lessors who obtain the 
material. . . 

Each of four guilds would elect a director of the 
Authority. These directors would elect the president 
or executive officer (the “tough mug” of Mr. Cain’s 
article), who would also be a director and chairman 
of the board. The president would set up offices, 
organize personnel, conduct negotiations, direct lob- 
bying, etc. 

All of the groups which operate as divisions of the 
Authors’ League of America are made up of writers 
who have attained professional status. It was natural 
that Mr. Cain, in his necessarily sketchy outline of a 
plan still in the “talk” stage, should not discuss the 
situation of beginners. The Author & Journalist, how- 
ever, is greatly interested in young writers. 

Would the Authority plan, if successful, give the 
guilds the power to limit the number of writers ad- 
mitted to membership? A restrictive policy is com- 
mon in unionism. 


Would it become possible for a guild virtually to | 


eliminate amateur writers from the magazines and 
book lists of the country? Would there be danger of 
this? There are many readers of The Author & Jour- 
nalist who at present are not eligible for any one of 
the guilds, yet who contribute much useful writing, 
and, in some cases, writing of distinction. 

All we know about the proposed Authority is what 
we have read in The Screen Writer, but there is 
enough there to make us very dubious of the future 
of beginning writers, and amateur writers in general. 
in a writing and publishing world dominated by the 
Authority with “incalculable strength.”’—J.T.B. 


The Author & Journalis: 
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MARKET 
FOR LITERARY WORKERS—PUBLISHED QUARTERLY 
SEPTEMBER, 1946 


The Handy Market List offers, in brief, convenient form, the information of importance to writers concerning 
periodical markets. Constant vigilance is exercised to keep this quarterly list accurate and up-to-date; it is appreciated 
when readers call our attention to errors or omissions. The magazines are grouped under classifications designed to 
assist the writer in locating the markets for specific types of material. A few abbreviations are employed. M-20 means 
monthly, 20 cents a copy; 2-M, twice monthly; W, weekly; Q, quarterly. Figures indicate preferred word limits. ‘‘Acc.”’ 
indicates payment on acceptance or shortly after; ‘‘Pub.’’ indicates payment shortly before or after publication. When 
specific word rates are not given, “first-class rates’’ indicates a general average around 5 cents a word or better; ‘‘good 
rates,”’ around 1 cent a word; ‘“‘fair rates,’"” around % cent a word. The parenthetical statement following title of 
magazine indicates the banner or name of publishing house; ‘‘S. & S.”’ stands for Street & Smith. ‘“Macfadden’”’ for 
Macfadden Publishing Co., etc. The notation “‘Slow’’ or “‘Unsatisfactory” is a warning that delays or non-payment for 
material have been reported by contributors. It should be obvious that The Author & Journalist can assume no respon- 
sibility for the periodicals here listed, but merely publishes the available information for the guidance of readers. Sub- 
mitted manuscripts should always be accompanied by return postage—preferably by stamped, addressed return envelopes 
—and copies should be retained as insurance against loss. 


A—GENERAL LIST 


Boots, The Airborne Seventy. 11 Ravine St., Birmingham, 

STANDARD PERIODICALS Mich. (Q) Fiction to 2000, not necessarily about the war, but 

must be of special interest to former airborne men; articles 

about any phase of airborne, airplane, etc.; also stories of 

Alaska Life Magazine, 708 American Bldg., Seattle 4, Wash. veteran opportunities and related subjects. Jokes, cartoons, 
Articles, short stories, on Alaska or of perticular interest to fillers. Justin P. Buckeridge. Up to 2c, Acc. 


Alaskans, 1500-4000; verse, 4-40 lines. Don Reed. ‘%c, Pub. Boston Transcript, The, 8 Beacon St., Boston 8. (M) Mostly 
Alcance, 45 W. 45th St., New York 19. (M) Literary and N. E. features, personality pieces, etc., with occasional serious- 

cultural material of North American life and thought directed fact articles; a few slick short stories to 1800; filler verse, 

to Latin America. Frances R. Grant. short, light. John C. Donahue. Articles, 1500-2000, $25, up 
America, 329 W. 108th St., New York. (W-15) Articles on ‘1000, $15; photos, $5, after Acc. 

topics of current social and political interest; short modern Brooklyn Sigest Magazine, 852 Cypress Ave., Brooklyn 27, 

verse. Rev. John La Farge, S.J. $25 per 1700 word article N.Y. (M-15) Lively interviews with Brooklynites who have 

(about 1%c), Ace. made good anywhere, 1000; short stories with plot and locale 


American Hebrew, The, 48 W. 48th St., New York. (W-15) having direct bearing on Brooklyn; short verse with a Brooklyn 
Articles on Jewish affairs, short stories, Jewish background, 
American scene 1200-1500. Florence Lindemann. %c up, shortly 
after Pub. California Highway Patrolman, The, Box 551, Sacramento, 
American Inspiration, (Reslyn Pubs.) 171 Madison Ave., New Calif. (M)_ Safety articles; school or city safety drives; 500- 
York 16. (M-25) Inspiring, optimistic stories and articles; verse, 2500. Howard Jackson. Ic, Acc. 
jokes, fillers; cartoons. Irving Zinaman. (Reported to be Canadian Forum, The, 16 Huntley St., Toronto 5, Can. 
offering subscriptions in payment.) (M-25) Short stories to 1500 words reflecting current Canadian 
American Legion Magazine, 1 Park Ave., New York. (M) social scene; articles and essays, 1800. Poems of high literary 
Short stories to 2500, short-shorts, 1000-1500, and articles, quality. Alan Creighton, Asst. Ed. $5 a story, Pub.; poems and 
to 1500, with appeal to men, especially ex-servicemen; fillers; articles paid in subscriptions. 
cartoons. Alexander Gardiner. High rates, Acc. (Query.) Canadian Geographical Journal, 49 Metcalfe St., Ottawa, 
American Magazine, The, (Crowell) 250 Park Ave., New York Canada. _(M-35) Illustrated geographical articles 1000-5000. 
17. (M-25) Short stories 3000-4500; short shorts 1000-1500; Gordon M,. Dallyn. le up, Acc. 


storiettes, 750; vignettes, 500; novels, 25,000. Articles usually Canadian N . 1 
arranged for. Sumner Blossom; John K. McCaffery, Fiction Ed. Canada. 


First class rates, Acc. ities and railway problems, to 1500. C. W. Higgins, Mng. 
» The, Lexington New York 22. Ed. Ace. 

(M-25) olitical, foreign affairs, art, medicine, science, mu- : 3 

sic, ete., articles_and essays, short ‘stories, up to 3000; Chicago Jewish F. 176 W. Adams St., Chicago. (Q) Ar 


ticles, short stories a poetry, Jewish subjects and minority 

merican olar, The, 5 E. 44th St., New Yor (Q-65 hristi 
a5, printed page. maximum $80; verse, $15-$20, Acc. Chas. Clayton Morrison. Indefinite rates. 


Christian Science Monitor, The, 1 Norway St., Boston 15. 
(D-5) essays, for editorial and department pages, up 
relations between Sweden and U. S., or stories of prominent to 800; forum to 1200; editorials to 800; poems. Acc. or Pub. 
Americans of Swedish stock. 1000-2000. John W. Larson. Collier’s, (Crowell), 250 Park Ave., New York 17. (W-10) 
2c, photos’ $3, Acc. Short stories, 1250 up; serials up to 64,000; novels and ar- 


Arcadian Life, P. O. Box 233, Cape Girardeau, Mo. (Q-25; ticles on popular questions of the day 3500; fillers; cartoons; 
$1 yr.) “Official organ American Folkways Assn. Ozark folk Kenneth Littauer, fiction editor. First 
lore material, Garland Brickey, Ed.-Pub. Verse, prizes only. ra po 

> 205 E. St., -25) olumb: a NeW Haven, onn. nights 
4000; novelettes, 8000-9000; complete short novels, 15-16,000. essays; verse. John Donahue. Ic to 3c, Acc. 


Articles, features, verse. artoons. Henry Steeger, Ed.; Commentary, 425 4th Ave., New York 16. (M-40) Political, 
Rogers Terrill, Mng. Ed. a prticies of 

and the Americas, 40 E. 49th St., New York 17. (M-35) ity, é +... WOOK reviews. ort stories, 4000, Verse, 
Fg A and activities of the East and relations of any length. Elliot E. Cohen. $150 base rate for articles, Acc. 
the Americas, North and South, with all Asiatic countries. Common Ground, 20 W. 40th St., New York 18. (Q-50) 
800-3400. Richard J. Walsh. $15 a printed page, Acc. Articles, fiction, and try on the racial-cultural situation 


Atlantic Monthly, 8 Arlington St., Boston 16. (M-45) Essays, and fork anton goa “4 merica, 1500-3000. Margaret Anderson, 
human-interest articles, sketches, short stories, verse; unusual ; DP’ page. 
personal experiences; high literary standard. Edward Weeks. Commonweal, The, 386 4th Ave., New York 16. (W-15) In- 
Good rates, Acc. dependent Catholic review. Timely articles on literature, arts, 
wr public affairs, up to 2500; verse up to 16 lines. Philip Burn- 
The. Bay Co., (0-25) ham: Edw. Skillin, Jr. %c, verse 40c line, Pub. 
Articles on travel, exploration, trade, anthropology, natura Corenst, (Esquire, Inc.) 919 N. Michigan Chicegs 11. 
history in the Canadian North, up aa illustrations essen- (M-25) Articles on events, organizations and personalities of 
tial. Clifford P. Wilson. 1%c, Pub. general interest, up to 2500; story-telling photos. Oscar Dys- 
Belgium, 247 Park Ave., New York 17. (M-50) Articles on tel. r story or article. Fillers, 400 words or less, 10c. 
Belgian personalities, customs, art, etc., throughout the “Out of is World’”’ fillers, 15c-20c. Seaman Jacobs, Filler 
world; also material on the Belgian Congo, 1000-2000. $15-$25 Ed., 366 Madison Ave., New York. Acc. 
per article. Pub. Query before submission. afogmopolitan Magazine, (Hearst) 959 8th Ave., New York p19. 
Best Stories, 1745 Broadway, New York 19. (M-25) Short ) tstanding short stories 4000-6000; short shorts 
2000-3000. rthur Gordon. First-class rates, Acc. 
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Cue Magazine, 6 FE. 39th St., New York. Entirely staff- 
written. Buys no outside contributions. Jesse Zunser, . Ed. 
Current History, 2630 Upland Way, Philadelphia 31. (M-25) 
Historical news, world affairs, diplomacy, strategy; important 
pS. events; important war documents. D. G. Redmond. Ic, 

‘ub. 

azine, The, El Centro, Calif. (M-25) Illustrated 
feature from the desert Southwest on_travel, nature, 
mining, archaeology, exploration, Indians. (Over- 
stocked with poetry.) Randall Henderson. 1%c and up, prose. 
Photos $1 to $3, Acc. 

Digest and Review, 686 Broadway, New York. (M-25) Second 
serial rights on articles on politics, national defense, science, 
psychology, self-help, vocational guidance. Authentic, sparkling. 
No poetry, fiction, photos. Credit to author and magazine; also 
free copies of issue containing digest. F. L. Nelson. lc-2c. 


Eagle Magazine, The, 212 West Wisconsin Ave., Milwaukee 
3. (M) Personality sketches on prominent or interesting Eagle 
members, articles on cities or sections of_the country with 
some, nome color, 1200-1500. Robert W. Hansen. 3c, photos 

Pub. 

Elks Magazine, 50 E. 42nd St., 
cles, 5000; cartoons; mystery fiction. 
to $500, Acc. 

Esquire (Esquire-Coronet), 919 N. Michigan Ave., Chicago 
11. 0M. 50) Sophisticated ‘unsentimental articles; masculine 
viewpoint; essays, sketches, short stories, especially action, 
2000; cartoons, cartoon ideas. David A. Smart. Usually $100 
a for story or article. Needs satire. Acc. 


erybody’s Digest, (W. J. Smith, Inc.) 


New York 17. (M-20) Arti- 
Coles Phillips. $100 


420 Lexington 


— New York 17. (M-25) World events, politics, business, 
personalities, unique and human interest stories, humor, etc.; 
fillers. 80% digest, 20% new material. Wm. H._ Kofoed, 


Edit. Dir.; Theodore Irwin, Ed.; Madalynne Reuter, Mng. Ed. 
Good rates, Acc. 

Extension (The National Catholic Monthly), 360 N. Michigan 
Ave., Chicago 1. (M-30) Short stories, 2000-6000; romance, 
adventure, detective, humorous; six installment serials, 5000; 
short-shorts; articles; cartoons. Eileen O'’Hayer. Good 
rates. 


Far East, The, St. Columbans, Milton, Mass. (M-10) Cath- 
olic mission magazine; buys short (1500-1800) stories with 
authentic Catholic backgrounds; authentic travel and human- 
interest articles | and photos on ‘China, Philippines, Burma, Ko- 
rea, Japan, etc.; cartoon ideas, $3, Acc; good poetry. Stories, 
$25, Acc. (Send 10c for sample copy.) 

Foreign Service (V.F.W.), Broadway at 34th, Kansas City, 
Mo. Factual military service stories; articles on subjects per- 
tinent to interests of both discharged veterans and men in 
service, 1000-2000. Barney Yanofsky. Good rates, Acc. 

Fortune, 350 5th Ave., New York 1. (M-$1) Articles with 
95% staff-written. Some source material pur- 
chased. b. G Geer, Publisher. 

lg sone Upland Way, Philadelphia 31. (M) Articles of 
general political, social, or literary interest, to 2500 words. 
D. G. Redmond. lec. 

Future, La Salle Hotel, ar te 5. (M-25) National mag- 
azine of U. S. Junior of C. Articles on any subject of 
interest to young men (21-35) to 2000, with illustrations. 

W. Bower, Ed. Pub. 


Ghost Town News, 112 W. 9th St., Los Angeles, Calif. (M-25) 
Articles truly representative of the great West— interesting 
human interest stories of people and places; authentic tales 
of the Old West; brief biogreptticnl sketches of old Westerners; 
entertaining stories. 900-1 word articles with one or two 
pictures preferred. Nichols Field Wilson. 1%c, Pub. 

Go, 767 Lexington Ave., New York. (M-25) Literate, sophis- 
ticated articles and short pieces about theatres, films, the arts, 
and people (nothing press-agentry) 1500-1800. Quality_ light 
verse; fillers of same character as articles. Arthur George 
Brest. Varying rates, on or before Pub. 

Grit, Williamsport 3, Pa. (W-7) Clean short stories, adven 
ture, mystery, love, Western, etc., 1000-3500; serials. Odd, 
strange pictures, brief text; personalities and articles of general 
interest, 300-1300; short illustrated articles for women’s and 
children’s pages. Howard R. Davis. $4 to $8 per short story, 
varying rates for articles, photos $3, Acc. 


agazine, 49 E. 33rd St., New York 16. (M-40) 


Harper’s M ¢ 
short stories; essays; 


Timely amides" for intelligent readers; 
Frederick Lewis Allen. Acc. 


fillers; verse. 

Hence, 68 W. Washington St., Chicago 2. (M-25) Articles 
of veteran interest, 500-2000; short stories of general interest, 
novelettes, serials; veteran-interest_ editorials, 500; verse, 


jokes, photos. Keith Allen, lc-1%c, Pub. 
Human Nature, 1950 Curtis St., Denver 2, Colo. (M-25) Ar- 
ticles dealing in a_ simplified, popular way with the psychol- 


ogy of behavior, 1500-2500. An inspirational conclusion is very 
Ferguson. lc-5c, Acc. 


desirable. Fillers, 150-300. 
(M-25) Fea- 


Inter-American, 201 E. 57th St., New York 22. 
tures, articles on specific current developments in Latin- Amer- 
ican countries, strong human-interest approach, but no roman- 
tic drivel, to 2500. Scott Seegers. 2%c; photos, $5, Acc. Re- 
print proceeds split with author. Query. 

In Short, (Farrell Pub. Co.) 48 E. 43rd St., New York 17. 
(M-15) Light, general articles, under 2000; very occasionally 
humorous short pone (very short); humorous fillers, to 
Lyon Mearson. 5c; jokes $2-$5; fillers, $5-$10, Acc. 


J. C. Review, 130 N. Wells St., Chicago 6. (M)_ Easy-to- 
read, popular style articles cn vocational guidance, child care, 
family welfare, and care of the aged. Louis Ludwig. 3c-5c, Acc. 
(No longer in market for outside material.) 

Journal of Living, 1819 Broadway, New York 23. (M-25) In- 
spirational, philosophic and practical advice articles on_longev- 
ity, nutrition, health, personal problems. Leonard M. Leonard, 
Frances Goodnight, Features Ed. Excellent rates. 


James F. 
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Judy’s, Judy Bldg., 3323 Michigan Blvd., Chicago 16. (M-25) 
Current interest articles 800-1200 (no rewrites encyclopedia 
or textbook); short stories, 800-1600. Will Judy. 1%c, Acc. 

Kiwanis Magazine, The, 520 N. Michigan Ave., Chicago. 
(M) Articles of a public affairs nature and on community 
problems, 1000-2000. Felix B. Streyckmans, Mng. Ed. 2c-3c, 


Acc. 

Leatherneck, 1336 New York Ave., N.W., Washington 13, 
D.C. (M-15) Articles by enlisted Marines only. 

Liberty, 37 W. 57th St., New York 19. (W-10) Romantic, 
adventure, humorous short stories, youthful appeal, 1006-5000; 
2-part serials; timely human interest articles; verse; fillers; 
cartoons. Edward Maher. First-class rates, Acc. 

MacLean’s, 481 University Ave., Toronto, Canada. (Semi-M- 
10) Short stories, love, romance, sea, mystery, industrial, war, 
adventure, outdoor, up to 5500. Illustrated articles of Can- 
adian interest, including medical articles; cartoons. A. 
Irwin, Ed. 4c up, Acc. 

Magazine Antiques, The, 40 E. 49th St., New York. (M-50) 
Authoritative articles representing new discovery, or a new 
point of view, or a new opinion, regarding some_ aspect of 
glass, china, metalware, furniture, etc., 1000-2500. Jokes; fill- 
ers; essays, news items; photos. Alice Winchester. 1c, Pub.; 
exclusive photos, paid for at cost. 

Magazine Digest, 20 Spadina Rd., Toronto, Canada. 
original articles and fillers. Anne Fromer, Mng. Ed. 
comparable to those paid by other national magazines. 


Buys 
“Rates 


Marine Corps Gazette, The, Marine Corps Schools, Box_ 106, 
Quantico, Va. (M-30) Professional, military, and Marine Corps 
subjects, 1000 to 5000, illustrated, with emphasis on amphib- 
ious warfare; fillers. Major K. Le Blanc, U.S.M.C. 3c, 

‘ub. 

of Progress Magazine, Pontiac Bldg., 542 S. Dear- 
born St., Chicago 5. (M-25) Action-packec “human-interest, 
non-controversial articles stimulating or entertaining to a 


mass readership, particularly in the Family Group, to 2400; 
quizzes, puzzles, games; fillers; shorts. John G. Finch. Short 


material, 1%c, features, 2c-3c, payment on completion of edit- 
ins. 930% of income from reprints. (Out of market for balance 
of 1946.) 


Mayflower’s Log, The, Mayflower Hotel, Washington 6, D. C. 
(M) Stories, verse and sophisticated articles on general sub- 
jects, 1000-2000; anecdotes, 15-150, flat rate $3 an item. Frank 


. Cook. Payment by article, average '%c-2c, Acc. (Over- 
stocked.) 
Menorah Journal, The, 63 5th Ave., New York. (Q-$1.50) 


— short stories, sketches, one-act plays, essays, poetry 
lenry Hurwitz. 1c up, Pub. 

Modern Mexico, 381 4th Ave., New York 16. Human-interest 
articles and articles dealing with the cultural institutions, 
business, people, and day-by-day life in Mexico; some fiction; 
2000 words plus photos, Ind. 

Montrealer, The, 1075 Beaver Till, Montreal, P. 2; Canada. 
(M-10) Short stories to 1500. R: rslyn Watkins. 1c, Pub. 

Montreal Standard, The, Montreal, P. Q., Canale. (W-10) 
Features of Canadian interest, short stories, 1500-4000, novel- 
ettes, about 35,000. A. G. Gilbert. 2c up, Ace. 


Nation, The, 20 Vesey Si ,New York 7. vhs 15) Articles on 
politics, literature, econonics up to 2400. Freda Kirchwey. 
1%e, Pub. 

National Digest, 2030 Upiicd Way, Philadelphia 31. (M) 
Mainly a digest. All original material staff-written. D. G. 
Redmond. 

National Geographic Magazine, 16th and M Sts., N. W., 
Washington 6, D. C. (M-50) Official journal National Geo- 
graphic Society. Articles on travel and geographic subjects up 
to 7500; Eageseieng Gilbert Grosvenor. First-class rates, Acc. 

Nati Jewish Monthly, The, 1003 K St., N.W., Washing- 
ton, (M-15) Short articles, essays, Jewish inter- 
est. 1000-3000. Edward E. Grusd. lc to 2c, b. 

National Police Gazette, 1560 Broadway, New York 19. Fact- 


ual police stories, sports stories, to 1500; qeroenetts i on 
sports figures; short Washington items. Harold Roswell. 
2c up, ib. 

Nevada Magazine, P.0. Box 37, Minden, Nev. (M) A-1 type 


of material dealing with Nevada and Sierra Nevada region, in- 
cluding fiction based on true legendary data; verse. Nominal 
rates; verse, $1, slightly more if accompanied by photo. 

New Masses, 104 FE. 9th St., New York 3. (W-15) Progres- 
sive sociological, economic articles, addressed particularly to 
the middle class; also short stories, reportage, sketches, poems, 
+ aos photos. Jcseph North. $15 per story, Pub. (Marx- 
ist. 

New Mexico Magazine, Santa Fe, N. M. (M-15) Illustrated 
articles on New Mexico. George Fitzpatrick, $10 to $15 per 
article, Pub. Verse, no payment. 

New The, 40 E. 49th St., New York. (W-15) Gen- 
eral articles, 1500-2500, dealing with economics, sociology, na- 
tional and international affairs. Bruce Bliven. 2c, b. 
_New Yorker, The, 25 W. 43rd St., New York 18. (W-15) 
Short stories and humor 400 to 2000; factual and biographical 
material up to 2500; cartoons, cartoon ideas; light verse. 
Good rates, Acc. 


oO 76 9th Ave., New York. (M-35) 25,000 word 
abridgements of current best-selling books. Pays up to $5000 
for abridged reprint rights, Acc. (Not interested in original 
material.) 

nion, 17 E. 42nd St., New York 17. (M-25) Articles 2000; 
short stories 2000; verse; fillers; Jewish interest. Dr. Stephen 
S. Wise. lc, Pub. 

Our Army, 11 Park Place, New York 7. (M-30) Stimulating 
controversional mililtary articles; short service stories 1000 to 
1200; jokes; cartoons; regular army background. og Gardner. 
Payment based on piece, not number of words, 

Our Dumb Animals, 180 Longwood Ave., Boston ‘1s, Mass. 
(M-10) S. P. C. A. organ. Animal articles, up to 500; verse 
up to 16 lines; cartoons; photos. W. A. Swallow. %c, poems 


$1 up, Acc. 


The Author & Journalist 
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(2M-25) Au- 
subjects, 2000-4000; action 
Yc-1¥c, Pub. 


Our Navy, 1 Hanson Pl., Brooklyn 17, N. Y. 
thentic articles on modern naval 
naval short stories; photos. Cliff Alderman. 
No for verse. 


Pacific Frontier and the Philippines, 305 Temple St., Los 
Angeles. sty Feature articles on social, economic and 
litical issues, 2000, as well as short stories depicting the 


roblems and cultural tentialities of the people of the Pacific 


pesia. Verse; jokes; fillers; cartoons; cartoon ideas. Stanley 
Garibay. Pub. ihe. 
anaie Pathways, 416 W. 8th St., Los Angeles 14. (M-35) 


Factual descriptive articles of scenic and — i og 


interest in the Western states, 1000-1 Fra 
5c. Color transparencies (not less $15-$25: 
black and white 8x10 glossies, $3-$5. 

Pageant (Hillman Periodicals), 535 5th Ave., New York 17. 


(M-25) Pocket-size magazine using only original material, arti- 
cles, photographic features, Articles on any subject of interest 
to a mass circulation periodical, to Many short fillers. 
Vernon Pope. 


Pan American, The, (Famous Features Syndicate), Avenue of 
the Americas, New York 19. $7.50 yr. including Year Book.) 
Articles on Latin America, business and industrial subjects pre- 
about Latin America; exceptional photos. $15 
up, 

Pathfinder, 1323 M St., N.W., Washington (E.0.W.- 
10) Human interest and local history for ‘Americana.’ Photo- 
sequences, 8-16 pictures, with captions and brief accompanying 
text, $5 up for each photo, plus 5c up for text. Donald Mc- 
Neil. 5c a word for edited material, Acc. 

P. E. N., P. O. Box 2451, Denver 1, Colo. (M) Articles, 500- 
1000; short stories and vignettes, 500-1500; verse; fillers; all 
material particularly interesting to teachers, federal and public 
workers—out-of-doors, love, domestic, rural, juvenile, medical, 
scientific, fashion, education, health, sports. H. Lindsay. 
5c, fiction and articles; $2.50-$10 verse; up to $10 photos, Acc. 
(Temporarily overstocked in several departments. ) 

People & Places, 3333 N. Racine St., Chicago 13. Short, hu- 
man-interest, people-and-places articles, 80% pictorial. Fred- 
erick O. Shubert. 1c, photos, $5, Acc. 


Philately, 200 S. 7th St., St. Louis 2. (W-10) Wants short- 
short stories, 1000-1500, with stamp or stamp-collecting angle. 
Nothing else considered. Mystery, historical, or general. a- 
vid Lidman. lec up, Acc. 


Lovers, Room 623 Guaranty Bldg., Hollywood 28, 
Calif. (M-25) A magazine for men using articles on 

smoking and related subjects, to 1000. Geo. W. Cushman. Ic, 
Pub, for articles of a technical or semi-technical nature; no 
payment for other material. 

Practical Knowledge Monthly, 1139 S. Wabash Ave., Chicago 
5. _(M-10) Practical applied psychology, popular mechanics, 
self-help, vocational articles, 1000, all written for men who are 
ye oe to get ahead. V. Peter Ferrara. Approx. 2c, photos 


$2-$3, 

(Parents’ Institute) 52 Vander- 
bilt Ave., New York 17. Predictions by experts in many 
=. to 2000. Barbara Rothschild. 3c, additional for line 
rawings. 


Profitable Hobbies, 5007 Westport Sta., Kansas City 3, Mo. 
(M-25) Original how-to-do-it articles; features demonstrating 
the financial possibilities of suggested enterprises ; fact items; 
epigrams or jokes with hobby angles. T. M. O’ Leary. Ic, let: 
ters, $2, photos, $1-$5, Pub. 

Railroad Magazine, (Popular) 205 E. 42nd St., New York 17. 
(M-25) Technically accurate railroad material. Fact articles 
and photo stories. Query editor beforehand 
and qualifications for handling. Henry B. Comstoc 
rates, Acc. (Overstocked with poetry and fillers.) 

Rayburn’s Ozark Guide, Eureka Springs, Ark. (Q-35) Short 
stories, features, verse, photos with Ozark slant. Otto Ernest 
Rayburn. Payment by arrangement. 

Reader’s Digest, Pleasantville, N. Y. (M-25) of 
lished articles; occasionally original articles. G rates, 

Reader’s Scope, 114 E. 32nd St., New York 16. (M- an 
Pocket-size magazine using reprints and original material. 
Open market for self-help, and anti-Fascist, post- ae ee 


affairs, etc., articles; profiles of interesting People, 12 ‘00-1500, 
with occasional article to 3000; fillers. 
Redbook (McCall) 230 Park Ave., nll York 17. (M-25) 


Short stories, serials, complete novels, novelettes, feature ar- 
ticles. Edwin Balmer. First-class rates, Acc. 

Renascence, 787 Washington St., New York 14. (Bi-M-25) 
High quality fiction to 6000, critical articles to 10,000; mis- 
cellany in the various arts. James Blish and Robert W. 
Lowndes. Payment by subscription. 

Rocky Mountain Life, 1447 Stout St., Denver 2, Colo. (M-25) 
Articles with regional appeal (personalities, arts, sports, fash- 


ions entertainment), 1000-1200; humorous essays and_ short 
stories 1000-2500; Western fillers. William J. Barker. $10 
article; $1 each filler, Pub. 

Rotarian, The, 35 E. Wacker Drive, Chicago 17. (M-25) Au- 


thoritative articles on business and industry, social and = 
nomic problems, travel sketches, humor, essays, 1500-2 
Little fiction used. say Ne Case. First-class rates, — 

Russian Review, The, 213 W. 23rd St., New York. (Semi- 
An.-$1) Scholarly BB ss essays on Russia, past or pres- 
ent, 3000-3500. $25, Acc. 


Salute, 19 Park Pl., New York 7. (M-25) Articles on current 
national problems with G.I. point of view; fiction, especially 
good love stories, and humor to 3000; cartoons and cartoon 
ideas. J. Ingersoll, Pub. 10c, Acc. 

Saturday Evening Post, The, (Curtis) Independence Sq., Phil- 
adelphia 5 (W-10) frution on timely sopics 1000- ; short 
stories 2500- ; serials 40, to lyric and humorous 
verse; skits, cartoons, non-fiction fillers, to 500. Ben Hibbs. 
First-class rates, Acc. (Reports within a week.) 

Saturday Night, 73 Richmond St., W., Toronto, -——— (W) 
Articles of Canadian interest up to 2000; light, humorous 
articles, satire. B. K. % to lc, ‘photos $2-$3, Pub. 


September, 1946 


Sandwell. 


Review of Literature, 


Saturday 25 W. 45th St., New York 
19. (W) Articles, essays, verse, fact- -items, on literature. Nor- 
man Cousins. 


Sea Power, 76 9th Ave., New York. 


Published by Navy 
League of U. S. (M-25) Articles to 2500 on all aspects of all 
navies and the merchant marine; aviation; also first person 
stories of war adventures at sea. Roger Kafka. 2c, Pub. 
Query. 

Sir, (Volitant Pub. Co.) 103 Park Ave., New York 17. (Bi- 
M-25) Short articles to , and stories of appeal to men 
1000 to 4000; short-shorts; fillers, 1000; verse; cartoons, 2c. 


St. Anthony Messenger, (Franciscan Fathers) 1615 Republic 
St., Cincinnati 10. (M- 25) Catholic family magazine. Human- 
interest features on prominent Catholic achievements and 
individuals; articles on current events, especially when hav- 
ing Catholic significance, 2000-2500, short stories on modern 
themes slanted for mature audiences, 2000-2500. Extra pay- 
ment for photos retained. sional poetry on inspirational, 
religious, and nature themes. Rev. Victor Drees, O.F.M. 3c 
up, Acc, 

Story, 432 4th Ave., New York. 
“‘novellas.’”” Whit Burnett. 

‘ory Digest, (Popular Publications), 205 E. 42nd St., New 
(M-25) Pocket-size fiction Barbara Brandt and 
Lawrence Galton, Co-Eds. $150, l-length story; 5c a word 
or $5 an item, jokes, fillers. 

Swank, 33 W. 42nd St., New York 18. (Bi-M) _Pocket-size 
male digest. Buys no original material.. Arnold Shaw. 

(M-25) Human 
500; 


(Bi-M-40) Distinctivs short 
Moderate rates, Pub. 


This Month, 247 Park Ave., New York 17. 
interest political (national and international) articles to 1 
popular science; fillers, jokes, fact items, etc., to 500; short 
— — Siegel. 4c-10c; jokes, $5; epigrams, $3; fillers, 

ce. 


This Week, 420 Lexington Ave., New York 17. (W-magazine 
section of 24 newspapers). Romance, mystery, adventure, hu- 
morous short stories, 1200-4000; short articles on popular sci- 
ence, interesting aa. sports, news subjects making 
for a better America, to 1500-2500; interesting non-war shorts, 


500-1000; fillers, cartoons, short animal material; appealing 
animal photos. William I. Nichols. 
Magazine, The, Times Sq., New York 18. Articles, 


Times 
pee and verse based on the news, topics relating to 
rts, nature, science, education, the world of fashion and 

4 women’s interest. Lester Markel, Sunday Ed. $100-$200 
for full-size article. 

Tomorrow, 11 E. 44th St., New York 17. (M-35) Forward- 
looking and unbiased articles of general interest; world affairs, 
economics, science, education, literature and the arts together 
with exceptional fiction and verse. Outstanding feature is boo 
review section with gem 9 appraisals of significant books. 
Eileen J. Garrett. $125 up, Acc. 

Toronto Star Weekly, The, 80 King St., W., Toronto, Can- 
ada. (W-10) Feature articles, Canadian appeal, to 2500. Nov- 
els, 10,000-45,000, and serials, 18-20, short stories, 300- 
4500; love- adventure, romantic, Western, mystery, detective, 
aa etc.; photos. Jeannette F. Finch, Article Ed.; Gwen 

owley, Fict. Ed. Varying rates, Acc. 

Town and Country, 572 Madison Ave., New York 22. (M-20) 
Satirical, topical short stories, articles, essays, on unusual sub- 
jects, not addressed to a purely feminine public. Harry Bull. 

Jarying rates, Pub. 

Townsend National Weekly, 450 E. Ohio St., Chicago 11. (W) 
1000-word short-shorts of general family interest, not limited 
to old-age pensioners. Jesse George Murray. $15-$25 each, 

cc. 

True (Comntey. Press), 1501 Broadway, New York 18. (M-25) 
Any factual subject of interest to men—adventure, personality, 
sports, hunting, fishing—to 5000. Fillers 500 u Cartoons; 
cartoon ideas. Bill Williams. According to va ue, Acc. 


Review, 300 Mine Workers Bldg., Springfield, 
Ill. (Bi-M) Personal, human-interest military features, with 
articles 1500. Harry C. Ford. “ec up. 


U. S. vy Magazine, 512 5th Ave., New York _18. (M-25) 
Material oar from naval personnel; to 2000. H. C. Black- 
erby Ye, Pub 

Vet, 1423 E. McMillian St., Cincinnati 6. (M-15) Asticlon and 


essays, 1000-1500; short stories and novelettes, 800-1000; verse, 
150-300 words; fillers, jokes, cartoons and art, etc., 50-100; all 
with veteran angle. ust be illustrated. Joseph Lepo. Mod- 
erate rates, Acc. 

Virginia Quarterly Review, 1 West Range, Charlottesville, 
Va. (Q-75) Exceptional literary, scientific, political, essays 
3000-7000; short stories and verse of high standard. Charlotte 
Kohler, Mng. Good rates, Pub. 


Washington Filibuster, 1419 Wisconsin Ave., Washington 7, 
D. C. (M-15) Non-political articles, yee all types short stories 
to 5000; light verse, and extremely wee serious verse, short; 
well-executed and clever cartoons. Il material designed for 
literate and intelligent readers. Warren E. Blanding. Up to 
$25 for each story or article, b 


Welcome News, 404 W. 9th St., Los Angeles. (Q-10 for 
duration.) Articles on travel, history, biography, 200-1500; 
essays on Cooperatives and social reform, 1000-1200; short 


stories along socialistic lines; varied verse. T. G. Mauritzen. 
Payment as agreed, Pub. (Overstocked.) 

Westways, 2601 So. Figueroa St., Los Angeles 54, Calif. 
(M-20) Articles 600-1500, photos of out-of-doors, natural sci- 
ence, history, etc., on Calif., Ariz., Utah, Nevada, om Mexico, 
and So. Colorado. Verse. Phil Townsend Hanna. 3%c, Acc. 
weer (Harrison Pubs.) 340 W. 57th St., New York. 
(Bi-M-15) Exposé articles and startling news features, heav- 
ily illustrated. mie Farrell. 2%c; photos $5, Acc. 
Woodmen of the World, 216 Insurance Blidg., Omaha, Neb. 
(M-5) Horace L. Rosenblum. $5, Acc. (Temporarily out of 
market.) 

Yale Review, 


on current political, 
Helen MacAfee, Mng. 


Box 1729, New Haven 7, Conn. (Q-$1) Articles 
literary, scientific, art Cans 5000-6000. 
Ed. Good rates, 
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Yankee, Dublin, N. H. (M-25) Robb Sagendorph. Short fiction, 
articles, 1500; verse, 8 lines; fillers, cartoons, photos. 
Yankee trading instinct appeal. 1c-2c; 3c-5c, verse. 

Your Life, The Popular Guide to Desirable Living, 354 4th 
Ave., New York 10. (M-25) Inspirational, helpful articles on 
living. 1200-2500; quizzes; brief games; fillers. Douglas 
Lurton. First-class rates, Acc. 

Your Mind—Psychology Digest, 103 Park Ave., New York 17. 
(M-25) Material on psychological subject-matter, 1-2000; fill- 
ers; stories and with ‘slant. 
Dr. Thomas Garrett, Ed.; Lesley Kuhn, Mng. Ed. I1c-2c, Acc. 

Your Personality, 354 “4th Ave., New York 10. (Twice a 
year.) Helpful articles on all phases of personality, 700-2500. 
Good rates, Acc. 


WOMEN’S AND HOME MAGAZINES 


American Baby, Inc., 258 Riverside Drive, New York. (M- 
25) For expectant mothers and mothers of babies under one 
year old. ses in every issue an article by physician. No 
fiction. No payment for verse. Welcomes ~~“ of less 
than 1000 words dealing with infant care. No photos. Only 
magazine of its kind edited by a professional registered nurse. 
Beulah France, R.N.. Pub. 

American Family Magazine, 53 W. Jackson Blvd., Chicago. 
(M) Articles, 500-1500, covering all phases of home and fam- 
+4 pie: fillers; jokes, puzzles; cartoons. John W. Mullen. 
c, 

Post, 55 W. 42nd St., New York 18. (Q-25) Author- 
itative articles on baby care, home features, and occasionally 
a short story of appeal to this particular field; verse. Louise 
Cripps. 2-5c. 

Baby Talk, 420 Madison Ave., New York 17. (M-25) Lightly 
handled but constructive articles about babies and their care. 
000-2000. Irene Parrott. lc, Acc. 

Brides Magazine, 527 5th Ave., New York 17. (Q) Articles, 
100-1500, covering fashions, recipes, home decoration, etc., 0 
interest to brides. Marian E. Murtfeldt. Varying rates, Acc. 

Business Girl, Business Girl Publishing Co., Inc., Dallas, 
Texas. (M-25) ‘Success stories of business girls, with photos 
of girls written up, 1000-5000; fillers on women_ in unusual 
businesses, 200-4 $5, Acc. Jokes for Humor” col- 
umn, 50c each. Betty Oliver, Pub. 


Californian, The, 210 W. 7th St., Los Angeles. (M-25) 
Articles on interesting women in Californian life, careers for 
women, etc., 750-1000; light, warm, mood, character, plot 
short stories, 1000- 1800; lifornia travel articles; humorous 
or light emotional verse. J. R. Osherenko, Ed.; Donald Carl- 
son, Mng. Varying rates, Pub. 

Canadian Home Journal, 73 Richmond St., W., Toronto, Ont. 
(M-10) des “stories to 5000, 4 to 6-part serials; articles of 
interest to Canadian women, 2500. W. wson. rates, Acc. 

Charm Magazine, (S. & S.) 122 E. 42nd St., New York 17. 
(M-15) Articles to 3000 of interest to the business girl, age 
50-30: short stories; fillers; verse. Cartoons. Mrs. Frances 
Harrington. Good rates, Acc. 

Chatelaine, (Maclean) 481 University Ave., Toronto, Canada. 
(M-15) Short stories, love, married-life, parental problems, 
mystery, adventure, 3500-5000. Articles, Canadian interest, up 
to 2000. Mary-Etta Macpherson, Mng. Ed. 3c up, Acc. 

Deb, (Bilbara Pub. Co.) 46 W. 55th St., New York 19. (M- 
25) Feature articles, 2000-3000; young and breezy fiction of 
interest to young unmarried women, 18-22, 1500-4000; fillers; 
light verse; cartoons.. Sylvia Schuman. 


azine, (Coast-to-Coast Pub. Co.) 1790 
Broadway, New York. (M-5) Love and domestic stories with 
housewife slant, 3500-5000; short-shorts, 1200-1500; light arti- 
cles, 1000; short verse; how-to- do-it items; cartoons. Joan 
Ranson, Approx. 2c, Acc.; short shorts, $50-$75; short 
stories, 3500-5000, $100-$150; 4-6 part serials, $600. 

Family Circle Magazine, 25 ¥. 45th St., New York 19. 
(M-gratis) Short stories 1500-3500. . R. Endicott, 3-5c, Acc. 
(Limited market.) 

Family Digest, 549 N. Jefferson, Huntington, Ind. (M-20) 
Articles, 1000-1500; short eries. 1500-2000, on family sub- 
jects. F. A. Fink. %c-2c, Pub. 

Fascination, 119 W. 57th St., New York 19. (M-25) Short 
stories, articles, humor with a man-woman or self-improve- 
ment theme, slanted for adult women. Sophisticated, realistic 
writing. Modern outlook. No fashion or_ beauty. Quizzes, 
fillers, light verse. Mary Harbord, Mng. Ed 


Glamour, (Conde Nast) 420 Lexington Ave., New York 17. 
(M-20) Love, humor, unusual career articles; good personality 
pieces; politics; world affairs; social problems; how-to arti- 
cles; facts with light treatment; fillers. Elizabeth Penrose, 
Ed. ’ $25-$150, Acc. (Query on articles.) 

Good Housekeeping, (Hearst) 57th St. and 8th Ave., New 
York 19. (M-35) Short stories up to 10,000; short articles; 
verse. Herbert R. Mayes. Acc. 

Harper’s Bazaar, 572 Madison Ave., New York 22. (M-50) 
Distinguished short stories only; not popular magazine ma- 
— Prefers articles in outline form. Mary Louise Aswell, 

t 


Good rates, Acc. 

Holland’s, The Magazine of the South, Main and 2nd Sts., 
Dallas, Tex. (M-10) Articles of interest to Southern women, 
500-1 ; love short stories, 12 ; novelettes, 10,000; short- 
short stories, 800-1200; cartoons, fair rates, Acc. 

Home, 161 8th Ave. N., Nashville 3, Tenn. (M-25) Short 
stories and feature articles of interest to home and family 
groups, Christian viewpoint, 750-1800; short poems of lyric 
quality, human interest, and beauty; occasional photos; fillers, 
cartoons, and cartoon ideas. Joe W. Burton. “sc average, Acc. 

Household, 8th and Jackson Sts., Topeka, Kans. (M-20) 
Household and general articles, short stories 1000-5000. Nelson 
Antrim Crawford. 2c up, verse 50c. 
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Everywoman’s 


Independent Woman, 1819 New York. (M-15) (Na- 
tional Federation Business & Professional Women’s Clubs) 
Articles expressing woman's viewpoint on social and economic 
matters, business and professional women’s problems, stories 
of women’s success in business, techniques for satisfying liv- 
ing; women’s adventures; light, humorous articles, woman’s 
angle, 1500-1800. Verse ba Stanzas. Frances Maule. $5-$35 
per article, verse $2-$3, Acc. 

Ladies’ Home Journal, (Curtis) Independence Sq., Philadel- 
phia 5. (M-25) Articles 2000-5000; short stories 2500-7500 
serials, 50-70,000; novelettes 20-40,000; short lyric verse; fill. 
ers, cartoons. Bruce Gould, Beatrice Blackmar Gould. First- 
class rates, Acc. 

Mademoiselle, (S. & S.) 122 E. 42nd St., New York 17. (M- 
25) Short stories and articles for smart young women, ages 
18-30, 1500-3500. Fiction editor: George Davis. Acc. 

Mayfair, (Ma clase) 481 University Ave., Toronto, Canada. 
(M-25) teme a Canadian interest on fashion, society, the 
arts, sport. 

McCall’s Magazine, (McCall), 230 Park Ave., New York 17. 
(M- on Serials 40,000; complete novels, 20,000; novelettes, 10- 
12,000; short stories, $000. 6600; articles; verse. Otis L. Wiese. 
First-class rates, Acc. 

Mothers Home Life, 179 E. 2nd St., Winona, Minn. (M-5) 
Articles, 300-500; short stories 2500-2700; short verse. Dorothy 
Leicht. Fair rates, Pub. 

Mr. and Mrs., 208 N. Wells St., Chicago 4. (M) General 
interest publication with one section each for men, family, and 
women. Articles and fiction, 500-2500. No material on relig- 
ion, politics, racial or class problems. Mysteries wanted. Car- 
toons and small humorous ~_— strips. Hy. Frankel. Ind., 


Pub. 

My Baby, 1 E. 53rd St., New York (M) Articles to 1000 of 
interest to expectant mothers, new mothers, and mothers of 
children up to six years. Photos. No poetry. Gertrude War- 
burton. le up, 

National Home Monthl: 
Dagmar Sts., Winnipeg, 
ture articles; short stories, 4500; verse. 
rates, Acc. 

National Parent-Teacher, The, 600 S. Michigan Blvd., Chi- 
cago 5. (M) Scientifically accurate, but informal! written, il- 
lustrated articles on rearing and — of children, to 
Eva H. Grant. lc, photos $1-$3, 

Parents’ Magazine, The, 52 Sewell Ave., New York 17. 
(M-25) Articles on family relationships, child care, food with 
menus and recipes, etc., - 3 Clara Savage Littledale. 
Up to $100 for articles, ‘Acc. ; ; shorts on childhood and teen-age 
problems $5 each, Pub. 

Rural Farm Journal, (Moss Pubs.) 1275 Boscobel Ave., New 
York. Short stories, 1000-1500, slanted toward the rural and 
small-town housewife. Arthur S. Moss. Ind. 

She, (News Story Worldwide, Inc.) 521 5th Ave., New York. 
(M-25) Articles covering women’s everyday problems—romance, 
careers, self-improvement, etc.—1000-3000; stories, either first 
or third-person, 2000 to 4000. Self evaluation and ques- 
tionnaires; original test-yourself ideas and other entertaining 
features, to 2000; = lers; humorous verse; cartoons and car- 


toon ideas. 1-3c, 


(Home Pub. Co.) Bannatyne and 
an., Canada. (M-10) Illustrated fea- 
Brownell. Good 


Today’s Woman, — Pubs., Inc.), 1501 Broadway, 
New York 18. 2 (M- 25) Short stories, 3000-7000; novelettes, 
12,500; novels 22,000. Special interest in all the phases of con- 
temporary life which affect and interest the young woman of 
1946. Personality and how-to-live articles; surveys of social, 
psychological and medical problems based on_ the experiences 
and experiments of authorities in these fields. Self-help, factual 
fillers, 800. Top rates. Geraldine Rhoads, Ed.; Wm. C. Lengel. 


Exec, Ed. 
Two-to-Six, 420 Madison Ave., ag York 17. (M-25) Ar- 


ticles on child care, age 2-6, 1000-1 illustrative pho- 
tos of children 2-6. Irene Parrott. 3c within 30 days of Acc. 

Vv Incorporating Vanity Fair, (Conde Nast) 420 Lexing- 
New York 17. (2M-35) Articles of interest to wo- 


ton ve., 
men. 1500-2000; photos. No poetry, no fiction. $150 up, Acc. 
Western Family, 1300 N. Wilton PI., Hollywood 28. Goni- 
; short- 


M) All types interesting, readable fiction to 
shorts and timely well-illustrated articles of interest to the 
homemaker, to 1200; two-part serials; humorous, everyday 
incidents for Humor,”’ 100-300 words, $25, Acc. Aud- 
ree Lyons, 2c-5c, 

Woman, The, pov iad Ave., New York 17. (M-25) 
Non-fiction of interest to women, 1800, and articles on what 
women are doing, preferably written in narrative style; 
jokes. Wm. H. Kofoed, Edit. Dir.; Dorothy M. Johnson, Mng. 
Ed. 5c up, Ace. 

Woman's Day, 19 W. 44th St., New York. (M) Fiction, 2500- 
4500 with human interest appeal to American women; art- 
of-living and humorous articles, 1000. C. A. Anthony, Mng. 
Ed.; Betty Finnin, Fiction Ed.; Mabel Hill Souvaine, Ed. 
Rates on 

Woman’s Home Companion, (Crowell-Collier) 250 Park Ave., 
New York on M- 10) Women’s and household interests. Ar- 
ticles, 2500-6000; short stories, to 10,000; — 15,000; 
short novels, to 25,000; serials to 60,000. Birnie. 
First-class rates, Acc. 

Woman's Life, 354 4th ve, New York 10. (Q) A companion 
publication to Your Life and Your Personality, helpful, enter- 
taining articles, 400-2500, on all phases of a woman's life. 
Douglas Lurton. Good rates, Acc. 


ALL-FICTION OR “PULP”? MAGAZINES 


GENERAL ADVENTURE 
(Also Special Classifications not Grouped Elsewhere) 
Adventure, (Popular) 205 E. 42nd St., New York_17. s- » 
Distinctive adventure short stories, novelettes. Kennet! 
White. 1%c up. cc. 


The Author & Journalist 
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Blue Book, (McCall) 230 Park Ave., New York 17, (M-25) 
Mystery and adventure short stories, novelettes; length 
novels. Articles of masculine interest. Donald Kennicott. 
Good rates, Acc. 

Doc Savage Magazine, (S. & S 
17, (M- 15) adventure short. stories, 1000- 
cale. W. J. deGrouchy, B. Rosmond. lc up, Acc. 
le Stories, (Fiction House) 670 5th Ave., New York 19. 
Adventure short stories, novelettes of the African 

Robert Kuehnle. 1c up, Acc. (Wide-open market 


Mammoth Adventure, (Ziff-Davis) 185 N. Wabash wr 
Chicago 1. (Bi-M-25) Strong action type 
background. Length range 2000-75,000. avis, Ed 
Raymond A. Palmer, Mng., Ed. 1%-3c, Acc. 

Short Stories, 9 Rockefeller Plaza, New York 20. (2-M-25) 
Adventure, mystery, action short stories  -. o 6000; novel- 
ettes, 10,000-25,000; serials; book lengths fillers, 50-500, True 
adventures to 1000, Dorothy MclIlwraith. "Good rates, Acc. 


DETECTIVE—CRIME—MYSTERY—GANGSTER 


-) 122 E, 42nd St., New York 
6000, any lo- 


J 
(Q-20 
jungles. 
now.) 


Black Book Detective, (Thrilling) 10 E. 40th St., New Yor 
16. (Bi-M-10) Uses a 35,000-word lead novel featuring The 
Black Bat, written on assignment; several short fast-action 
a stories not over 6000. Leo Margulies. lc up, 

ce. 

Black Mask, (Fictioneers, Inc.) 205 E. 42nd St., New York 
17. (Bi-M-15) Detective short stories and novelettes to 20,000. 
Kenneth White. 2c up, Acc. 

Chief Detective, (Atomic Action Magazines), 512 Sth Ave., 
New York 18. (Bi-M) Same requirements as Gem Detective. 
Raymond W. Porter. 1c up, Ace. 

Crack Detective Stories, (Columbia Publications, Inc.-Double 
Action Group) 241 Church St., New York. (Bi-M-15) Detective 
fiction stressing plot and characterization; short stories and 
novelettes, 3000-8000. Robt. W. Lowndes, le up, Acc. 

Crime Doctor Mystery Magazine, Box 728, Grand Tg 
Annex, New York 17. ie mystery shorts, 2000-5000. John 
Coons. 5e, Acc. 

Detective Novel, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-15) Book-length detective novel by arrangement. Fast- 
action chatted short stories. Leo Margulies. 1c up, Acc. 

e Story, (S. & S.) 122 E. 42nd St., New York 17. 
Detective short stories to 8000; novelettes to 12,000; 


Detecti 
(M-15) 
8,000. Daisy Bacon. lc up, Acc. 


short novels to 1 
Detective Tales, (Popular) 205 E. 42nd St., New York 17. 

(M-15) Basetionel short stories, crime background, up to 4000; 

detective-mystery-menace novelettes 9000. Michael Tilden, Mng. 

Ed.; John Bender, Ed. Good rates. 

New York 17. 


Dime Detective, (Popular) 205 E. 42nd St., 

(M-15) Mystery and action with emphasis on menace and 
horror; short stories around 5000; novelettes, 10-15,000. Ken- 
neth S. White. 1c up, Acc. 

Dime Mystery, (Popular) 205 E. 42nd St., New York 17. 
(M-15) Thrills, fantastic detective-mystery action in novels 
14,000; novelettes 9000-10, ; short stories up to 5000; love 


John Bender, Ed. Ic 


interest. Michael Tilden, Mng. Ed.; 
up, Acc. 

Ellery Queen’s Mystery Magazine, 570 Lexington Ave., New 
York *D. (M-25) Stories of detection, and/or crime, and/or 
mystery. No supernatural stories per se, although if a legiti- 
mate lige! crime, = detective short story has supernatural 
or horror elements, O. K. Cartoons. No taboos, no angles 
editorially. Ellery Queen.’’ $200 up for average length 


short story, Atc 

Gem Detective, (Atomic Action Magazines), 512 Sth Ave., 
New York 18. (Bi-M)- Wide-open market for action detective 
with a warm, human 


stories, clearly and simply written, 
touch, W. Porter. up, Acc. 

G-Men Detective, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-10) Glamorous, fast-action G-Men_ short stories 1000- 


6000; novelettes 7000-8000; 20-000-word G-Man novel by ar- 
rangement. Leo Margulies. 1c up, Acc. 

Hollywood ve, (Trojan) 125 E. 46th St., New York. 
All material on contract. 

ammoth Detective, (Ziff-Davis) 185 N. Wabash Ave., Chi- 

Bi-M) Fast-action detective fiction, with lots of dia- 
or true-crime stories. Wide range in length— 
75,000. B. G. Davis, Ed., Raymond A, Palmer, Mng. Ed. 1%- 


Mystery, (Ziff-Davis) 185 N. Wabash Ave., 

(M-25) Fast-action detective mysteries with lots 

also true-crime stories. Wide range of length. 
Davis, Ed.; Raymond A, Palmer, Mng. 


Mammoth 
Chicago 1, 
of dialogue; 
2000-75,000. B. G. 
1%-3c, Acc. 

Mystery Book Mag 
Short-shorts; short stories to 6000; novelettes, 7000-30, 
serial rights book-lengths to 50,000. Leo Margulies, 
Charles N. Heckelmann, Assoc. Ed. 2c and up. 

New Detective, (Fictioneers, Inc.) 205 E. 42nd St., New York 
17. (Bi-M-25) Detective action stories to 6500; novelettes to 


azine. (Mystery Club, Inc.) 10 E. 40th 
Mystery material of exceptional — 

irst 
Ed. ; 


12,000. Alden Norton. 

Phantom Detective, The, (Thrilling) 10 E. 40th St., New York 
16. (Bi-M-10) Fast: action detective, crime short stories 1000- 
5000. Book-length novels by arrangement. Margulies. 


le up, Acc. 

arr Detective, (Thrilling) 10 E. 40th St., New York 16. 
(BiM-15) Detective short stories, 1000-6000; novelettes, 7000- 
10,000. Leo Margulies. Ic, Acc. 

Private Detective, (Trojan) 125 E, 46th St., New York 17. 
Short stories to 6000, with some girl interest. 1c-1%c, Acc. 
) 

Saint Magazine, 314 N. Robertson Blvd., Hollywood 26, Calif. 
(M) Crisp crime, mystery, or detective ‘stories to , with 
unexpectel, but justifiable or plausible, twists, turns, punches, 


Sep.ember, 1946 


and denouément—melodrama, whimsical, humorous, or ironical. 


Leslie Charteris, lc up, Acc. 
Scientific Detective, 1745 Broadway, New York 19. Good de- 
tective stories with emphasis on detection, 1000-5000. ‘Yc, Acc. 
tective, (Trojan) 125 E. 46th St., New York 17. 


Fast-moving detective stories to 6000. Little market 
le-1%ec, Acc. 


New York 17. 


Speed 
(Bi-M) 
for shorts; novelettes usually on order. 

Speed Mystery gaan 125 E. 46th St., 
detective 

Magazine, (S. & S.) 122 E. 42nd St., New York 17. 
(M-15) iis) Mystery detective short stories 1500-10,000. W. J. de- 
Grouchy, Rosmond. lic up, Acc. 

Super Detective, im 125 E. 46th St., New York 17. (Bi- 
M) Short stories, 3000-5000; novels, 20,000, by arrangement. 
K. W. Hutchinson and W. E. Matthews, joint editors. 

Ten Detective Aces, (Ace Mags.) 67 W. 44th St., New York 
18. (Bi-M-10) Dramatic detective, mystery short stories, 1000- 


5000; novelettes, 8-10,000; woman interest welcome. 
a le up, Ace. 
Spry, Detaative, (Ace Mags.) 67 W. 44th St., New York 

is” 10) Short stories 1060-5000, novelettes 8-10,000. 
a Wyn. lc up, Acc. 

I Detective, (Thrilling) 10 E. 40th St., New York 16, 
(Bi-M) ction-detective short stories, 1000-6000; novelettes, 
7000-10,000; novels, 15-20,000 Margulies. lc up, Acc. 


Thrilling Mystery, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-15) Book-length ‘detective novel by arrangement. Leo 
Margulies. lc up, Ace. 


WESTERN: MALE INTEREST 


Ace High, (Popular) 205 E. 42nd St., New York 17. (M-15) 
Fast-moving, dramatic be fiction; short stories to 
novelettes and novels, 8-14,000. Michael Tilden, Mng. Ed. 
Everett Ortner, Ed. 1c, Acc. 

Action Stories, (Fiction House) 670 5th Ave., New York 19 
{92 20) Yuet stories of the West with g woman interest. 

3000-25,000. ‘Robert Kuehnle. 1c up, Acc. 

Big Book Western, (Popular) 205 E. 42nd St., New York 17. 
(M-15) A few short stories, . Western novelettes, 10,000; 
novels _ 17,000, Western fact articles 1500. Michael Tilden, 
Mng. Ed. George Murphy, Ed. Ic, Acc. 

Blue Ribbon Western, (Columbia Publications, Inc.-Double 
Action Group) 241 Church St., New York. (5 times a year) 
Short stories, Novels, 40-50,000, rates by agree- 
ment, paying promptly, Pub. Robert W. Lowndes. lc, Acc. 

Complete Cowboy, (Columbia Publications, Inc.—Double Ac- 
tion Gre) 2 hurch St., New York. (Q-15) Same as 
Ribbon 

Dime Wes eed Magazine, (Popular) 205 E. 42nd St., New 
York 17. (M-15) Vigorous, human Western short stories, 
6000; novelettes, 9000-10,000; novels, 18,000; 

ng. 


est, realistic characterization. Michael Tilden, 
Kenneth Fowler, Ed. Good rates, Acc. 
Double Action Western, (Columbia Publications, Inc.-Double 


Action Group) 241 Church St., New York. (Bi-M-15) Same 
requirements as Blue Ribbon Western. 

Exciting Western, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-10) Western action-packed short stories, 1000- ; nov- 
elettes, 7000-10,000. Leo Margulies. 1c up, Acc. 

Famous Western (Columbia Publications, Inc.-Double Action 
Group) 241 Church St., New York. (Q-15) One novelette, to 
9000; short stories 5000; fact articles to 1500. Robert 
Lowndes, Ed. lc up, Acc. 

Fifteen Western Tal (Fictioneers, 
New York 17. (M-25) Stories of the 
novelettes. Occasional fact articles. 


Acc. 

Fighting West (Trojan Pubs.) 125 E. 46th St., 
York 17. (Bi-M) estern action stories. lc-l¥%c, Acc. 

44 Western, (Popular) 205 E. 42nd St., New York 17. (M-15) 
Western short stories, 4000-6000; novelettes, 9000-15,000. 
Michael Tilden, Mng. Ed., Everett Ortner, Ed. Ic, Acc. 

Frontier Stories, (Fiction House) 670 5th Ave., New York 19. 
(Q-20) Western historical short stories, novelettes, of covered- 
wagon days. Paul Payne. lc up, Acc. 

Lariat Story Magazines, (Fiction House) 670 Sth Ave., New 
York 19. (Mi- M-20) Fast-moving, colorful stories, ranch-and- 
rane — good woman interest 15-25,000. Jack O’Sullivan. 
c up, Acc. 


Inc.) 205 E, 42nd St., 
Old West, 4000-6000; no 
Alden Norton. lic up, 


New 


Leading Western, (Trojan Pubs.) 125 E. ae St., New York 
17. (Bi-M-10) Western action stories. lce-1%c, Acc. 
Western, (Ziff-Davis) 185 N. Wabash Ave., Chi- 
cago 1. (Bi-M-25) Stories of the old West, from shorts of F sr 
words to full-length novels - 75,000. B. G. Davis, Ed,, Ra 


mond A. Palmer, Mng. Ed. 1%c-3c, Acc. 
Masked Rider Western, (Thrilling) 10 E. 40th St., New 
York 16. (Bi-M-10) Uses a 30,000-word lead novel featuring 


the Masked Rider, written by assignment; an 8000-word 
novelette, several short stories not over 6000. Distinctly Old 
West, a no modern touches. Leo Margulies. lc up, Acc. 

New estern, (Popular) 205 E. 42nd St., New York 17. 
(M-15) Western action stories; shorts to 5000; 
novels and novelettes, 8-12,000. Michael Tilden, Mng. a 
George Murphy, Up to lc, Acc. 

Popular Western, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-15) Two 10,000-word novelettes on free-lance market; 
10,000-word Sheriff Blue Steele story on a short 
stories to 6000. Old West with no modern touches. Leo Mar- 


gulies. lc up, Acc. 

Prize Western, (Atomic Action Magazines), 512 5th Ave. 
New York 18. (Bi-M) ge 4 and simply written Western 
stories, full of action, but wit motivation. Raymond 


W. Porter. 1c, up. 


Range Riders Western, (Thrilling) 10 E. 40th St., New York 
16. (Be °M- 10) Book-length novels on assignment; short stories 
1000-6000; novelettes 10,000. 1c, Acc. 
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Real Western, (Columbia Publications, Inc.-Double Action 
Group) 241 Church St., New York. (Bi-M-15) Same require- 
ments as Blue Ribbon Western. 

Rio Kid Western, The, (Thrilling) 10 E. 40th St., 
16. (B-M-10) Book-length novel on assignment. Pioneer and 
frontier short stories 1-6000. Leo Margulies. 1c, Acc. 

Speed Western Stories, (Trojan) —* E. 46th St., New York. 
(M) Western action stories. lc-1%c, Acc. 

Star Western Magazi (Popular) 205 E. 42nd St., New 
York 17. (M-15) Dramatic, emotional, colorful stories of the 
old west, girl interest, to 15,000. Michael Tilden, Mng. Ed., 
ie Fowler, Ed. lc up, Acc. 

0 Story Western, (Popular) 205 E. 42nd St., New York 7. 
(M18) g human-interest Western short stories 
5000; novelettes 4000; novels 9-11,000. Harry Widmer, Ed. Ie 


up, Acc. 

Texas Rangers, (Thrilling) 10 E. 40th St., New York 16. 
(M-10) Fast-moving, action-packed short stories, Western 
law man’s viewpoint, 1000-6000. Book-length novel by arrange- 
ment. Leo Margulies. lc up, Acc. 

Thrilling Western, (Thrilling) 10 E. 40th St., New York 16. 
(M-10) Action- peed thrilling Western short stories, 1000-6000; 
novelettes 8 ; novels, 10-15,000. Slight girl interest 
permissible. ey Margulies. 1c up, Acc. 

West, (Thrilling) 10 E, 40th St., New York 16. (M-15) Book- 
length novels arranged for on assignment; short stories 1000 
6000. Leo Margulies. lc, Acc. 


New York 


Western Aces, (Ace Mags.) 67 W. 44th St., New York 18. 
(Bi-M-10) Dramatic Western short stories up to 5000; novel- 
ettes 8000 and 10,000 with strong human interest—range, out- 


law, railroads, etc. Ruth Dreyer. 1c up, Acc. 

Western Action, (Columbia Publications, Inc.-Double Action 
Group) 241 Church St., New York. (5 times a year) Same 
requirements as Blue Wes 


Western Story, (S. & S.) 122 E. 42nd St., New York 17. 
(M-15) Western short stories up to 5000; complete novels 12,- 
we novelettes 8000-9000. John Burr. Good rates, Acc. 
estern Trails, (Ace Mags.) 67 W. 44th St., New York 18. 
Be M-10) Western action short stories up to 5000; novelettes 


8-10,000. Ruth Dreyer. lc up, Acc. 
SPORT 
Baseball Stories, (Fiction House) ang 5th Ave., New York 19. 
(Twice yearly-20) Short stories 3; novels 10-20,000, 
all with baseball theme. Jack O'Sullivan. lc up, Acc. 


Exciting Football, (Thrilling) 10 E. 40th St., New York 16. 
(Ann.-15) 20,000-word lead novel, 10,000-word novelette; sev- 
eral shorts not over 6000; covering amateur, professional, col- 


legiate, etc. football. Leo Margulies. Ic, Ace. 
Exciting Sports, (Thrilling) 10 E. 40th St., New York 16. 
(Q-10) 25,000-word lead novel featuring football or baseball; 


short stories, any sport, to sports especially de. 


sirable. Leo Margulies. 1c up, Acc. 

Fight Stories, (Fiction House) 670 5th Ave., New York 19. 
(Q-20) Fast stories of the ring, including army-navy settings, 
10,000-25,000. Jack O'Sullivan. Ic, Acc. 


P Football, (Thrilling) 10 E. 40th St., New_York 16. 
(Ann.-15) 30,000-word lead novel; shorts to 6000. Leo Mar- 
gulies. le up. Acc. 


Pegi Sports, (Thrilling) 10 E. 40th St., New York 16. 
(Q-15) 35,000-word lead novel about baseball or football only; 
several short stories not over . Leo Margulies. 1c up, 
ce. 


er Fiction, (Columbia Pubs., Inc.) 241 Church St., New 
York Uses more adult type of sports story, stressing 
A and carrying more off-field motivation and 


action; short stories, 2000-6000; novelettes, 7000-10,000; occa- 
sional fact article if of unusual interest, not over 2000. Rob- 
ert W. Lowndes. Ic up, Acc. 

Sports Novels, (Popular) 205 E. 42nd St., New York 17. 
(M-15) Stories of headline sports, slanted directly in the sports 
field. Shorts, 5-6500; novelettes, 10-15000. Stories should 
submitted three months ahead of season. Occasional by-line 


fact articles by sport celebrities. Alden Norton, Ed. Dir. 1c 


up, Acc. 

Sports Winners, (Columbia Pubs., Inc.) 241 Church St., 
New York 13. Similar requirements as Sports Fiction. 

Super » (Columbia Pubs., Inc.) 241 Church St., New 
York 13. (5 times a year-15) All types of sports; adult mo- 


tivation and situations. Short stories, 1500-6000; novelettes, 
7000-9000. Robert 


W. Lowndes. Ic up, Acc. 


Thrilling Football, (Thrilling) 10 E. 40th St., New York 16. 
Gridiron woman interest allowed. Shorts 
1000-6000; novelettes 8000-10,000; short novels 15-25,000. Leo 
le Acc. 

Soe, (Thrilling) 10 E. 40th St., New York 16. 
gion 10) ree 8-10,000-word novelettes; several shorts under 
6000. All types of sports stories wanted; odd sports especially 
desirable. Margulies. Ic up, Acc. 


WAR—AIR—AIR-WAR 


Daredevil Aces (Popular), 205 E. 42nd St., New York 17. 
(M-15) Stories of war in the air, First or Second World Wars. 
ony front. Shorts 5-6000, novelettes, 10-12000. Alden Norton, 

ir. le, Acc. 

Sky Fighters, (Thrilling) 10 E. 40th St., New York 16. (Bi-M- 
15) Stories of U. S. Army and Navy air forces and the RAF 
in action; of American soldiers-of-fortune in the air, all over 
the world; modern commercial flying; sabotage; Fifth Column 
activities in aviation industry, etc., 1000- ; novels, 15,000. 
Leo Margulies. lc up, Acc. 

Wings, (Fiction House) 670 5th Ave., New York 19. (Q-20) 
Modern, up-to-date war_air_ novels, 18-25,000; novelettes, 
10-15,000; short stories, Query on articles. Ro! 
Kuehnle. lc up, Acc. 
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SUPERNATURAL—WEIRD—HORROR 


Weird Tales, 9 Rockefeller Plaza, New York 20. (Bi-M-15) 
Supernatural, bizarre, weird, pseudo-scientific short stories up 
to 6000; novelettes to 15,000; verse to 30 lines. D. Mcllwraith. 
le, verse 25c¢ line, Pub. 


SCIENCE FICTION—FANTASY 


Stories, (Ziff-Davis) 185 N. Wabash Ave., Chi- 
cago 1. (M-25) Science-fiction short stories, 2000-10,000; nov- 
elettes, 10-40,000; novels, wag B. avis, Ed. Ray- 
mond A. Palmer, Mng. Ed. 1%-3c, Acc. 

As Science Fiction, (S. & S.) 122 E. 42nd St., New 
York 17. (M-25) Science short —< up to 6000, novelettes 


10-25,000; serials 40-60,000. 1%c, Acc 
Famous Fantastic Mysteries, 1 enihegs 205 E. 42nd St., New 

York 17. (M-25) Fantastic novelettes, short stories and verse 

of Mary Gnaedinger, Ed.; Alden H. Nor- 


ton, 

Fantastic (Ziff-Davis) 185 N. Wabash Ave., 
Chicago 1. (Bi-M-25) Pseudo-scientific short stories 2000-10,000, 
novelettes to 40,000; novels, 40-60,000. Definite air of fan- 
tasy, not straight science. B. G. Davis, Ed.; Raymond A. 
Palmer, Mng. 1%-3c, Acc. 

Planet Stories, (Fiction House) 670 5th Ave., New York 19. 
(Q-20) Imaginative short stories, novelettes, of future worlds, 

-25,000. Good adventure feel. Paul Payne. lc up, Acc. 

Startling Stories, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-15) Book-length ae novels, short stories. 
Leo Margulies. 1c up, 

Wonder Sain, (Thrilling) 10 E. 40th St., New 
York 16. (Bi-M-15) Peudo-scientific adventure stories to 
as = pseudo-science novels, 15-20, Leo Margulies. 

c up, Acc. 


John W. Campbell, Jr. 


WESTERN LOVE FICTION 


orthwest Romances, (Fiction House) 670 Sth Ave., New 
York 19. (Q-20) Romantic action stories of the Arctic, the 
Yukon, 5-25,000. Jack O’Sullivan. 1c up, Acc. 
(Warner) 515 Madison Ave., New York. 
love short stories to 6000; novelettes 
9000; novels 20,000; 4-part serials to 40,000; well-authenticated 
fact material to 2500; verse. Fanny Elisworth. 1c up, Acc. 
Romances, (Popular) 205 E. 42nd St., New York 
Emotional love short stories, old West, woman’s 
novelettes 10,000. Harry Widmer, Ed. 


Ranch Romances, 
(Bi-W-15) Western 


Rangeland 
17. (M-15) 
viewpoint 2000-4000, 
le up, Ace. 

Rodeo Romances, (Thrilling) 10 E. 40th St., New York 16. 
(B-Mo 15) Romantic Western stories, co ge or cry f view- 
point love yarns with rodeo backgroun 1000-10, Leo 

rgulies. lc up, Acc. 

Romantic Range, (S. & S.) 122 E. 42nd St., New York 17. 
& 15) Stories of the modern West; 3000-7000; novelettes to 

aisy Bacon. ic up, Acc. 

Thril Stories, CFerilling) 10 E. 40th St., New York 
16. (Bi-M-15) Romantic action estern short stories, novel- 
ettes 1000-10,000, novels 20,000; mostly girl’s viewpoint. Leo 
Margulies. 1c up, Acc. 

Western Love, 125 E. 46th St., New York 17. (Bi-M-15) 
Love stories to 8500, and articles to 1500, with Western back- 

round; Western love novelettes, to 20,000, modern or period; 

estern love verse and fact fillers. Madge Bindamin. 2c: 
verse. 25c line, Acc. 


ROMANTIC LOVE 


azine, (Popular) 205 E. 42nd St., New 


All Si Love 
which 


York 17. (M-15) paren one strong, dramatic serial, 
but can combine elements of 


must be motivated by love, 
mystery with the love story; one novelette to 10, , and six 
short stories of not more than Some verse. Short 


6000. 
Ollie Redpath. 


New York 17. (Bi-M) Emotional 
to 20,000. Madge Bindamin. 1c 


stories in especial demand. 

Amour, 125 E. 46th St., 
love stories, third person, 
up, Acc. 

Army Romances, 5 Beekman St., New York 7. (Q-25) Exotic 
heroines, GI background, 1500-6000. Occasionally a humorous 
story. Fillers, 200-500. Bern Williams. 2c up, slightly higher 
for fact items, Acc. 

Complete Love, (Ace Mags.) 67 W. 44th St., New York 18. 
(Bi-M-10) Love short stories, novelettes, up to 8,000; court- 
ship and marriage articles to 1000, romantic verse. Rose 
Wyn. Ic up, Acc. 

Ex Love, (Thrilling) 10 E. 40th St., New oe 16. 
(Bi-M-10) Lead novel, 25,000; short stories 1000-6000. Leo 
Margulies. lc, Acc. 

Gay Love Stories, (Columbia Publications, Inc-Double Action 
Grea ) 241 Church St., New York. (5 times a year) Third_per- 


son love short stories; novelettes to 10,000. Marie A. Park. 
lc up, Acc, 
Golden Love Tales, 125 E. 46th St., New York 17. (Bi-M- 


15) Cinderella-type love-yarns to ; articles on love theme, 
to 1500; fillers pertaining to love, health, beauty; love verse. 
‘Bindamin. 2c; verse, 25c line, Acc. 

deal Love, (Columbia Publications, Inc.-Double Action Group) 
oat Church St., New York. (5 times a year) Third person 


love short stories, novelettes up to 10,000. Marie A. Park. 
le up, Acc. 

Li Love (Arrow Pubs.) 125 E. 46th St., New York 17. 
(Bi-M) Emotional love stories, third person, to 20,000. Madge 


Bindamin. le up, Acc. 

Love Book Magazine, (Popular) 205 E. 42nd St., New York 
17. (M-15) Glamorous young love short stories, novelettes, 
3000-10,000; litile verse. Ollie Redpath. Ic to 2c, 

44th St., ‘New 


Love Fiction (Ace 67 W. 
York 18. (Bi-M-10) usible, well-written love short stories 
2000-5500; strongly dramatic “‘novelettes 6000-8 Romantic 
verse and articles. Rose Wyn. Ic up, verse 25c line, Acc. 
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Love N (Fictioneers, Inc.) 205 E. 42nd St., New York 
17. (M- 15) Glamorous modern love stories; siorts up to 5000; 
novelettes to 18,000. Mary Gnaedinger. lc up, Acc. 

Love Short Stories, (Fictioneers, Inc.) 205 FE. 42nd St., New 
York “7. (M-15) Romantic fiction, 3000-10,00). Ollie Redpath. 
le min, Acc. 

Love Story Magazine, (S. & S.) 122 E. 421d St., New York 
17: (M- is) W Modern love short stories, to 6000; novelettes 7500; 
2- to 4-part_ serials, installments 5000-7000; verse up to 16 


lines. Daisy mags Esther J. Ford. Good rates, Acc. 
Lovers: The of Enchantment, 114 E. 32nd. 
New York. (Bi- Nee is) Romantic love stories, 3500- 


10-12,000; must be of young people, p49 
girls, Office workers, etc., with happy 
poem about love. Christine Gregory. 


mantic novelettes, 
nNary people—shop 
themes. Occasional 
2c-5e, Acc.; poems, 

Magic Love, (Arrow Pubs.) 125 E. 46th St., New York 17. 
(Bi-M) Emotional love stories, third person, to 20,000. Madge 
Bindamin. lc up, Acc. 

Navy Romances, 5 Beekman_St., New York 7. (Q) Adventure 
love stories, 2000-6000, with G.I. heroes and strong G.I. back- 
ground. Foreign setting preferred. Heroines may be exotic 
and of any color, but miscegenation taboo. Humorous presen- 
tation welcome. Fact-filler articles about service marriages, 
USO romances, Australian brides, etc., 200-2000. Bern il- 
liams. 2c up, Acc. 

New Love, (Fictioneers, Inc.) 205 E. 
(M-15) Realistic love shorts, 2000-5000; 
Peggy Graves. Ic up. 

Popular Love, (Thrilling) 10 E. 40th St., New York 16. 
(Bi-M-15) Book-length girl angle love novels; will look at 
detailed synopsis. Around 25,000; shorts, 1000-6000. Leo Mar- 
gulies. lc up, Acc. 

Romance, (Fictioneers, Inc.) 205 E. 42nd St., New York 17. 

(M-15) Modern stories’ with exotic or unusual backgrounds, 
3500-12, Peggy Graves. 1c up, Acc. 
Romantic Love Stories, 241 Church St., New York. (Q-15) 
Short stories with strong love interest, 1000-4500; novelettes, 
6000-7000; verse, with love theme, 4-12 lines. Marie Antoin- 
ette Park. lc up, Acc. 

Ten Story Love, (Ace Mags.) 67 W. 44th St., New York 18. 
(Bi-M-10) Love short stories, novelettes, up to 8000, roman- 
tic verse and articles. Rose Wyn. Ic up, Ace. 

Thrilling Love Magazine, (Thrilling) 16 E. 40th St., New 
York 16. (M-10) Love short stories 1000-6000; novelettes, 8000- 


42nd St., New York 17. 
novelettes, 7-15,000. 


10,000; novels 15,000, girl’s viewpoint. Leo Margulies. Ic 
up, Ace. 

Winning Love, (Arrow Pubs.) 125 E. 46th St., New York 17. 
Emotional love stories, third person, to 20,000. Madge Binda- 
min. le up, Acc. 

Variety Love, (Ace Mags.) 67 W. 44th St., New York 18. 
(Bi-M-10) Love short stories, novelettes, up to 8000; roman- 


tic verse and articles. Rose Wyn. 1c up, Acc. 
TRUE CONFESSION 


Life Romances, 350 5th Ave., New York. Vastly overstocked. 
Modern Romances, (Dell) 149 Madison Ave., New York. 
(M-15) First-person real-life short stories 5000-7500; novel- 
ettes 10-12,000; lengths 15-20,000; frequent contests 
for cash prizes. Also, articles dealing with marital 
problems, parenthood, adjustment; articles helpful to 
young mothers with Bylines necessary. High 
Hazel L. Berge, 3c up, Acc. 


for exceptional copy. 

Love (Buse Pubs., Inc.) 66 E. 78th St., New York 21. 
15) Inspirational and self-help articles, 500-1500; short 
stories, - ; novelettes, 14,000-16,000; verse, 4-16 lines. 
Confession-type based on problems of love or marriage; well- 
plotted, motivated by narrator. Ethel M. Pomeroy. 2%c up, 
stories; 3c, articles; 50c a line, verse, Acc. 

Personal Romances, (Ideal) 295 Madison Ave., New York 17. 
(M-15) First-person romances, young heroes and heroines, ao 
strong emotional problems logically worked out, 1500 
novels, 14-15,000; novelettes, 6500; inspirational editorials, 780 
verse, 4-12 lines. Mrs. May C. Kelley. 2%c and up, Acc. 

Real Romances, (Hillman) 535 5th Ave., New York 17. (M- 
15) First-person short stories to 6500; novelettes, 10-15,000; 
articles, 1000; fillers. Written from viewpoint of both men 
and women. ‘Mary Rollins. 3c, Acc. 

Real Story, (Hillman) 535 5th Ave., New York 17. (M-15) 
First-person short stories to 6500; novelettes, 10-15000; 
articles, 1000; fillers. Written from viewpoint of both men 
and women. Mary Rollins. 3c, Acc. 

Secrets, (Ace Mags.) 67 W. 44th St... New York 18. (M) 
Dramatic first-person stories from real life. Shorts 3000-6000, 
novelettes 10,000. Rose Wyn. 2%c up, Acc. 

True (Fawcett Pub., Inc.) 1501 Broadway, New 
York 18. (M-10) First-person stories reflecting life today, and 
hased on problems of young love, romance, marriage, 3000 to 
6000; novelettes to 10,000, by-line autobiographical stories, 
2000- ~ and first- fact articles on problems of modern 
living. inevigg tons elf-help fillers, 500; poetry to 16 lines. 
Florence N. Cleveland, Ed.; Wm. C Lengel, Exec. 

True Experiences, (Macfadden) 205 E. 42nd St., New York 37. 
(M-10) First-person short stories 5000-7000; book-lengths 16,000; 
serials 15-20,000. Ruth L. Baer. Based on 3c, Acc. 


True Love and Romance, (Macfadden) 205 E. 42nd St., New 
7000; book- 


short 
home 
small children. 


York 17. (M-10) First-person short stories 5000- 
—— 16,000; serials 14-20,000. Hope Stuart. Based on 
ce. 


rue Romances, (Macfadden) 205 E. 42nd St., New York 17. 
a. 10) First-person short stories 5000-7000; book-lengths 
18,000; serials 15-21,000. Hilda Wright. Based on 3c, Acc. 


True Story Mas azine, (Macfadden) 205 E. 42nd St., New 
York 17. (M-10) 


First-person short stories to 7000; - 
lengths, 18,000; serials 2-3 parts, 7000 each. Henry Lieferant. 
4c and up, Acc. 


September, 1946 


TRUE DETECTIVE 


Amazing Detective Cases, 366 Madison Ave., New York. 
(Bi-M) Fact articles on crime cases with mystery and good 
detective work, 1 to 5000. — by-lines_ preferred. 
Robert Levee. 1¥%c up, photos $3, A 

Authentic Detective Cases, 1841 Gecealiiton New York 23. 
Fact detective cases featuring strong elements of mystery, sus- 
pense, action, and detective work. Prefers reasonably current 
material, but will consider older cases if material is good an 
sufficient supply of pictures available. Leonard Diegre. 2c up, 
photos, $5, Acc. 

Baffling Detective Fact Pm 1841 Broadway, New York 23. 


See Authentic Detective Ca: 
Best True Fi (Your Guide Publications) 114 E. 32nd St., 
New York 16. fession-type material and great fact de- 


tective stories, with a little less emphasis on_the sensational 
than required by Women in Crime and Detective. Ruth 
Beck. $75, $100, $125. 

Complete Detective Cases, 366 Madison Ave., New York. 
(Bi-M) Fact articles on crime cases with mystery and = 
detective work, 1500-5000. Official by-lines preferred. 


evee. 1¥%c up, photos, $3, Acc. 
Confidential Detective Cases, (Close-Up, Inc.) 241 Church St., 
New York. (Bi-M) Unusual fact detective cases with weird 


settings or fast-moving stories with good detective work, 
3000-6000. Ethel C. Sundberg. 2c up; Acc.; photos, $3, Pub. 
Crime Detective, (Hillman) 535 Sth Ave., New York 17. 
(M) Fact detective stories, current, human emotion, 500; pic- 
tures dealing with crime. Hugh-Layne. 2%c up, photos $5, 
cc. 

Current Detective Cases, 1841 Broadway, 
Similar requirements as Authentic Detective C 


Exposé Detective, 366 Madison Ave., New York. (Bi-M) 
Fact een on crime cases with mystery and F ces detective 
work, 1500-5000. en by-lines preferred. bert Levee. 
14%c up, $3, A 

Front Page panties: * (Dell) 149 Madison Ave., New York. 
(M-10) rege stories of detective investigations, preferably 
under official by-lines; strong mystery element necessary, 1000- 
5000. West F. Peterson. 3c to 4c; photos $5, Acc. 

Headquarters Detective, (Hillman) 535 5th Ave., New York 
17, Illustrated current crime stories, 5000. Hugh Layne. 
2%c up, photos $5, Acc. 

Human Detective (Close-up, Inc.) 241 Church St., New 
York. (Bi-M) Unusual fact detective cases with weird set- 
tings 4 fast-moving stories with good detective work, 3000- 

. Ethel C. Sundberg. 2c up, Acc.; photos $3, Pub. 

Inside Detective, (Dell) 149 Madison Ave., New York. (M-10) 

True stories of crime investigations under official by- i 3 


New York 23. 
ases. 


1 5000, ago detective work. 
wanberg. 3c, photos, $5, 

Line-Up, (Your Guide Ciianaiis 114 E. 32nd St., New 
York 16. Same requirements as Police Detective, only all 


stories must have a preliminary editorial paragraph pointing out 
that crime does not pay. 


Master Detective, The, (Macfadden) 205 E. 42nd St., New 
York. (M-25) True crime stories -7000. ohn Shuttle- 
worth. 2c minimum, photos $1 to $5, Acc. (Send for sug- 


gestions and case cards.) 
National Detective Cases, 366 Madison Ave., New York. 
(Bi-M) Fact articles on crime cases, with mystery and 
detective work. 1500-5000 by a by-lines preferred. R 
Levee. 1%c up, photos $3, A 

Official Detective, 400 N. Sie St., Philadelphia 30. (M-25) 
True detective crime-detection stories 5000-7000; photos. H. A. 
Keller. 2c, Acc. 

Police Detective, (Your Guide Publications) 114 E. 32nd St., 
New York 16. True crime stories to 5500, with photos of people, 
both criminals and detectives, involved. Stories should start 
off with a moral tone, a preliminary paragraph extolling 
the police work in the case. One comic form story in 4 
issue. No cases prior to 1944 unless they have been reopen 
Ruth Beck. $106, $125. 

Real Detective, (Hillman) 535 5th Ave., New York 17. 
True illustrated crime_stories, 5000; official by-lines preferred 
but not imperative. Hugh Layne. 2%c up, photos $5, Acc. 
Detective Cases, (Close-Up, Inc.) 241 Church St., 
(Bi-M) "Daeown) fact detective cases with weird 


Revealing 
New York, 
i Ethel C. Sundberg. 2c up, Acc.; photos, 


settings, 
b. 


$3, Pu 

Smash Detective, (Your Guide Publications) 114 E. 32nd 
St... New York 16. Crime stories of especial 
fession-type stories and exposés. Foreign stories 
Mr they have all the other elements. uth Beck. On: shoo, 
125. 

Special Detective, (Your Guide Publications) 114 E. 32nd 
St., New York 16. Same requirements as True Crime. 


Startling Detective, (Fawcett) 1501 Broadway, New York 18. 


Factual crime material, current or older, 4000-6000; shorts, 
moe — Schneider. 3c up; shorts, 5c, Acc.; photos, $5 
each, Pub 


Timely Detective Cases, 1841 Broadway, New York 23. See 
Authentic Detective Cases. 

True Crime, (Your Guide Publications) 114 E. 32nd St., 
New York 16. (M) Current or classic crime cases, true- 
crime fact novelette, 15,000-20,000; by-lined editorials by a 
name crime-fighter or detective (special rates); series articles 
to 3000 on crime subjects; personality pieces, or profiles on 
famous detectives and law-men; instructive crime detection 
articles; photo features, fillers, cartoons, crime puzzles, games, 
etc. Ruth Beck. 2c, up. 

True Detective, (Macfadden) 205 E. 42nd St., New York 17, 
(M-25) True detective, crime stories with actual photos, with 
or without official by-line, 4000-7000; serials, installments 
6000-7000. Send for detailed instructions and case cards. John 
Shuttleworth. 2c minimum, photos $2 to $5, 
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True Police Cases, (Fawcett) 1501 Broadway, New York 18. 
First-class detective stories. Horace B. Brown. 

Uncensored Detective, (Hillman) 535 Sth Ave., New York 17. 
(M) First-person stories by persons involved in current crimes, 
5000, particularly convicted women criminals. Query. Hugh 
Layne. 2%c and up, photos $5, Acc. 

Women in Crime, (Your Guide Publications) 114 E. 32nd 
St., New York 16. Crime-detective stories involving female 
criminals. Cases of especial violence. Stories involving models 
(Hollywood or theatrical backgrounds are naturals). Good 
—- -type stories and exposés. Ruth Beck. 


pictures. 
$75, $100, $125. 
NEGRO MAGAZINES 
Bronze Housekeeper, The, 34 S. 17th St., Philadelphia 3. 
(M-15) Ne _ domestic-homemaking magazine. Overstocked on 


articles and fiction, but interested in 100-word fillers, 40-word 
jokes, epigrams. Thomas H. Todd, Ind., Acc. (Also, 
Woman (M) Sold in combination with Bronze . 
Circuit Magazine, 4729 S. State St., Chicago. (M-15) Fea- 
tures and dcmestic short stories, 1000. Alone Feaman. 1c, 
ce. 

Crisis, The, 20 W. 40th St., New York 18. (M-15) Articles 
1800-2000; short stories, 1500-1800; short poems; photos of 


Neste life and achievement. Roy Wilkins, James W. 
Ivy, Mng. Ed. 2c, Pub.; no payment for ar gf Bm $5. 

Easterner, The, 634 S St., N.W., Washington, D. C. (M) 
Humorous, satirical, event- analysis articles; human-interest 
essays; short stories; liberal editorials; all 1000-1500; modern 
verse. Dennis U. Askey. 2c up, Ace. 

_ Ebony, 5610 S. State St., Chicago. (M) Human- interest ar- 
ticles, 1500. John H. Johnson. $25; photos, $5, Pub. 

Eyes, lowa City, la. (M-25) Articles on Huge prepress to 
1200; sonnets or short verse; fillers; photos of egroes and 
of whites and Negroes working cooperatively. H. I. Fontellio- 
Nanton. Payment by arrangement. 

Negro South, 2141-43 Dryades St., New Orleans, je. (M-25) 
Short 3 stories to 1500; jokes; photos. Alonzo B. Willis. Ind., 


ger eg A Journal of Negro Life, 1133 Broadway, New 
York. (Q-25) Short stories, articles, poetry; Negro 1 Vie and 
problems. Madeline L. Aldridge. No payment. 

Our World, 35 W. 43rd St., New York 16. Picture continu- 
ities on Negro life. Average payment, $50 page, Acc. 

Pulse, 2627 Bowen Rd., S.E., Washington 20, D.C. (M-25) 
Articles, 800-1000; short stories, 700-900; novelettes, 1200-2000; 
fillers, 50-2300; love, domestic, out-of-door themes. Helen S. 
Mason. Ind., Acc. 


. B—JUVENILE LIST 


GENERAL FIELD 


BOYS AND YOUNG MEN 


American Farm Youth Magazine, Jackson at Van Buren, 
Danville, Ill. (M-10) Outdoor. rural, modern agricultural ar- 
ticles 100-1000, adventure, action short stories 1000- 
4000, adventure novelettes 6000-12, a coves short stories 100- 
350. Robert Romack. %c up, photos. to $2, Pub. (Sample 
copy, 10c saving stamp.) 

American Newspaper Boy, The, Winston-Salem 7, N. C. Uses 
limited amount of short fiction, 1900-2100, preferably, but not 
required, around newspaper carrier boy characters. Author 
should consult a newspaper circulation manager. No carrier 
contests, prize awards, etc. Humor; mystery. Permission 
should accompany each Ms. for material to be reprinted or 
other newsboy publications. Bradley Welfare. 
$15-$20, 

Boys’ con 2 Park “7% New York 16. (M-20) Boy Scouts 
publication, ages 14 to 18. Outdoor adventure, sport, achieve- 
ment short stories 2000-3500; serials 2 to 4 instalments of 
4000; cartoons. Irving Crump. 2c up, Acc. 

Call All Boys (The Parents’ Institute, Inc.), 52 Vander- 
bilt 7. New York 17. (M-10) Articles, 500-2000, about 
boys, teen-agers, celebrities, adventure, travel, etc.; short 
stories, adventure, mystery, sports, true war stories, humor, 
700-2500; mystery noveleties for serialization, 12,000-20,000; 
true boy stories, to 500; news items about boy personalities, 
in article form; photos of, interesting boys. Aimed at boys 
10-16 years. Richard G. Kraus. 3c; photos, $5; fillers, flat 
rates, Acc. 

Fellows, (Comfort Press, Inc.) 200 S. 7th St., St. Louis 2. 
(M) Aviation stories; cargo stuff and interplanetary fact and 
fiction; career stories; how-to-do-it features; ws informa- 
~ with sketches, photos, drawings; material, well-illustrat- 

on boys who are doing something different. For boys 10- 
18. Robert B. Tuttle. Approx. “c, Ace. 
Road for Boys, 136 Federal St., Boston 10. (M-15) 
Long or short stories and articles on boys in aviation, sports, 
business, science, etc.; fillers; verse; cartoons and cartoon 
ideas. Don Samson. Acc. 


GIRLS 


American Girl, (Girl Scouts) 30 W. 48th St., New York 19. 
(M-20) Girls, ages 10 to 18. Action short stories 2500-3000; 
articles, -2000. Esther R. Bien. Ic up, Acc. 

i" cues All Girls, Inc.) 52 Vanderbilt Ave., 
0). Shoit stories to 2500 for girls 12-16 
irls in teens; dramatic, vivid, natural. 

, on subjects of interest to girls of 
‘ayment according to length 


Calling All 
New York 17. 
with chief 
Also non-fiction, 1000- 
this age. Frances Ullmann, Ed. 
and merit, Acc. 

Junior Bazaar, 572 Madison Ave., New York 22. Fashion, 
beauty, interior decorating, sports, health, cooking recipes. 
hooks, music, art, career articles of appeal to girls 14- ern 
Eleanor Barry Lowman. 

Miss America, 350 5th Ave., New York. (M-10) Wholesome 
stories for girls, to 2500. Good rates 

Polly Pigtails (The Parents’ Institute, Inc.), 52 Vanderbilt 
Ave., New York 17. (M-10) How-to-do-it fillers under ; 
short stories with realistic, fanciful, or foreign settings, 2500, 
for girls 8-12; 6-instalment mysteries; ideas or scripts for 
comics appealing. to girls; news of girls; jokes; photos. Sallie 
Sewell. 3c; comics, page; photos, $5, Acc. 

Seventeen, (Triangle Publications, Inc.) 11 W. 42nd St.. 
New York 18. (M-15) Non- academic articles on all subjects 
of interest to ‘teen- psaere, 1000-2500; young love, mystery, pe- 
riod fiction, 2000-5000; serials 20,000-30,000; jokes; cartoons. 
Helen Valentine. Good rates, Acc. 

Sweet Sixteen, (Parents’ Institute) 52 Vanderbilt Ave., New 
York 17. (Bi-M-10) Comic strips, fiction, articles for girls 13- 
16, with emphasis on careers; three-part mystery serials, 2500- 
word instalments; short stories, 2200-2800, and_ short-shorts. 
Preference shown for ‘‘told-by’’ a “3 articles dealing with suc- 
cessful careers. Jean M. Press. cc. 
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BOYS’ AND GIRLS 


_ Adventure Trails for Boys and Girls, Pine Spring Ranch 
Steamboat Springs, Colo. (Bi-M-10) Authentic out-of-doors, 
animal, rural, ucational stories. True child stories. Verse. 
Helen Chase Johnson. No payment. Child authors encouraged. 
Calling All Kids (The Parents’ Institute, Inc.), 52 Vander- 
bilt Ave., New York 17. (Bi- 0) Juveniles to interest 
children 4-8, 1000-1500; yom. juvenile verse, 4-24 lines; 
things-to-do; comic scripts (query for instructions). Beatrice 
no Approx. 3c; comics, $6 page, Acc. (Overstocked for 3-4 
LOS. 


d Life, 405 Mercantile Library Bldg., Cincinnati 2. (M- 
asy iid iis humorous brief stories for children up to 12; non- 
sense rhymes; picture strip continuities; children’s cartoons. 
At present overstocked with usual type of short stories, arti- 
cles and verse. Wilma McFarland. Ic up, Acc. 

Children’s Playmate Magazine, ¥< E. 75th St., Cleveland, 
O. (M-15) Nursery stories, 1000; mystery, adventure, pioneer, 
seasonal stories to 1800 for ol i hildren. Esther Cooper. 
le, Acc. (Slow.) 

Highlights for Children, Honesdale, Pa. (M) Vivid short 
stories, full of imagery and action; some good short verse; 
simple things to do; for children 2 to 12. Dr. Garry Cleveland 
Myers. Liberal rates, not more than 6 mos. after Acc. 

Jack and Jill, (Curtis) 546 Ledger Bldg., Philadelphia 6. 
(M-25) Juvenile short stories, 1800; serials (installments not 
aver 1600); articles 600, verse. Ada C. Rose. Rates not stated. 


aoe: Parade, 200 Sth Ave., New York 10. (M-25) Query 
oles on material to appeal to children from 7 to 12 years. 
Short stories, 1500-3 ; verse. Lockie Parker. 2c, Acc. 

Young America, (Eton Pub. Corp.) 32 E. 57th St., New York 
22. (Ww -5) Young people, 12 to 16. Short stories 1200, broadly 
educational background. Julie Neal. $25 per story, Pub. 


COMIC AND CARTOON MAGAZINES 


Ace Comics, King Comics, Magic (David McKay Co.) 
604 5. Washington 5q., Philade Sis eta 10) Cartoon strips 
chiefly obtain from King some original 
work for puzzle page. tia McKay. 2c, Acc. 


Shadow, my Supermagician 
Comes. “CS, Ss. 122 me. 17. Rates on 


giving before submitting. price Acc. 

Comic Comics, (Fawcett) 1501 Broadway, New "York 18. 
Really funny adventure stories. Wayne Amos, Ind. 

Famous Funnies, 500 5th Ave., New York. (M-10) Cartoon 
strips obtained from regular sources; considers original cartoon 
nee Harold A. Moore. Action short stories, 1500. $25 each, 

"ub. 

Feature Comi (Comic Favorites), 322 Main St., Stamford, 
Conn. (M-10) Comic strips, chiefly of syndicated origin. Ed- 
ward C. Cronin. 

Popular Comics, Walter Lantz’s New Funnies, (Dell) 149 
Madison Ave., New York. (M-10) Comic-strip material, chiefly 
furnished by syndicate or staff artists. Albert Delacorte. 

Street and Smith Comics, 122 E. 42nd St., New York 17. 

cs, featuring detective-adventure stories (M): 
True Picture Stories, true sport stories (Bi-M); 
Super-Magician Comics, magic in comics (M); Air-Ace, aviation 
interest ( MD: Supersnipe Comics, humorous material (Bi- M); 
(Q). W. J. de Grouchy, Ed. Ind. rates, Acc. 
Tip Top Sparkler Comics (United Features Synd.) 
rit work or by special assignment. 

True Comics (True Comics, Inc.), 52 Vanderbilt Ave., New 
York 17. (M) eatured comic scripts dealing with persons or 
= 7s and present, 1-6 pages long. Send synopsis first. 

page, 


The Author é Journalist 
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RELIGIOUS PUBLICATIONS 


SENIOR AGE (16 years up) 
(Boy and Girl) 


donee, The, (Presbyterian Pubs.) 165 Elizabeth, Toronto, 
a ( Young people, 16 years up. Illustrated articles 
on subjects of interest to this age group, 500-1000. Fact items. 
Fillers. Some verse. N. G. Smith. arying rates, Pub. 

Classmate, (Methodist Pub. House) 810 Broadway, Nashville, 
Tenn. (W-5) Young people 15 and over. Seasonal short stories, 
(6 mos. ahead); poems; articles 2000-3500. J. Edward Lantz. 

Forward Bd. of Christian Education), 914 
Witherspoon Bldg., Philadelphia 7. (W) Young people 18 to 23 
years. Short stories 3000; serials 4 to 8 chapters, 3000 each; 
religious and nature poetry; authoritative nature, biographical, 
historical, ular scientific and youth yea articles, 1 
with 8x10 inch glossy prints. Catherine C. Casey. 50c per 100 
words up, Acc. 

Front Rank, 2700 Pine Blvd., St. Louis 3. (W) Stories with 
zip; interesting articles for young people and young adults; 
poetry; witticisms; cartoons; career articles; oddities of ani- 
mal life; picture stories. Avoid sentimentality. Eugene S. 
Ogrodowski. Varying rates, Acc. 

Onward, (United Church Pubs.) 299 Queen St., W., Lge 
(W) Young people. Short stories, articles, serials, verse 
oe science material. Archer Wallace. %c, Acc. (Over- 
stoc 
Box 1176, Richmond, Va. (W-5) Presbyterian young 
haracter building short stories, serials, articles, i- 


eople. 
te (Over- 


= ae Mary Garland Taylor. Rates not stated. 
stoc 

Our Young People, (Brethren Pub. House) 16-24 S. State St., 
Figia, it (W) Young people 13 to 24 and older. Low rates, 


We tchword, The, (United Brethren Pub. House) 240 W. Sth 
St., Dayton 2, O. (W) Young people. Short stories 1800-2800; 
oe miscellany. E. E. Harris $1.50 to $2 per M, Acc. 

People, (Am, ist Pub. Soc.) 1701-1703 Chestnut 
een Philadel hia . Young le over 16. Short 
stories 2000-3000 resent-day problems and 
ests; serials 4-10 chapters, 2000- each; religions. fact, 
hobby, how-to-do articles, preferably illustrated, 3. news 
articles about young people; verse, high literary standard. Ap- 
prox. $5 per M, ‘according to nature and quality of ma- 
terial, Acc. 

Young People’s Paper, (Am. Sunday-School Union) 1816 
Chestnut St., Philadelphia 3. (W) Late teen ages. Interde- 
nominational feature and inspirational articles, short stories 
up to 2500; fillers 200-800. All articles and stories must pre- 
sent some phase of Bible truth. %c, verse 50c stanza, Acc. 

Young People’s Weekly, (D. C. Cook Pub. Co.) Elgin, Il. 
(W) Stories to 3000, features, sports, biographies, science, in- 
dustry, human relations, to 2500, for age-group 18-25. lc up. 

Youth (Section of Our Sunday Visitor), Huntington, Ind. (W) 
Short stories 1900; articles of general interest to young le 
16 to 25 yrs. 700. F. A. Fink, Paul Manoski. Yc up, Bi k 

Youth for Christ Magazine, P. O. Box 150, Wheaton, III. 
Logical, evangelical point-of-view short-shorts and stories to 
3000; feature articles ranging from to stories about 
outstanding Christian young people; verse which presents and 
solves a problem—no mere descriptive words or sentiments; 
cartoons with wholesome youth appeal, Ken Anderson, 
Mng. Fd. Ic, Acc.; verse, 25c a line; photos by arrangement. 


INTERMEDIATE AGE (12 to 18) 
(Boy) 


Boy Life, (Standard Pub. Co.) 8th and Cutter Sts., Cincin- 
nati 3, O. (W) Boys 13 to 17. ——— short stories 1800- 
2400, articles, miscellany. %-“%ec, A 
_Boys Today, (Methodist’ Pub. House) 810 Broadway, Nash- 
ville, Tenn. (W-2) Boys 12-15. Short stories 3500. argaret 
Greene. 

Boys’ World, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Stories 
for boys, 1800-2000. 1c up. 

Canadian Boy, (United Church Publications) 299 Queen St., 
W., Toronto, Canada. (W) Teen-a fe boys. Short stories, 
serials, verse, photos. Archer Wallace. %c, Acc. (Over- 
stoc 

Catholic Boy, 25 Groveland Ter., Minneapolis 5, Minn. 
(M-except July-Aug.) Adventure, sports, school, mystery, his- 
torical stories for boys 11-17, to 2500; illustrated articles, 
1000-2000, with boy appeal; hobby and career articles; some 
om articles. Cartoons and cartoon ideas. H. W. Sand- 
berg. “Me up, Acc. 

Pioneer, (Fyeeby terion Board of Christian Education) 914 
Witherspoon Bldg., Philadelphia 7. (W) Short stories, 2500; 
serials of same length in 6 to 8 chapters; illustrated articles, 
500-1000; occasional verse; all of interest to boys. A. E. 
Reigner. Acc. 


(Girl 


Canadian Girl, (Gaited. Church Publications) 299 Queen St., 
W., Toronto, Canada. Teen-age girls. Short stories, se- 
rials, verse, photos. Swinarton. %c, Acc. 

Catholic Miss, The, 25 Groveland Ter., Minneapolis 5, Minn. 
(M-except July-Aug.) Good action stories to 2500 of interest 
to girls 11-17; illustrated articles—hobby, career, general in- 
terest—with girl appeal; religious articles. Cartoons; cartoon 
“a H. W. Sandberg. ce up, Acc. 

‘eway, (Presbyterian Bd. of Christian Education) 914 
eae Bldg., Philadelphia 7. (W) Girls 12 to 15. Short 
stories 500; serials 6- chapters, 1500-2500 each; actiaee 
500-1000, occasional verse. Aurelia Reigner. %c. 

cc. 


Girlhood Days, (Standard Pub. Co.) 8th and Cutter Sts., 
September, 1946 


Cincinnati 3, Ohio. (W) Girls 13 to 17. Wholesome short 
stories 1800-2000; miscellany. ‘“%c up, Acc. 

Girls’ Com (D. C. Cook Pub. Co.) Elgin, Ill. (W) 
Stories for girls 14 to 17, to 1500. lc up. 

Girls Today (Methodist Pub. House), 810 oe Nash- 
ville, Tenn. (M-2) Girls 12-15. Short stories 3500. argaret 
reene. 


(Boy and Girl) 


riend, The, (United Brethren Pub. House), Dayton 2, Ohio. 
(W) Boys’ and girls’ moral, informational, inspirational ar- 
ticles, 100-1200; short verse. O. O. Arnold. %c, Acc 
Bd. of Pub.) 2700 Pine Blvd., St. Louis 
girls, 12-18, Short stories over 
serial 8-12 2500-word up to 20 lines; 
illustrated articles 100-1000. Frances oolery. P53: 50 per M, 
cc. 


Our Young le (Au aproure. Pub. House) 425 S. 4th St., 
Minneapolis 15, Minn. ( — stories, photos for illus- 
tion, Fd folks 12 to 17, Gerald Giving. $3 per 
1000, h of month after Acc. 


“Ques, poate Pub. House) 1228 Spruce St., Philadelphia. 

( Boys and girls 12-17. Illustrated descriptive articles; short 

stories 2500; serials 6-12 chapters. Linda Albert, Assistant 
Fair rates, Acc. 

Sun: School Messenger, (Evangelical Pub. House) 3rd and 
Reily Sts., Hartisburg, Pa. (W) Young ple, 12 to 17. 
Short stories 1800; serals: nature, science, religious articles; 
verse, editorials FE. Peffley. $1.25 per M, Acc. 

*Teens, (Am. Pub. Soc.) 1701 Chestnut St., Philadel- 
phia 3. (W) Boys and girls, 12-15. Challenging, realistic short 
stories, preferably with Christian or social slant, 2000, boy 
and girls characters; serials, 13 chapters, 2000 each; inspira- 
tional, fact, hobby, how-to-do articles, preferably illustrated, 
800. Short stories, $15 up; articles, $5 (inc. photos.) 

ward ng Sunday School Board), 161 8th Avenue ia 
Nashville 3 Short stories 2500-3000; articles, 1500, 
with or without photos; verse; all of interest to boys and 
girls 13-16, and youn people 17 years and up. Novella Pres- 
ton and Alice Burford, Eds. %c up, Acc. 

Young Canada, (Presbyterian Publications) 165 Elizabeth 
Toronto, Ont., Canada. (W-20) Junior, teen-age boys and 
girls. Illustrated articles on nature, poe: biography. travel, 
etc. A few stories and some verse. N. G. Smith Vary- 
ing Pub. 


Catholic 


You ,» 124 E. 3rd St., Dayton 2, Ohio. 
(W) , * and girls, junior high age. Short stories, 1200-2000, 
with shorter lengths preferred; serials up to 1000 words per 
installment; plays 1200. Cartoon ideas: short stories, $50 min. ; 
serials, $100-$300, non-fiction, 2c up. Don Sharkey, Acc. 

¥ People, The, (Augustana Book Concern) Rock Island, 
Ill. (W) Articles and short stories, serials, Christian ideals for 
children 11 to 16; photos. Low rates; payment_quarterly. Sub- 
mit Mss. to Rev. Emeroy Johnson, 317 W. Broadway, Little 


Falls, Minn. 
Young People’s Friend, (Gospel Trumpet Co.) 5th and Chest- 
nut Sts., Anderson, Ind. (Ww) M Moral, character-building, relig- 


ious short stories 1000-2500; serials 8 to 15 chapters: verse 
sek 8 stanzas. Ida Byrd Rowe. $3 per M, Pub. (5 ample copy, 


Mo. (W-5) Short stories up to 2500, ar- 
ticles up to 1200: verse up to 16 lines, fillers. Margaret R. 
Cutting. $3.75 ner M. verse 10¢ line. Acc. 
Comrade, The, (Menqrene Pub. House) 2933 Troost 
Ave., Kansas City, a. (W-5) Boys and girls, teen ages. 
Short stories 2 rticles, 800-1000; serials, verse, art work, 
religious and out-of- pe subjects. ‘Miss Edith Lantz. $3. 78 
per M., Acc. 


s Standard (Nazarene Pub. House) 2923 Troost 
Chey, 


JUNIOR AGE (9 to 12) 
(Boy and Girl) 


Boys’ and Girls’ C (Geapel Trumpet Co.) 5th and 
Chestnut, Anderson, Ind. (W) Ages 9 to 15. Stories of char- 
acter building or —s value 1000 to 2000; serials 5 to 10 
chapters; verse 2 to 6 stanzas. Ida Byrd Rowe. $3 per M 
Photos 50c to $2, Pub. (Sample copy, 3c.) 


Catholic Student, The, 25 Groveland Ter., Minneapolis 5, 
Minn. (M-except July-Aug.) Adventure, sports, a 
school, historical stories, 1200-1500, of interest to girls — 

with preference for 


boys 8-10; illustrated articles, 500-1000, 
hobby articles. H. W. Sandberg. “%c up, Acc. 

Children’s Friend (Augsburg Pub. House—Lutheran), 425 S. 
4th St., Minneapolis 15, Minn. (W) Articles, stories for ages 
9-12, religious note liked; photos to ittustrate, 1600. Gerald R. 

iving. $3 per M, 10th ‘of month after Acc. 

Explorer, (United Church Publications) 299 Queen St., 
W., Toronto, Canada. (W) Boys and girls 9 to 11. Short 
stories, serials, verse. Agnes Swinerton. %c, Acc. 

Juniors, (Am. Baptist Pub. Soc.) 1701 Chestnut St,, Phila- 
delphia 3. (W)_ Boys and girls 9-12. Short stori 
point of view, boy and girl characters, 900-2000; serials 6-10 
chapters, under 2. words each. Educational articles 100 to 
1000. Some poetry. Approx. $4.50 per M, Acc. 

Junior Boys and Girls, 307 15th St., Huntingdon, Pa. (W) 
Stories with definite Spiritual appeal, 2000; junior-age ar- 
acters. Prompt reports. C. E. Shuler, Assoc. Ed. Varying 
rates, Acc. 

Junior Catholic Messenger, 124 E. 3rd St., Dageon 2, Ohio. 
(W) Boys and girls 3rd, 4th and 5th grade age. Short stories, 
simple eg oe 800-1000, $35; articles 300, serials up to 3200; 
ag | fillers, jokes, verse, 12 lines. James J. Pflaum. Photos 

Acc. 

Life (Sta Pub. Co.), and Cutter Sts., Cin- 
cinnati 3, Ohio. (W) Boys ge oye to 12. Wholesome short 
gievtes 1200-1800; illustrated hobby and handicraft articles 200- 
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Junior World, (Christian Bd. of Pub.) 2700 Pine Blvd., St. 
Louis 3, Mo. (W) Children 9 to 12. Short stories up to 1500, 
serials 8 to 12 1500-word chapters; poems up to 20 lines; illus- 
trated informative articles 100 to 1000. Hazel A. Lewis. $3 
to $4 per M, Acc. 

Olive Leaf, (Augustana Book Concern) Rock Island, Ill. (W) 
Boys a ps. 8 to 11. Religious, adventure short stories 600; 
articles 500; verse 8 to 12 lines. Submit_mss. to Mrs. Ruth 
Bensen, 301 S, 12th St., Centerville, Ia. %c, Pub. 

Our Boys and Girls, (Evangelical Pub. House) 3rd and Reily 
Sts., Harrisburg, Pa. Junior, 9 to 11. Poems, articles. Low 
rates, Acc. 

Our Boys and Girls, (Brethren Pub. House) 16-24 S. State 
St., Elgin, Ill. (W) Boys and girls 9 to 12. Stories; verse; 
photos. Low rates, Acc. 

Picture World, (Am. Sunday-School Union) 1816 Chestnut 
St., Philadelphia 3. (W) Children under 10. Short stories and 
incidents de Christian, impressing moral and _ spiritual 
truths 400-800, $ “9 M, verse 50c stanza, Acc. All Mss. 
must contain some Bible teaching or inspiration. 

Pilot, (Lutheran Pub. House) 1228 Spruce St., Philadelphia. 
(W) Ages 9 to 12. Short stories, articles. Low rates, Acc. 


Sentinel, The, (Baptist Sunday School Board) 161 8th Ave., 
N., Nashville 3, Tenn. Boys and girls 9 to 14. Mystery, camp- 
ing, adventure, animal short stories 1500-2000; articles on 
birds, animals, gardening, games, things to make and do, 
500-1000; verse. Novella Dillard Preston. “c, Acc. 

Trails for Juniors, (Methodist Pub. House) 810 Broadway, 
Nashville 2, Tenn. Material to interest children 9 to 12; short 
stories 1500-1800. Marion Armstrong. 

What to Do, (D. C. Cook Pub. Co.) Elgin, Il. 
for boys and girls 9 to 12, to 1500. lc up. 

Young Crusader, The, 1730 Chicago Ave., Evanston, Ill. 
(M-50) W.C.T.U. Children’s paper. Short stories up to 1000. 
A. M. Langill. %c Acc. Verse, no payment. 

Young Israel V: 3 W. 16th St., New York 11. Fea- 
ture articles with authoritative background of general Jewish 
interest, 700-2000; poetry with Jewish angle. Rabbi : 
Rothman, Mng. Ed. Good rates. 


(W) Stories 


TINY TOT AGE (4 to 9) 
(Boy and Girl) 


Children’s mage ge (Primary Association) 36-40 Bishops 
Bldg., Salt Lake City. (M-20) A monthly for boys and girls 
4-12. Outstanding seasonable outdoor adventure and _whole- 
some action stories, conforming to Christian ideals, 800-2500; 
short articles on the arts, specifically for children, 400-1000. 
Some poetry, “%c, prose; 12%c line for verse, Acc. 


Dew Drops, (D. C. Cook Pub. Co.) Elgin, Ill. (W) Children 
6 to 9. Short stories under 1000; puzzles, games, poems, and 
very short articles. 1c up, Acc. 

Jewels, (United Church Publications) 299 Queen St., W., 
Toronto, Canada. (W) Material for small children. Agnes 
Swinerton. %c, Acc. 


Little Folks (Augsburg Pub. House—Lutheran), 425 S. 4th 
St., Minneapolis 15, Minn. (W) Stories up to 400-450, moral, 
réligious note, for ages 5-8; verse. Gerald R. Giving. $3 per 
M, 10th of month after Acc. 


Our Children, (Brethren Pub. House) 16-24 S. State St., 
Elgin, fll. (W) Children 6 to 8. Low rates, Acc. 

Our Little Folks (United Brethren Pub. House), Dayton, 
Ohio. (W) Children 4 to 9 years. Short stories 300-600. O. O. 
Arnold. Up to %ec, Acc. 

Our Little Messenger, 124 E. 3rd St., Dayton, Ohio. (W- 
during school year) Short stories, 350-400, for 6-7-yr.-olds. 
Miss Pauline Scheidt, 434 W. 120th St., New York. Good rates. 
Acc., depending on merit of story. 


Pictures and Stories (Methodist Pub. House), 810 Broadway, 
Nashville 2, Tenn. Material to interest children 6 to 8; short 
stories 600-1000. Marie Lula Cooper. 


Shining Light, (Gospel Trumpet Co.) 5th and Chestnut Sts., 
Anderson, Ind. (W-4) Children 5 to 9. Moral, character-build- 
ing, religious short stories 300-500; nature, religious verse; 
photos of nature, children. Ida Byrd Rowe. $3 per M, 
Pub. (Sample copy, 3c.) 

Stories for Primary Gia, (Presbyterian Bd of_ Christian 
Ed.) 914 Witherspoon Bldg., iiadeiphis 7. (W) Children, 6 
to 8. Character-building ‘and spiritual short stories 500-800. 
Stories of world friendship and of Bible times. Things to make 
and do. Elizabeth M. ¥%c, poems under 16 lines, 
10c a line, Acc. 

Story (Christian Bd, of Pub.) 2700 Pine Blvd., St. Louis 
3, Mo. (W) Children under 9. Short stories 300-1000; peas 
up to 20 lines; handicraft articles 300-500, drawings or photos, 
child or animal subjects; simple puzzles. Hazel Lewis. $3 
to $4 per M, 

Storytime, (Baptist Sunday School Bd.) 161 8th Ave., N., 
Nashville 3, Tenn. (W) Children 6 to 8. Short stories 400-700; 
articles and suggestions for playthings children can make, 
100-300; verse. Agnes Kennedy Holmes. No MSS. purchased 
——~ jy. August. %c, Acc. (MSS. not typed are returned 
unread. 


ornelius. 


Am. Baptist Pub. Soc.) 1701 Chestnut St., 


Story World, ( 
Philadelphia 3. (W-2) Children under 9; short stories 500-700; 
simple illustrated story articles up to 400; short verse. Ap- 


American Fisheries, Log Publications, 230 E. Ohio 
St., Chicago 11, will begin publishing in October. 
It will be distributed to members of the commercial 
and seafood industries, and will be a steady market 
for articles on the following subjects: (1) more ef- 
ficient handling and processing of fish and seafoods; 
(2) installation, operation and economical main- 
tenance of equipment for better processing, packag- 
ing, distributing and storage of these products; (3) 
merchandising of commercially packed fish, together 
with presentation of data on markets and marketing; 
(4) characteristics and peculiarities of the fishing and 
seafood industry in regions of the country where 
they exist; (5) trends, information and news of wide 
interest and assistance to the industry. In general, 
the primary function is to foster a better understand- 
ing of the industry's problems and potentialities— 
and how to meet them. There will be five main edi- 
torial sections: (1) Fish Production and Boat Opera- 
tion, (2) Filleting and Packaging, (3) Refrigeration, 
(4) Processing, and (5) Merchandising and Distri- 
bution. All material should be profusely illustrated. 
Normal length will be 1200 to 2500 words, and 
minimum payment, made on publication, will be 11/4 
cents a word, plus $3 to $5 each for illustrative ma- 
terial. 

Pathfinder, 1323 M. St., N.W., Washington 5, re- 
ports a need for photo-sequences of 8 to 16 pictures 
with captions and brief accompanying text, for which 
$5 up will be paid for pictures, plus 5 cents a word 
up for text. Donald S. Miller is managing editor. 
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prox. $4.50 per M, Acc. 
“a 

ARKET TIPS 4 

Fascination, 119 W. 57th St., New York 19, is in 
the market for short stories, articles, humor, with a 
man-woman or self-improvement theme slanted for 
adult women. Writing must be sophisticated, realistic, 
with a modern outlook. No fashion or beauty ma- 
terial is used, but quizzes, fillers, and light verse will 
be considered, according to Mary Harbord, managing 
editor. 

March of Progress Magazine, Pontiac Bldg., Chicago 
5, reports more than sufficient manuscripts on hand 
to meet requirements for the balance of the year. John 
G. Finch, managing editor, hopes to be in the market 
around January, 1947, for photo-sequences accom- 
panied by short blurbs which will tell an entire story 
covering the unusual in the homemaking field—photo 
articles of interest to both men and women. 


Mr. and Mrs., reported in our August issue as no 
longer at 21 Van Buren St., Chicago, has been heard 
from at 208 N. Wells St’, Chicago 6. Its needs are 
the same as previously given, only it now wants mys- 
tery stories. Payment is at unstated rates on publi- 
cation. Hy. Frankel is editor. 


Mammoth Adventure, Ziff-Davis Pub. Co., 185 N. 
Wabash Ave., Chicago 1, is in the market for fast, 
short biographies, facts, to 1000 words, short stories 
to 6000 words, novelettes to 18,000, ‘‘fast, plenty of 
dialogue.”” Payment is made on acceptance at 11/4 
cents to 3 cents a word, according to R. A. Palmer, 
managing editor. Supplementary rights are released 
on request ‘if we do not want them.” 


The Author & Journalist 
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Pulse, 2627 Bowen Rd., S.E., Washington 20, D.C., 
a monthly edited by Helen S. Mason, uses articles, 
800 to 1000 words, short stories, 700 to 900 words, 
novelettes, 1200 to 2000 words, and short fact items 
and fillers, 50 to 300 words, on love, domestic, out- 
of-door themes, paying on acceptance, “at usual rate,” 
according to Miss Mason. 


Washington Filibuster, 1419 Wisconsin Ave., 
Washington 7, D.C., is a variety magazine carrying 
feature articles on matters of general interest, select 
fiction, humor, and cartoons, and containing specific 
art, theatre, and literary departments. Each issue, 
according to Warren E. Blanding, editor, will con- 
tain numerous short items pertaining to Washington. 
Filibuster, however, has no connection with any po- 
litical party or with any organization whatsoever and 
so cannot accept articles that are partisan in nature 
except in cases where the various aspects of a con- 
troversial issue are treated in forum manner and 
individuals representing each point of view are re- 
quested to set forth their arguments. Preference is 
for articles around 2000 words, and all types of short 
stories up to 5000. Some short verse, “light, but no 
hearts-and-flowers,’’ and extremely good serious verse 
will also be used; also, well-executed and clever car- 
toons and line drawings. No fillers, jokes, or editor- 
ials. Payment is made on publication at a top of 
$25 at present—higher rates later, it is hoped. 

Pipe Lovers, 623 Guaranty Bldg., Hollywood 28. 
Calif., wrote a contributor, “At present we are not 
paying for articles other than technical articles on 
pipes and tobacco.”’ 

Salute, 19 Park Pl., New York 7, is now being ed- 
ited by J. Ingersoll. It is in the market for short 
stories up to 3000 words, articles, essays, and car- 


toons, all with the G.I. slant. 


Holland's, The Magazine of the South, Main and 
2nd Sts., Dallas, Texas, of which Charless McClain 
is managing editor, pays fair rates on acceptance for 
short stories, novelettes, articles of interest to women, 
cartoons and cartoon ideas. The usual time for re- 
porting is two weeks. 


The Marine Corps Gazette, Marine Corps Schools, 
Box 106, Quantico, Va., is emphasizing amphibian 
warfare in its illustrated articles. Payment for articles 
of 1000 to 5000 words is made on publication at 3 
cents a word. Major O. K. LeBlanc, U.S.M.C., is ed- 


itor. 


Folio is the name under which the former Living 
Poetry is now appearing. Margaret Dierkes writes: 
“We are in need of the following original, unpub- 
lished material: Short-short stories, 900 to 1200 
words; short stories, 2500 to 6000 words: poetry in 
either modern or conventional forms; articles of gen- 
eral or literary interest, and short pieces and fillers. 
preferably clever or humorous. We shall continue 
our policy of payment on acceptance for poetry but 
for the time being can offer only copies of the mag- 
azine in return for prose. Manuscripts should be 
accompanied by stamped self-addressed return en- 
velopes.”” Address is 1212 Washington St., La Porte, 
Ind. 

David C. Cook Publishing Co., Elgin, IIl., is now 
in the market for material for its following publica- 
tions: Girls’ Companion, stories up to 1500 words; 
Boys’ World, stories up to 2000 words: What to Do, 
stories up to 1500 words, and Young People’s Week- 
ly, stories up to 3000 words, and features. sports, 
biographies, science, industry. human relations, up 
to 2250 words. The rate paid in all cases is 1 cent 
up. 
Calling All Kids, 52 Vanderbilt Ave., New York 
17, is fully stocked for the next three or four months. 


September, 1946 


American Newspaper Boy, Winston-Salem 7, N.C., 
is now in a position to buy a limited amount of short 
fiction, 1900 to 2100 words, at $15 to $20 on accept- 
ance. “It is preferable but not required that the 
stories be written around newspaper carrier boy char- 
acters,” states Bradley Welfare, editor. “Before writ- 
ing this type of story for our market, the author 
should consult a newspaper circulation manager and 
learn something of the system under which the inde- 
pendent ‘Little Merchant’ route boys operate generally 
the country over. Stories featuring carrier contests, 
prize awards, etc., are not acceptable. Humor, mys- 
tery (but no sob stuff) is in line.” Mr. Welfare 
explains that stories are bought with the understand- 
ing that they may be reprinted or syndicated to other 
newspaper boy publications. This permission should 
accompany all manuscripts. 

Open Road for Boys is now located at 136 Federal 
St., Boston 10, Mass. 

Coronal, 1304 Emerson St., Monroe, La., is a quar- 
terly edited by Ethel Green Russel, which uses sonnets. 
‘No payment after fall issue,’’ writes Miss Russell. 

Seventeen, 11 W. 42nd St., New York 18, is in 
the market for good serials, 20,000 to 30,000 words, 
as well as for young love, mystery, period short 
stories, and non-fiction of interest to ‘teen-agers. Hel- 
en Valentine is editor. Payment is made on accept- 
ance at good rates. 


EVERY WRITER CAN AFFORD THIS BOOK 


MANUSCRIPT TECHNIQUE 


by Dee Davison Sledge 
NO WRITER CAN AFFORD TO BE WITHOUT IT! 


Now—at last! a book that answers every question of 
how to prepare and submit MSS. Written by the fore- 
most author's typist. . Adopted by the U. S. Army 
Quartermaster School, State Libraries, correspondence 
schools for writers, and many other public and private 
organizations. Recommended by Jack Woodford, 
Charles Carson, Robert Marlowe, and other noted writers 
. . . and Dedicated to all writers everywhere! Postpaid 
—only $2.00. 


GUILD PUBLISHING COMPANY 
P.O. Drawer 7306 Houston 8, Texas 


“VOCATION FINDER” 


My THINKING-ALPHABET helps hundreds 
THINK-UP new ideas; discover Right Vo- 
cations, Hidden Talents, Real Opportuni- 
ties; win Better Jobs, Bigger Pays, Own 
Businesses; develop Fast, Creative Minds, 
Courage, Personality, Leadership. Free 
Folder. Write Dr. Tibolt, 18B Phila 20, Pa. 


4 


NON-PROFESSIONAL WRITERS 


whose stories are not selling need 
editorial revision of their scripts. 
Twenty years’ editorial experi- 

* ence qualifies me to give expert 
assistance with short stories and 
novels. I am helping other 
writers make sales—I can help 
YOU make sales! 


EXTREMELY MODERATE RATES 
FREE READING AND REPORT 


on one short story if you mention 
The Author & Journalist. 


Special Courses in Writing Short 
Stories—Writing for the Juvenile 
x Magazines—and Writing Articles. 


MAITLAND LEROY OSBORNE 
LITERARY CONSULTANT 
23-A Green Street Wollaston 70, Mass. 
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YOUR POEMS WILL SELL 


My pupils rank nope in magazine and volume publica- 
tion, and in anthology and other poetry contests. This 
nation-wide record improves constantly. 


For 25 years I have taught poets, versifiers, songwriters 
lest returns from their 


at New York niversity and William and Mary Col- 
.ege. Most of my work with private pupils, ranging 
from beginners to Pulitzer Prize winners, is done by 
correspondence. My Unabridged Rhyming Dictionary 
($3.07) and Poets’ Handbook ($2.60) are now standard. 
Why neglect longer the many profits from versifica- 
tion? Write today; you are unfair to yourself to delay 
longer. Send $1 for trial criticism of 1 poem. 


CLEMENT WOOD BOZENKILL 


DELANSON, N. Y. 
MANUSCRIPT TYPING 
Prompt. Minor Corrections. 
50c per 1000 words. 
Poetry, Ic a line. 
One Carbon Free Extra First Page 


FLORENCE J. JOHNSON 
Banning, California P. O. Box 341 


MANUSCRIPT TYPING 


One carbon copy, first and last pages, 
minor corrections if necessary. 


IVA BOGART 


28 Conroy Ave. Swastika, Ont. 


PROMPT TYPING SERVICE 
Pica Type 
EDITORS appreciate and BUY readily, neat, accurate, 
and technically perfect manuscripts in correct style, 
with flawless spelling, punctuation, and grammar. 
First eopy on Eaton—16 pound bond; carbon free. 
Mailed flat with your original. Fifty cents 1,000 
words. Novels, shorts. 
Marie Adams, 1612 High St., Des Moines, Iowa 


ONE DOLLAR A MINUTE ! 


CASH iN on your short-short stories. Discover the NEW 
speed method of writing. Method and author were pub- 
licised in , ~ Ra. Or-Not. 


Write short-shorts in TEN MINUTES—and SELL THEM! 


Send one dollar for your copy of ONE DOLLAR A 
UTE! We'll send treatise and free certificate to en- 
able you to have your short-shorts revised. a. -# you 
prefer, drop us a card and we'll send you the book for 
examination. If you don’t _— the book, send it back; 
if —_ = a send us a dollar. Book sent C.O.D. if you 
pret added we'll send you a cop 
BHont-SHonr STORY MARKETS if you order 
nce 


One dollar brings you ONE DOLLAR A MINUTE— 
postpaid! 
Blue Hills Press 


ANALYZE HANDWRITING 


for Gra) cit, Bom Analyst Degree at 
mployment, Personnel 


Dept. A. Blue Ash, Ohio 


nating using? 
comes. nkertelemsant eld pays well, up to $100 
in a week reported. Others establishing rofit- 
able ==—y, as Vocational and Family Problem 
Counselors, Personality Teachers, and lecturers. 


GROWING—UNCROWDED PROFESSION 


More and more use grapho analysis handling sus 
and criminals. understand how criminals think. Their 
handwriting tells. Men like Hugh Dunlap, university student, Harry 
Allen, retired preacher, t use itin court, win cases, earn 
fees even before gr n. Only school in world de- 
voted to teaching grapho analysis offers thorough 
alos to earnest, ambitious men and women regard- 
less of where evel live, small town, farm or city. Send 
= GRAPH ALYST, illustrated lesson, personal 
offer, FREE. Must be 21 or 
over, Address A. 1.G.A.Inc., 132 Noel, Missouri. 


Myron Golden, script editor of Grant Advertising, 
Inc., 912 N. Michigan Ave., Chicago 11, announced 
that “Curtain Time” has changed networks and is 
now broadcasting Sundays at 7:30 p.m., E.D.S.T., 
over NBC. “Although we frequently rewrite exten. 
sively,’ Mr. Golden said, “we are seeking scripts, 
not plots or ideas for scripts, and we do not accept 
adaptations of short stories.” 


Scientific Detective, 1745 Broadway, New York 19, 
is very short on manuscripts and would like to see 
good detective stories, with emphasis on the detection, 
from 1000 to 5000 words. Payment is made on ac- 
ceptance at 14 cent a word. “Allow two weeks for 
reporting,” advises Lucile V. Tolces for the pub- 
lisher. 


Musical Digest, 119 W. 57th St., New York 19, 
a 50-cent monthly, uses illustrated articles on all types 
of good music; radio records; the dance; opera, con- 
certs, and short fact items, if not encyclopedic i in ori- 
gin, "skits, epigrams, etc., if related to good music. 
Payment varies, but ¢is reported “rather good,” on 
publication. “We want personalities; local improve- 
ments which have benefitted a community; articles 
showing cultural value of good music; worth while 
methods of clubs to expand music; anything that may 
be of national interest; folk music, etc.,’ states Alfred 
Human, editor. ““We want name writers.” 


Army Love Tales has been combined with Army 
Romances. New address is 5 Beekman St., New York 
7. Current need is for love-adventure stories, 1500 to 
6000 words, with exotic heroines and G.I. back- 
ground. Payment is on acceptance, with reporting 
time three weeks. Navy Romances has moved, also, 
to 5 Beekman St. 

Continental Feature Syndicate, P. O. Box 509, Hol- 
lywood 28, Calif., invites writers to query, giving an 
outline of radio scripts covering 15 and 30 minute 
broadcasts, which they have to offer. W. C. Eccles, 
general manager, predicts a big market this fall for 
scripts of this length. The Continental Syndicate will 
read and advise. 

Erwin van Swol, managing editor, Living, 1819 
Broadway at Columbus Circle, New York 23, replied 
as follows to the complaint of a subscriber that ma- 
terial was being held overlong: “ Our policy 
is to decide on a manuscript within two weeks. Pay- 
ment is on acceptance. We are looking for good 
material. Our standards are high. Like other 
magazines, we, of course, assume no responsibility 
for lost or damaged manuscripts not solicited by us. 

I know of no contributor whose manuscript 
is is currently being held an inordinately long time.” 


A NEW MAGAZINE WILL COME OUT VERY 
SHORTLY WITH THE PRIME PURPOSE OF 
GIVING EVERYONE A CHANCE TO EARN 
SOME MONEY REGULARLY, IN A HUNDRED 
DIFFERENT WAYS, APART FROM THE 
MOST INTERESTING FACT THAT IT WILL 
OFFER ONE THOUSAND IN COLD HARD 
CASH FOR A BETTER TITLE. DUE TO 
PAPER SHORTAGE THE FIRST EDITION, 
CONTAINING ALL THE EXCITING DETAILS, 
WILL OF NECESSITY BE LIMITED, SO YOU 
MUST RESERVE YOUR COPY NOW BEFORE 
THE SELLOUT — TWO DIMES — PUBLISH- 
ER, BOX 56, STA. E, BROOKLYN, N. Y. 


When Writing Advertisers, Mention The Author & 
Journalist. 


The Author & Journalist 
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MAGAZINE TRENDS IN NON-FICTION 


AS curator of the article section of the Southern 
California Woman’s Press Club, I made a survey of 
forty general magazines. Two issues of each were 
studied and all magazines chosen were published dur- 
ing the first third of this year. 

This survey was made to ascertain just what types 
of non-fiction the various periodicals were using. 
One surprising tabulation showed that personality 
sketches of unknown persons were double those of 
prominent individuals. There was a good number of 
personal experience stories, but the non-fiction piece 
under 500 words, sometimes known as the shorticle, 
topped the list. 

The following trends were noted: many new 
pocket-sized periodicals, less advertising, shorter arti- 
cles (including one-pagers), more pictorial-type arti- 
cles, increase in the use of cartoons, more philosophi- 
cal bits, emphasis on timeliness and information, and 
a tremendous upswing in the quiz-type filler. 

Non-fiction writers will find these detailed tabula- 
tions of value in planning their work. 

The 80 issues analyzed contained 82 quizzes, 111 
personality sketches, 617 non-fiction pieces under 500 


By FLORENCE WIGHTMAN ROWLAND 


words, 221 philosophical bits, 268 jokes, 286 car- 
toons, 200 poems, 148 personal-experience stories, 90 
picture-type articles, 223 how-to-do, fashions, recipes, 
patterns; 195, general. 

Types of material less popular were: interviews, 2; 
movie reviews, 21; confession-type, 1; popular sci- 
ence, 15; popular psychology, 18. There were 47 ar- 
ticles on child care and 42 on health (third person). 
There were 174 editorials in the 80 issues, 475 “all 


others.” 
O O O 


Sports Stars, 52 Vanderbilt Ave., New York 17, is 
a bi-monthly magazine which uses all kinds of sports 
articles for adults. No fiction or comics are used, 
but cartoons are sought. Payment is on acceptance at 
3 to 5 cents a word. Editor is Abraham Schwartz- 
child. 


Black Mask, 205 E. 42nd St., New York 17, is no 
longer buying novels to 60,000 words, but is in the 
market for novelettes to 20,000. It is now a bi- 
monthly and has increased its rate from 1 cent a word 
to 2 cents. Kenneth White edits. 


WRITERS 
HERE'S A TWO-WAY SERVICE! 


The need is for outstanding original stories, books 
or plays or real drama with logic and strength. There 
just aren’t enough stories of such merit to go around! 

| want originais, published stories, produced plays 
that have film possibilities. Special consideration is 
given book manuscripts for both publication and 
filming. 

| represent established authors as well as new 
writers and offer both sales service and criticism. 


YOU CAN WIN! 


Shepherd Students are America’s Biggest Win- 
ners in Prize Contests! You, too, can cash in 
on Contests when you learn the Secrets of 
Winning! Inexpensive Course! Write NOW 
for a FREE copy of the “SHEPHERD CON- 
FIDENTIAL CONTEST BULLETIN,”’ filled with 
Prize Offers, Winning Tips and Winning En- 


Stamps or coin. 


- Genie Formula for Radio or Stage Play Plot 
. The Article Writing Formula 

. How to Syndicate What You Write 

. How to Criticize Your Own Story 

- How to Protect Your Story Idea 

. How to Write a Book in Six Days 

. Plot Ideas From the Subconscious Mind 
. Story Writing Self Taught 

- How to Write Your Life Story 

. How to Choose a Success Pen Name 

11. How to Market Your Story 

12. Interesting Story Openings 


All Twelve for $1.00. Descriptive literature on The 
Plot Genie System, including sample plot demonstra- 
tion, and on ‘Article Writing Made sy’’ sent free 
upon request. 


GENIE PLOT CARDS—10c 


Supply innumerable plot synopses. New! Differ- 
ent! Practical! Demonstrates PLOT GENIE Sys- 
tem. Enclose dime or stamps. 


THE GAGNON COMPANY, Inc. 
Dept. 305, 8161 West Third St., 
Los Angeles 36, Calif. 
(Please state if you own Plot Genie) 


tries. 
Write today for cd ee explaining SHEPHERD SCHOOL 
ADELINE M. ALVORD Dept. A, 1015 Chestnut Street 
Established 1919 Philadelphia 7, Pa. 

6605 Hollywood Blvd. Hollywood 28, California 

BIG DIME’S WORTH! NEWSPAPERMEN—FEATURE 

Here’s Something New For Writers! WRITERS 

Take your choice of any of these twelve new bro- Story Magazine Price 
Playgirl Poisoned Inside Detective $135. 


Death Was A Slacker Official Detective 90. 
Cleveland’s Terror Front Pg. Detective 130. 
The-Shoe-Fits Murder Official Detective 144. 
The Scorpion Master Detective 490. 
a. | have written and sold, these and other, 
over 100 fact detective yarns—averaging a 
story a week 
b. To: True Detective, Master, Official, Inti- 
mate, Actual, Crime, Inside, Front Page, 
Confidential, National, Exposé, Daring, etc. 
c. At: An average price of $115 per story. 
d. Now: I’m conducting a course in ‘‘Fact 
Crime Writing’’—for serious writers only. 
Also: Criticism & Collaboration. Write for 
FREE ‘Facts About Fact Detective Writing”’ 
and Terms to: 


WILL MURRAY 
5703 Broadway Cleveland 4, Ohio 


Tell the Advertiser, “I Saw Your Message in A. & J.” 
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The easy way to start new, or expand your 


hy MAIL present occupation. Extraordinary piain, 
simple skill, know-how, fact story of rich 


experience of author E. Rice day-by-day, no theory. YOU DO 
NOT NEED MONEY TO START THIS RICE WAY. His method 
automatically pays all bills at once, no ioans, pay as you go, no 
worry, quickly a home of your own all paid 
for. Rice paid off a $5,000 mortgage one year 
after using this skillful idea. Read how buyers 
of this book are making Rice’s plan go big 
‘ . Does this sound fishy? Well, Rice has 
been doing it continuously for 46 years. He 
made this plan work when living in one room 
in a Boston lodging-house. Make this effec- 
tive idea go with anything you are selling or 
doing. Turn your city or country home, your 
work, your hobby, into money, follow for 
YOUR success the easy business pattern dis- 
Cloth-bound, 5% by 8% 
best seller, enlarged to 
576 pages, 165 business adventures, no cut- 
and-dried teachy talk. Hundreds of buyers 
whose letters we show you declare emphati- 
cally it superlative goodness. PRICE $2.95 
postage paid, mailed same day check or 
money order is received. Address: 


Howard St. House, Melrose 76-10, Massachusetts 


WRITING FOR THE JUVENILES 


is easy, instructive, pleasant and profitable. The largest 
market open to inexperienced writers—and the only one 
where you can EARN WHILE YOU LEARN!! If you have 
ordinary writing ability, it is easily possible to earn the 
low cost of six months’ instruction before it is finished. 
W. N. Savage, Sang Run, Md. (graduate of the course) 
was paid $141 for articles and stories in one month. My 
specialized course of instruction in WRITING FOR THE 
plainly teaches how to write 
1s wide-open market. Write for t — i 
The Author & Journalist ata 


MAITLAND LEROY OSBORNE 
LITERARY INSTRUCTOR 
23 Green Street Wollaston 70, Mass. 


closed in this book. 
inches, {4th edition, 


Here Is the Easiest Way to 


WRITE for PAY 


| want new writers interested 
in cashing hundreds of 
checks of $1 to $100, offer- 
ed each month. No previous 


experience necessary. Send 


FREE 


INFORMATION 


postcard for 
information— 
FREE. 


Saunders It. Cummings 


467-A Independence Bidg., 
Colorado Springs, Colo. 


Be Sure to Say, “I Saw Your Ad in A. & J.” 
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The Compass, house organ of the American Asso- 
ciation of Commercial Colleges, of which C. W. 
Woodward is executive secretary, asks us to repeat 
its need for articles, 300 to 600 words, which would 
be of interest to private commercial school proprietors 
and students. 

Meat Merchandising, 105 S. 9th St., St. Louis, 
wishes it stressed that although it is “the magazine 
of the meat industry,” it must reserve all rights in 
articles purchased in grocery, super market and any 
other retail food field. 


O a0 


PRIZE CONTESTS 


The Playshop of the Johns Hopkins University an- 
nounces its annual Playwriting Contest which closes 
December 15, 1946. For the best full-length play 
submitted, the Piayshop will award the Theodore 
Marburg Prize of $100. “‘Any playwright in the 
United States is eligible to submit one or mori 
manuscripts, which must be full-length plays with 
an estimated playing time of two to two and one- 
half hours. It is suggested that plays with a small 
cast and one set, or at most two, have a better 
chance. A sound vital idea is a decided asset; plays 
may be comic or tragic, but the typical superficial 
Broadway ephemerae have no chance.” Man- 
uscripts must not have been published, and must be 
originals, not adaptations or translations. A registra- 
tion fee must accompany each entry. The judges re- 
serve the right not to award a prize if, in their opin- 
ion, none of the submitted plays is of sufficient merit 
to deserve it. No liability is assumed for loss of 
manuscripts although every precaution will be taken 
to return them. No acknowledgment of receipt of a 
play will be made unless a stamped, addressed card 
or envelope is enclosed. Address manuscripts and 
all communications to The Johns Hopkins Playshop, 
Homewood, Baltimore 18, Md. 

The Poetry Society of Virginia has announced its 
Poetry Prizes for the 1946-47 season as follows: The 
Norfolk Prize of $50 for a sonnet or sequence of not 
more than three sonnets, open to everyone (closing 
date February 1); The Princess Annse Prize of $50 
for a lyric of not more than 42 lines, open to every- 
one (February 1); The Navy Prize of $25 for a 
ballad, open to members of the Poetry Society of 
Virginia only (March 1); the Frank W. Darling 
prize of $25 for a lyric of not more than 24 lines, 
open to members of the Society only (March 1); 
the Hampton Roads Prize of $25 for a poem in Negro 
dialect of not more than 50 lines, open to members 
of the Society only (March 1), and the Margery E. 
Howell Memorial Prize of $10 for a poem in any 
form, open only to those members of the Society who 
have never published a book (March 1). Copies of 
the rules will be sent only on receipt of a stamped 
and addressed envelope. Address Mary Sinto Leitch, 
Lynnhaven, Va. 


Q. and A. Department 


For personal reply, accompany your inquiry with a 
self-addressed stamped envelope. his department 
does not criticize manuscripts. Questions and replies 
below have been condensed. 


“Would you be so kind as to send me the address 
of Reader’s Guide to Periodical Literature mentioned 
by Darrell Huff in his May article in The Author & 
Journalist? Thank you very much.’’—E. E. T. Hunt- 
ington Park, Calif. 

PH. W. Wilson Co., 960 University Ave., New York, 
publishes The Reader's Guide, which regularly indexes 
a substantial number of important magazines. 


The Author & Journalist Be ptem, 
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IF YOU ARE DISCOURAGED with the im- 
’ practical teachings heretofore offered, you may 
learn in a simple, sensible way how the spiritual 
|| operates to help you accomplish those things for 
|| which you have longed. 

SPIRITUAL PSYCHOLOGY gives definite in- 
formation by which you can prove the presence 
of the spiritual mind in co-operation with your 
own mind. 

Not a new religion or a re-arrangement of 
any other teaching, but entirely original and 


racticable. 
Write Now to 


SPIRITUAL PSYCHOLOGY 
P. O. Box 5578, Metropolitan Station 
Los Angeles 55 


SPEEDOMETER 
OF THE KEYBOARDS 


WORDOMETER accurately and automatically 
registers each word that is typed. Progress, to 
the word, can be checked at a glance. Type- 
writers equipped with WORDOMETER are again 
available. 


ORDOMETE 
company 
Box 742 Jamestown, N. Y. 
“Typewriters That Count’ 


CRITICISM REVISION 
Those we are helping report excellent results in un- 
derstanding and sales. We can do for you what you 
probably cannot do for yourself . . . help you sell 
Report on one short story, under 5000 words, $1.00. 
Plot Book folio free with each report; folio alone 50c. 
WRITECRAFT SERVICE 
Box 202-J Chicago Heights, Ill. 


WRITERS’ SUPPLIES, BOOKS and COURSES 

Envelopes for mailing manuscripts flat, 25 outgoing 
and 25 return, $1.25; for manuscripts folded twice, 
50 qutgsing and 50 return, $1.25; 75 6% x 9%, $1.25. 
Postpaid to 4th zone: beyond that add 10 per cent. 


Picking Checks from Newspapers and Magazines_25c 


Typewriter Profits 25¢ 
Other books, courses, supplies. FREE Lists. 
UNDERHILL PRESS, BEEBE, ARKANSAS 


BEGINNERS—WRITE FOR THE JUVENILES! 


You need only average ability and spare time to earn 
money writing for the juvenile magazines. From five 
years work with hundreds of writers in all fields of writ- 
ing, I have learned that the juvenile field is the be- 
ginner’s best bet. My new up-to-date six lesson course, 
prepared specially for beginners, will teach you how to 
write to sell. Send for particulars. 


HELEN McMILLIAN 


6233 Delmar Blvd. St. Louis 5, Mo. 


Often writers who are cramped by the short story form 
or unsuccessful in it, need a larger form to express 
themselves. My NOVEL WRITING PLAN is a day-by- 


Why not try this Plan? A novel may be the form in 
which you will ‘‘find yourself’’ as a writer. 


Write for free particulars 


ANNE HAMILTON 


Literary Specialist 
Instruction and Criticism: Novel, Poetry, Short Stories 
745 S. Plymouth Blvd. Los Angeles 5, Calif. 


ARTICLE and FILLER WRITING 


under competent direction is easy and profitable. My 
special course of instruction teaches plainly what subjects 
to select, how to write about them, where to get informa- 
tion, and where to sell the material you write. Write for 
full particulars and terms, mentioning A. & J. 


MAITLAND LEROY OSBORNE 
LITERARY INSTRUCTOR 
23-A Green Street Wollaston 70, Mass. 


SELL IN THREE MONTHS 
OR MONEY BACK 


IF YOU CAN WRITE CORRECT ENGLISH— 
YOU CAN WRITE JUVENILES. 


es # 


AND SELL WITHIN THREE MONTHS. 


In past years | have sold some 3000-3500 
stories ... articles... serials ... series. Now, 
I'm teaching it. 


ALSO CRITICISM AND COLLABORATION 
Write for terms 
Dept. J 


WILL HERMAN 


5703 Broadway Suite No. 4 Cleveland, Ohio 


The Yarn Spinner’ s Club 


invites you to active membership for a six months’ period, during the coming winter. 


The membership will be limited. Selections will be made on the basis of excel- 
lence of material submitted with the application. 


There will be a nominal reading fee for the purpose of selection. This fee will be 
returned with all rejected applications. Accepted members will have all future costs, 
including the reading of, from one thousand to five thousand words monthly, to- 
gether with professional advice and constructive help, included in a modest monthly 
membership fee. For fuller details, address 


THE YARN SPINNER’S CLUB 


Box 229 


Jackson Heights, New York 


eptember, 1946 


Tell the Advertiser, “I Saw Your Message in A. & J.” 
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MWA AT CHICAGO 


THE Chicago Division of Mystery Writers of 
America, Inc., was formed last spring and the follow- 
ing officers were elected: 


President: W. T. Brannon 
Vice-President: Vincent Starrett 
Secretary: William G. Bogart 
Treasurer: Howard Browne 


The purpose of MWA is to improve the quality 
of all crime writing and to improve the living condi- 
tions of the writers. Our slogan is: Crime Does Not 
Pay—Enough. 

We have a live organization in Chicago and have 
regular dinner meetings, with free entertainment, the 
last Thursday in each month. But we know that we 
haven't yet contacted all the crime writers in the Chi- 
cago area. Since we don’t know where they are, we'd 
like them to contact us. Any writer who has sold 
crime or mystery stories, radio plays, books, or mov- 
ies, is eligible for membership. This includes fact 


GHOSTWRITER 


Seventeen years experience in mending writing 
for marketing. I do not tell what to do, I do 
it for you. Reference: Woman’s WHO’S WHO. 
Correspondence requires return postage. Natalie 
Newell, 2964 Aviation, Miami 33, Florida. 
so gy el HOW TO PLOT AND WHY: post- 
paid, .00. 


ONE DOLLAR A MINUTE! 


CASH in on your short-short stories! Learn the new 
speed method of writing them. Method and author were 
publicized in Believe-it-or-Not. 

New treatise tells how you can write short-shorts in 
ten minutes—and sell them! 

ONE DOLLAR A MINUTE—costs one dollar, postpaid. 
Money-back guarantee of satisfaction. Act now, get free 
certificate which enables you to get short-shorts revised 
if you own the book. 

BLUE HILLS PRESS 


P. O. Box 403 Blue Ash, Ohio 


$$ $ POETRY PAYS $ $ $ 


Over 300 markets PAY CASH for poems. Whateve! 
types you write, Popular, Religious, Humorous, Chil- 
drens’, Greeting Card, Love, Literary, or Miscellane- 
ous, markets are included in this mammoth list with 
their editorial needs, policies and when they pay. 
PLUS, “Selling Your Verse,’’ complete instructions in 
marketing your poems. SPECIAL, with this ad, $1.00. 


MERLE BEYNON Department L, 
4627 Lewis Ave. S. E. Washington 20, D. C. 


Free MAGAZINE 


FOR WRITERS... 


If you would like to earn | 2 
money by writing, or if you | 
already write for pay, you 
owe it to yourself to send 
for FREE copy of WRITER’S 
GUIDE—the fastest-grow- 
ing, most comprehensive 
magazine of its type pub-— 
lished. Nationally known | 
writers tell you how to get’ 
ideas, write and sell them.) 
Lists over 500 active buying 
markets with editors’ needs, + 
names and addresses, Sup- 
ply of FREE copies limited 
so send for your copy TO- et 
DAY! Penny postcard will do. Or subscribe today! 
12 issues, on } $2.00. Sent on FREE-TRIAL basis. 
SEND NO MONEY now! Write today! 

WRITER’S GUIDE @ 200-T64 S. 7th, St. Louis 2, Mo. 


Say, “I Saw Your Ad in A. & J.” 
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By W. T. BRANNON 


detective writers. Anybody who is interested in at- 
tending one of our meetings, to see for himself 
whether he'd like to be one of us, will be invited if 
he will call or write the secretary, William G. Bo- 
gart, 854 Ridge Avenue, Evanston, Illinois, phone 
Davis 1268. 

MWA has already accomplished a great deal for 
book writers. Our basic minimum contract has al- 
ready been accepted by several major book publish- 
ers, of which Ziff-Davis was the first. 

The Chicago Division is also working on a pro- 
gram to benefit magazine writers. Final action on this 
plan, which calls for minimum rates, other improve- 
ments such as quick reports, payment always on ac- 
ceptance, etc., will be taken by the national organiza- 
tion in New York. 

Other campaigns, still only in the discussion stage, 
will benefit radio wrfters, and authors who sell to the 
movies. 

Any subscriber to Author & Journalist who thinks 
he is eligible to be a member of Mystery Writers of 
America is invited to send us his name. 


Deb, formerly at 295 Madison Ave., New York, is 
now located at 46 W. 55th St., Zone 19. “We need 
fiction with vo formulas for the girl 18 to 20,” states 
Sylvia Schuman, editor. “Good writing; honest; off- 
trail.” Articles, verse, fillers, and cartoons for the 
young woman are also used. Payment is on accept- 
ance at approximately 5 cents a word. 

The Earth Science Digest, P.O. Box 57, Omaha, 
Nebr., a monthly edited by B. H. Bennett, pays 4 
cent a word on acceptance for articles on mineralogy 
and gem cutting, 2500 to 4000 words, and news items. 
fillers, and photos of interest to mineralogists and gem 
cutters. A small amount of verse is used. 

Ebony, 5619 S. State St., Chicago, Negro monthly 
edited by John H. Johnson, pays $25 on publication 
for human interest articles of 1500 words, and $5 
each for 8 by 10 glossy photos used for illustration 
of articles or for photo features. 

G. I. Joe, 103 Park Ave., New York 17, has been 
discontinued. 

Our World, 35 W. 43rd St.. New York 18, pays 
on acceptance for picture continuities on any phase 
of Negro life. Average payment is $50 a page. 

Best (News Digest Publication), 2900 Tilden St. 
N.W., Washington 9, D.C., a monthly news-digest 
publication, pays for material with subscriptions to 


magazines. 

NEW YORK GROUP 
A.& J. 

We are a group of professional writers who meet regu- 
larly for the purpose of mutual criticism and help. Some 
of us sell through agents, but have found that sugges- 
tions from fellow writers improve our Mss. considerably 
and therefore increase our chances of selling. 

Members of our groun have sold to: Collier’s, Liberty. 
Satevepost, Coronet, Pageant, Reader's Digest, Blue 


2 


Book, Canadian Home Journal, Today’s Woman, Mc- 
Lean’s, Woman’s Day, Western Family, and other mar- 
kets of like quality. Two of us are book authors in the 
mystery field and others sell regularly to detective pulps. 
We should like to hear fiom a few writers of similar 
professional stature who would fit into our group anc 
whose experience and criticism would be as valuable | 
us as ours to them. Amateurs and “precious’’ wierd 
would not be happy with us : 
Anyone interested who will write to the undersigne¢ 


will receive a prompt reply. 
JUANITA SHERIDAN 


21 Greenwich Ave. 
New York 14. 
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AIDS FOR WRITERS 
25¢ Ea.—Any 5 for $1, Postpaid 


HOW TO GET INSPIRATION 

ACQUIRING PROFESSIONAL WRITING STYLE 
PROFESSIONAL TRADE TRICKS 
SUPER-PLOTTER 

POETRY FOR PROFIT 


FORMULAS AND MARKETS FOR THE FOL- 
LOWING TYPES OF STORIES: 
1, Juveniles; 2, War; 3, Detective-Mystery: 
4, Syndicates; 5, Love: 6, Western; 7, Ad- 
venture; 8, Short-Shorts. 


Send dime for ‘Easiest Way to Start Selling,” 
with markets. 


WILL HEIDEMAN 


211 S. Valley St., Dept. A New Ulm, Minn. 


ED BODIN 

545 Fifth Avenue, New York City, 17, 
Bonded agent, sells to slick, pulp and 
book markets. He has no course and 
never circularizes, but treats authors as 
individuals. Welcomes talented writers 
only—not those who think they can buy 
their way. He sells his own writings, too. 


60: S. Vermont Ave., Los Angeles 5, Calif. Tel Ax. 19386 
GHOST WRITER 


Selling author with years of experience in distinctive 
ghosting of novels and all types of writing, including 
radio commercials and advertising copy. Also Hollywood 
Studio representative for Nicholas Literary Agency to sub- 
mit novel manuscripts. Return postage required on inquiry. 


Open Your DoorTo Success 


GHOST WRITING 


REVISIONS 
apaPTations Mary Kay Tennison 
ANALYSIS 
FICTION 719 WEST 116th STREET 
FEATURES 
PLAYS LOS ANGELES 44, CALIF. 
MOVIES 
RADIO 
If 

TELEVISION 

‘ with your book, 
i consult an Expert. 
Mary Kay Tennison, well known Hollywood 
“Ghost,’’ extends personal service on manu- 


scripts of any length. Write and 
state your problem. 


If you would like her literary adap- 2 
tability Questionnaire, en- 
close One Dollar. This ques- 
tionnaire rates your talents 
and may aid you in choosing 
your own particular writing 
field. 


SHORT STORY WRITING 


How to write, what to write, and where to sell. Our 
courses in Short-Story Writing, Juvenile Writing, Ar- 
ticle Writing, Versification and others, offer construc- 
frank, honest, practical advice; real 
eac 

For “Fall articulars and a sample copy of the 
WRITER'S MONTHLY, write today to: 

The Home Correspondence School 


Dept. AJ, Springfield 3, Mass. 


LITERARY AGENTS 
FOR 27 YEARS 


We sell books, short stories, articles, verse, plays, 
scenarios, radio scripts. Editing, revision, criti- 
cism, ghost writing. Beginners welcomed. Spe- 
cialists in hard-to-sell manuscripts. Write for 
complete information regarding our resultful 
service. ANITA DIAMANT 
WRITERS WORKSHOP, Inc. 
280 Madison Ave. at 40th St. New York City 


MANUSCRIPT TYPING 
Prompt, Accurate, Dependable, Service 
SOc per 1000 Words 
Minor Corrections Carbon Copy 


Irene H. Herlocker 
6346 Jefferson Ave. Hammond, Ind. 


—; RADIO WRITERS! — 


Market your scripts through a recognized 
literary agency established since 1914. 
We specialize in broadcast material of all 
kinds. Standard 10% commission applies 


to all sales. Before submitting, write 
Scott Carleton, Editor, for release forms. 


RADIO DIVISION 


signed 


BENTEL AGENCY —— 


6606 Sunset Boulevard 
Hollywood 28, California 


| New 
WRITERS 


NEEDED 


to re-write Ideas in newspapers, magazines and 


books. Splendid opportunity to “break: into” fasci- 
nating writing field. May bring you 
rience unnecessary. Write — FR FE 
for FREE details. Postcard will 

COMFORT WRITER’S SERVICE 
200-T72—W 5. 7th St. St. Louis 2, Mo. 


$5.00 per hour spare time. Expe- 
do. NO OBLIGATION. DE TAILS 


nalts 


Tell the Advertiser, “I Saw Your Message in A. & J.” 


eptember, 1946 
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CONSULT 
A Selling Writer 


MY BOOKS SELL REGULARLY. | can make 
yours sell, too, when they have intrinsic 
merit. | provide editing, criticism or com- 
plete revision, as your work requires. 


BOOKS are my specialty, though short stories 
and articles are gladly accepted. | have no 
printed ‘‘courses’’ or ‘‘lessons,’’ but give 
my personal attention to your manuscript. 


Write today for free details of my service. 
Let’s get started now—let’s make your story 
sell! 


601 SO. VERMONT AVE., LOS ANGELES 5 
CHARLES 
arrangement 

only. 


CHECK A DAY! 


in on the enormous demand for yl fillers. 
A DAY FOR FILLERS” shows to 


Professional Individual Training for Writers 


Constructive criticism of ms. Individual assign- 
ments and training for beginning and advanced 


writers. Personal Collaborations. 

RATES: 90c per 1000 words to 5000; 50c per 
1000 thereafter. ; 
FREE REPORT ON NOVELS. : 
Write for information concerning beginner's course 
and personal collaboration. n 
All Mss. Except Novels Returned Within 10 P 
Days. 
Cincinnati Classes. 


VIRGINIA SLAUGHTER 


Six years editor national writer’s magazine. 
P. O. Box 56-B, Burnet Woods Sta., Cincinnati 20, O. L 


MANUSCRIPT TYPING 
ACCURATE — NEAT 
SPEEDY, DEPENDABLE SERVICE 

— 1000 Words C. 
One carbon furnished, if requested 


HELEN GREEN 


Box 266 Chico, Calif. | | yg 


NOVICE WRITERS PREFERRED 


We tell you what to write and how to write it. 
A Dime will bring booklet of Instruction to write 
and submit what we want to buy and_ publish. Ww 
“You Can Learn to Write My 


We are your Market. 


sell these short articles up to 10c per w . This be 
guide es 365 subjects—one a day for year!—and Way”. ; | 
Gree markets. 50c. You also n A Carl Anderson, Editor | 
ONTH YOUR CAMERA,” a “must” for article ee d E25 
writers and camera fans. 50c. Anderson Publications, Vineburg, Calif. | 
FRANK A. DICKSON Established 1925 | 
808 Elizabeth St. Andersen, 8. C. 80 
SEND FOR FREE CATALOG | 
POETS: Send self-addressed stamped envelope 
ze + Foetry Boo ontest, etc. ou_ will re- ear in and year out, explain the long eo 
POEMS: TO SEN 1893). A complete service for short stories, 
: BOOKS, articles, essays, verse—we criticize, NE 
KALEIDOGRAPH, A National Magazine of Poetry revise, type, market. Catalog Free of Dept. J. 1 
624 N. Vernon Ave. Dallas 8, Texas § 
MANUSCRIPT ENVELOPES A Collector’s Item . . . Second I 
Kraft gummed flaps. Writers Edition 
ave ug these trom me for years. , 
25 9 x 12 and 25 9% x 12% __ $1.00 WRITING FOR A LIVING F 
50 No. 10 and 5@ No. 11 _ 1.00 By Richard Tooker SO! 
6% 1.00 Cloth, tilus. jacket, 207 pages. Any of 
postage for ys. On eac t rst two g reat ! 2 id, 
ren 
LEE E. GOOCH, Box Hernando, Miss. SUNLAND PUBLISHERS 
Writers’ Supplies Since °35. P. O. Box 148, Phoenix, Ariz. o 
P 


pon for free MS. report. 


NAME 
ADDRESS 


A. & J. TRAINING IN FICTION WRITING | 


Absolutely .Dependable — Professional — Personal 


For 25 years A. & J. has proved its ability to train writers success- 
fully. Ask for free booklet, “The Way Past the Editor,” and cou- 


THE SIMPLIFIED TRAINING COURSE, 1835 Champa St., Denver, Colo. 


o 
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THE A. & J. 
MARKET PLACE 


Reputable advertisers of ‘miscellanecus products and 
services are welcome in this department. Rate is six cenis 
a word first insertion, five cents subsequent, cash with 
order; box number counts as five words; add ten cents 
per issue if checking copy is wished. Literary critics and 
agents, correspondence schools, typists, and stationers, are 
not admitted to this column. All copy is subject to ap- 
proval by the publishers, and readers are requested to 
report promptly any dissatisfaction with treatment ac- 
corded them by advertisers. 


BIOGRAPHICAL CALENDAR for writing win- 
ning contest biographies. $1.00, postpaid. Other 
contest helps. Free information. Pattillo Agen- 
cy, Clanton, Alabama. 

LIBRARY RESEARCH. Avail yourself of the 
extensive facilities of New York’s specialized 
libraries by sending us your research problems! 
Accurately, comprehensively done; English or 
foreign languages. Reasonable rates; reliable, 

rompt service. Div. B, LIBRARY RESEARCH 
INSTITUTE, 475 Fifth Ave., New York 17, N. Y. 

CATHOLIC WRITER 1946 YEARBOOK. Fifth 
Annual Edition. Writer’s Catholic magazine 
$1.00. Marolla Press, Dept. AJO, 
Pence, isconsin. 

MAGAZINES— Reference Materials— Research— 
Clippings — Pulps — Comics — Detectives — 
Motion Picture — American Weekly — Movie 


— Song 
Ideas — 1218 No. Western, Hollywood 27, Calif. 
WRITERS’ INSTRUCTION BOOKS bought and 
sold. Send your list for appraisal. Write for 
our list of new and used writers’ books. Hu- 
manity Press, 220 W. 42nd St., New York 18. 


2500 NEW and USED Correspondence Course 
books, writers’ aids a specialty. Large bargain 
list. 10c. Wanted—books, courses. Thomas R. 
Reed, Plymouth, Penna. 

60 SURE MARKETS pay cash for poems. List 
sent for 25c. Charles Olive, Willmar, Minn. 

WANT TO WRITE PROFESSIONALLY and 
thereby sell as quickly as possible? Find an- 
swer in my ad, this magazine, page 28, NATA- 
LIE NEWELL, 

NEED QUICK CASH IMMEDIATELY? 100 Spare- 
time Homework Plans. Complete instructions, 
60 pages, one dollar (currency) postpaid. Home- 
work Publications, Desk C, 814—44th Avenue, 
San Francisco. 

“PORTY DOLLARS A MONTH Writing Fillers,” 
Methods, Markets, 25c; “Rural Writer Plan” 
gets beginners’ checks, 25c; “Pay Side of Poetry 
Writing,” examples, . markets, 50c; GLORIA 
PRESS, 1926!/. Bonsallo, Los Angeles 7, Calif. 

SOMEONE TO CARE—that universal need. Join 
THE FRIENDSHIP CLUB. Write Charlotte 
Kay, Box 670, Seattle, Wash. Postage, please. 

EARN AS YOU LEARN WRITING—Practical 
book of specific self-help instructions for writ- 
ing and marke fiction and non-fiction. $1. 
Order from author, Dorothy Banker, Box 36, 
Pomona, Calif. 

GAGWRITING MAKES FINE SIDELINE—Learn 
technique of writing gags, parodies, cartoon 
ideas. Particulars and 48-page jckebook, 10c. 
Don Frankel, AJ, 1508 S. Homan, Chicago 23. 

RATTLESNAKE STORIES wanted. If you have 
some, please let me see them. I need about 
thirty more before my book, “RATTLERS ON 
THE BUZZ,” is ready to t. Payment will 
be made—or a profit-sh g arrangement—at 
an early date. Contributor’s name will head his 
own story or anecdote. Write E. W. Hamilton, 
1103 Post St., Seattle 1, Wash. 

PLOTTING THE SHORT-SHORT STORY—Help- 
ful 8-page pamphlet (8!/.x11), stiff covers, 50 
cents postpaid. Osborne Literary Service, 23 
Green, Wollaston 70, Mass. 

“WHAT’S NEW in Romance,” “Ten Steps to Hap- 
piness,” “Expand Your Personality,” “What 
Type Are You?” Send 25c for each to NEW 
— INC., 6398 Vaughan, Detroit 10, 

ch. 


For Best Service, Mention The Author & Journalist to Advertisers. 


September, 1946 


FOOL-PROOF BOOKLET on short-short story. 
Shows how to really write SALABLE work. 
$1.00. Mrs. Marjorie Davidson, Laceyville, Pa. 

WRITERS! Increase income selling information. 
New Folio gives full plan, $1.00. Details free. 
Beshears. 66 Second St., D., Brooklyn 31, N. Y. 

INCREASE YOUR INCOME: Profitable home 
hobbies. 25c brings instructions. P.O. Box 662, 
Los Angeles 53, Calif. 

WRITE for Pay or your money back! Send for 
proof and Free Details! YOUNG PUBLICA- 
TIONS, 204 Young Bldg., Kent, Ohio. 

HANDWRITING reveals talent. Inclose question, 
problem, dollar. Bradley Briggs, Apt. 9FF, 545 
W. 111th St., New York 25, N. Y. 

LOVELY handwoven guest towels with borders in 
a designs, $1.00. Mary Bonham, Chilhowie, 

a. 

“CRADLE VALLEY,” a novel of the famous 
Kentucky feuds, by Lettie Saylor. The Hobson 
Book Press, 52 Vanderbilt Ave., New York 17, 
N. ¥. Price $2.00. 

HERE IS A HOME BUSINESS, with your own 


ping 6. 
808 Elizabeth St., Anderson, S. C. 


WRITERS’ SANCTUARY 


PRIVATE INSTR. July-Sept. in N.H. amidst pines, brooks, 
Mt. view. Weekly. Collaborative criticism by mail all year. 


1—WRITERS: HERE’S HOW! (Basic Technique) -____-$1.00 
2—WRITERS: HELP YOURSELVES! 
3—WRITERS: LET’S PLOT! (Plots for everything) $2.00 


4—WRITERS: MAKE IT SELL! (Advance Technique) $2.00 


MILDRED I. REID 


2131 % Ridge Blvd. Evanston, 


@ To You Who Drive Automobiles 


If you had a leak in your fuel tank, would you keep 
pouring new gasoline into it, or would you repair the 
tank? If your stories keep coming back, do you write 
others, just as bad, and spend new postage on them, or 
do you try to find out WHY they keep coming back— 
WHY, when other new writers are breaking in ali the 
time, success eludes YOU? 

Writers remain unsuccessful, not because they lack 
talent but because they fail to realize that writing and 
seliing stories is a specialized business. You must know 
where you are going and how you are going to get there 
—which means you must learn all the tricks. The clients 
whose letters appear below, and many, others now suc- 
cessful, did realize it, and when THEIR fuel tank was 
leaking, decided to DO SOMETHING ABOUT IT. For 
over twenty-five years I have published, month after 
month, actual results obtained by my clients, and you are 
welcome to the names of as many of them as you wish. 


“In your patient, detailed criticisms I have at last found 
that rare capability for taking tireless pains. You have 
put your finger on the explicit causes of my floundering 
. .» Thank you for the vision without which all ambition 
would perish.”’ (*) 

“After my experience with others, your wise counsel 
stands out like a radio beam on a dark and stormy 
night.”’ (*) 

“Words cannot express my gratitude for the help I re- 
ceived from you... You have given me more encour- 
agement and more real help than I could possibly have 
received through any other source.” (*) 

(*) Names on request. 

If you are tired of writin 
for my 44-page booklet, ‘“‘THE TRUTH 
ARY ASSISTANCE,” which is FREE FOR THE ASKING. 
It gives my credentials, both as an author and a literary 
critic, tells something of my success as a builder of liter- 
ary careers for over 25 years, and contains vital informa- 
tion, not obtainable elsewhere, designed to protect your 
pocket-book. 

It describes, too, the CRITICISM AND SALES SERV- 
ICE, and the PROFESSIONAL COLLABORATION SERV- 
ICE which you should investigate if you really want to 
learn the ‘‘tricks of the trade’’ so necessary to success. 
The terms are surprisingly low. 


LAURENCE R. D’ORSAY 


Author “The Profit in Writing’’ ($3.00); ‘‘Writing Novels 
to sell’ 50); ‘Landing the Editors’ Checks’’ ($3.00): 
“Stories Sell’ ($3.00); 
($2.50), etc 
Author of stories and articles in leading magazines. 
Topanga 2, California 


“Builder of Literary Careers Since 1910” 


Illinois 
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LATE BOOKS FOR 
WRITERS 


“‘We Pay The Postage”’ 


ramming and Production, by Rich- 
ard Hub et ready with this thorough, mod- 
ern, mn neal illustrated text for what will soon 

be an active literary market. Cloth, 207 pp. $3.00. 


by Foy Evans. Shop- 


2. Let’s Write Short-Shorts. 
tal th Paper, 1 


many practical suggestions. 
Pp. 

3. The Twelve Basic Themes, by Willard E. Hawk- 
ins. What the basic themes are, and how to use 
them. Paper, 120 pp. $1.00. 

4. Petden Detective And Mystery Fiction, edited by 

. Burack. Famous myste writers explain 
Cloth, 237 pp. 

5. Writers; Make It at il Mildred I. Reid. Suc- 
cessful writing coach = s what pleases publish- 
ers. Cloth, 192 pp. $2.00 

6. Little Blue Book Combination. 10 Different titles 
on writing and related subjects. Paper, 40c. 


7. Royalty Road, by Louis DeJean. Stimulating 
guide ‘“‘for the beginning, the confused, or the dis- 
couraged writer,’’ by a literary critic and agent. 


160 pp. $2.00 
8. The Basic Formulas of Fiction, b 


Famous analysis by University 0 
structor. Cloth, 153 pp. $2.50. 


9. t’s Write About You, by Charles Carson. 
write stories from your own life. 


10. Writi For A Living, by Richard Tooker. A pro- 
f . onal discusses a writer's job and life. Paper, 


135 pp. $1.25. 

11. Punctuation At A Glance, by Robert C. Schim- 
mel. Handy chart. 25c. 

12. Authors’ Gpeute: To Use Or Not To Use? A. & J. 
Reprint. 

13. Making A Book Contract. 


14. 89 Ways To Make Money By Writing, by the 
ry £ . Staff. 1946 Edition. Approx. 14,000 words. 


Foster-Harris. 
Oklahoma in- 


A. & J. Reprint. 35c. 


15. Writer 1946. Excellent market 
. Paper, 44 pp. $1.00 


16. How To Write Stories That Sell. 1945 Edition, 
revised by Clifton Anderson. Paper, 53 pp. $1.00. 


17. Standard Manuscript Record. Provides for Cm. 
one pact data on each manuscript. Durably bound. 


18. From Fact to Fiction, by Ware and Bailey. Shows 
by le and discussion = successful 


stories are made. Cloth, 315 pp 


19. The Bochatgne Of Of The Picture wey & by Mich and 

rman. know-how that has built the colos- 

sal circulations of Life, Look, and other picture 

magazines. Picture treatment throughout. Cloth, 
239 pp. 50. 

We can handle your order for any current book at 

publisher's price. 
Use this convenient order form. 


A. & J. BOOK DEPARTMENT, 


ox 
Denver, Colo. 
(Please order by number) 
(3 z 1 $. for which send to me 
a postpaid, the books I have circled below: 


2 3 4 5 6 7 8 9 10 ll 
a 13 14 15 16 17 18 19 
() Please send the books to me C.O.D., total price, 
_. plus postal charges. 
Name 
Sept. 


CALL FOR MAGAZINE STORIES 
AND BOOK MANUSCRIPTS !! 


With new magazines being published and boo 
publishers about to return to former policies 
NOW is the time to ACT. 


The market is good, and editors are seekin 
new writers. If you have time and writin 
ability, this is your harvest season and you nee 
an established agent to handle your script: 
promptly and efficiently. 

Ask for our magazine map which shows ov: 


location and explains how we help you get you: 
share of the checkg. 


Typing service at regular rates. 


Careful consideration given to all requests fc; 
information. 


N. FRANK IMANDT 


Successor to Daniel Ryerson 
Phone: Ashland 4-7265 


155 East Thirty-Ninth St., New York 16, N. ) 
In the HEART of the publishing district. 


Specializing in personal submission to editors. 


Address 


PROFESSIONAL COACHING 
FOR A. & J. READERS 


Send your manuscripts to our Criticism De 
partment. Get a complete report on plot char 
acterization, style; an expert analysis of mat 
kets. Obtain the professional coaching counse 
of the A. & J. Staff. 

We have examined the early work of thou 
sands of writers, many of whom, receiving ot 
constructive help, have later made magazir 
covers and book lists. 

Our research in current literary trends ar: 
writing methods, coupled with the judgmer ° 
based thereon, are professionally at the servic 
of Criticism Department clients. - 

Let us see some of your work. 

You can be confident that qualities of craft: 
manship ana appeal will be completely rate: 
If we consider your manuscript has prospec:: 


of sale, with or without revision, our detailec 


personal report will include a list of prospectiv: 
buyers. 

Criticism fee—$2 for first 1000 words, the~ 
50 cents a thousand to 10,000 words; ove 
10,000, 40 cents a thousand. Fee and retur 
postage should accompany manuscript. 


THE AUTHOR & JOURNALIST 
CRITICISM DEPARTMENT 
P. O. Box 600 Denver 1, Cok 
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